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MRA Fall Market Expected To Draw Peak Attendance 
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nding left to right, Charles Kelly, Herbert Mills; William H. Nielson, Suffolk Sales Co.; 
Fels Co.; Howard Levinson, 


.; Abe Krauss, Krauss, 


THE KMRA EXECUTIVE COMMITTEE — Seated left to right, Sydney Caron, 
Harry Hammerman, chairman of the executive committee; and Herman Heller, Flagg-Utica Corp. 


Oxenfeldt, 
Finegan & Kirkpatrick. 


IKOA Announces Publication of New 
dition Of Swimwear Magazine 


Retailers of swimwear are ad- 
sed to “strive to prolong the 
im suit season and profitable 
icing of their swimwear offer- 
gs deep into the summer,” in 
latest edition of Swimwear 
erchandising, an annual pub- 
tation distributed among retail 
ers of swimwear by the 
imwear Division of the Na- 
nal Knitted Outerwear Asso- 
tion. 
The advice on prolongation 
the swimwear season is con- 
ined in the lead article in the 


blication written by Sidney S. 


orzenik, NKOA executive di- 
ctor and counsel. 


Mr. Korzenik’s article, en- 


titled “Background for Swim 
Suit Progress,” asserts that the 
merchandising of swim suits 
“need not be limited to so peril- 
ously short a season as it used 
to be.” The suggestion that re- 
tailers endeavor to extend the 
working season for swim suits 
was Offered as a far better alter- 
native than “prematurely clos- 
ing out and dumping goods” be- 
fore the swim suit season is Over. 

Mr. Korzenik in the article 
also urges retailers to consider 
the fact that “swimwear is an 
important part of leisure wear, 
apart from swimming, and 
would grow more important 
with the increase in leisure time 


Falk & 


Harold L. Newman, 


Rouder & Levinson, and Frank Koday, 


and growth of suburbia.” It is 
especially important, he also 
stressed, that the sale of swim 
suits in department stores de- 
serves “special merchandising 
study with departmentalization 
and activity throughout a good 
part of the year instead of mere- 
ly devoting a few counters to it 
in June and July.” 

The latest edition of Swim- 
wear Merchandising includes an 
extensive style section of wo- 
men’s and children’s swim suits 
and features articles imparting 
advice to swimwear sales per- 
sonnel on how to suit their cus- 
tomers, check the fit of a swim 
suit and similar points. A double 
page cartoon strip offers swim- 
wear sales personnel the proper 
technique for the fitting room. 

A seven-page glossary of swim 

(Continued on Page 99) 


Selling Agents 
Exhibiting Lines 
From 150 Mills 


A record attendance at the 
14th annual Fall Market Week 
of the Knitwear Mill Represen- 
tatives Association which open- 
ed yesterday at the Sheraton- 
Atlantic was forecast by Harry 
Hammerman, chairman of the 
group’s executive committee. 

The show which will run un- 
til Thursday, features lines from 
well over 100 primary mills pro- 
ducing men’s and boys’ sweat- 
ers and sweater-shirts, women’s, 
misses’ and children’s sweaters 
and a variety of knitted acces- 
sories. Predominantly, however, 
it is a men’s wear show. 

Participants include 35 mill 
representatives, four more than 
exhibited at last year’s show 
which was held in the New York 
Trade Show Building. As was 
the case last year, a number of 
the big name mills are missing 
the case a year ago, a number of 
from the roster of exhibitors. 
These mills are either showing 
their lines in their local show- 
rooms or in special sample 
rooms at nearby hotels. 

This is a practice which had 
been followed in the past by mill 
agents representing chiefly wo- 
men’s sweater mills. However, 
several men’s wear mills appear 
also to have broken loose from 
the organization this year. 

Selling agents will play host to 
visiting wholesalers tomorrow 
evening at a dinner party and 
dance in the hotel. 
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PROCESS 


Eliminates variations 


in 75-Gauge Latch Needies 


Textile Machine Works developed an entirely new manufacturing process 


for the new 75-gauge Latch Needles. 


It began in the Textile engineering department, with a thorough analysis 
of all latch needles currently available for the knitting of ladies seamless stockings. 


Manufacturing techniques were studied and evaluated. 


Textile engineers were not satisfied until they had developed a completely new approach 


— a unique and exclusive manufacturing process. 
The results are now a matter of record. 


The new 75-gauge Textile Latch Needles are outstanding in quality of knitted fabric, in 


trouble-free performance at top knitting speeds, in maintenance-free operation. 


The new needles are uniform in every detail. Each is a 


precision knitting tool — completely free in latch movement, stronger 


at the latch than ever before possible, amazingly smooth in finish. 


If you haven't discovered the superior performance of the new 75-gauge . 

Textile Latch Needles, talk to the Textile representative about a trial installation in one 
machine, or a battery of machines. Call us today. 

Textile Machine Works, Reading, Penna., or Asheboro, N. C. 


TEXTILE MACHINE WORKS 


Where engineering makes the difference 
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the Yearbook Edition)— $10 
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The Kni Outerwear Times being 


fion, is exclusively devoted to the 
mination of information, the 
exchange of opinion, the stimulation 
of trade, and the general improve- 
ment of the knitted outerwear indus- 
in accordance with the Associa- 
basic objectives as expressed in 

the preamble of its by-laws. 
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KMRA Fall Market 


Mill Agents Face Season 


By CHARLES REICHMAN, Editor 
Despite the storm signals being raised in some sectors of the 
economy, selling agents participating in the 14th annual Fall Mar- 
ket Week of the Knitwear Mill Representatives Association are 
heading into the new season commendably unperturbed over the 
possibility of an approaching economic squall. The lines on view 


in the sample rooms on the 8th 
floor of the Sheraton-Atlantic 
Hotel, the site of this year’s 
KMRA show, are every bit as 
bewilderingly broad as the un- 
usually extensive collections 
which the selling agents had 
offered at last year’s event 
which, in contrast, was launched 
under a virtually cloudless eco- 
nomic sky. 

The fact that the 1960 sea- 
son did not turn out quite as 
rosy as the pre-season forecasts 
had indicated, evidently has 
only served to spur most of the 
sales agents and their mills to 
more intensified effort in devel- 
oping the new lines. 

Most mill representatives are, 
of course, realists, and are fully 
aware that the way in which 
the current season eventually 
ends up will depend in a great 
measure on how the overall 
economy performs. However, 
they feel that the economic out- 
look for 1961 is not quite as 
hazy as some forecasters have 
painted it. At least insofar as 
knitted outerwear is concerned, 
the selling agents believe that 
opportunities exist for an ac- 
celerated rather than reduced 
sales pace. The specific factors 
on which they base their own 
somewhat more exuberant view 
of sales prospects are: 

e Inventories at both the 
wholesale and retail level have 
been pretty well liquidated. 

e Personal income is_ still 
high. For the fourth quarter of 
the year it may have approached 
record proportions. 

e Values which manufactur- 
ers have incorporated in their 
new numbers should make the 
lines especially attractive buys. 

Regarding inventories, selling 
agents point out that initial fears 
of heavy stock carryovers have 
been exaggerated. While con- 
ceding that the inventory picture 
was bleak back in October, they 
explain that fortunately the pro- 
tracted spell of cold weather 
during November and Decem- 


ber, especially just prior to 


Christmas, enabled many retail- 
ers and wholesalers to unload 
stocks of goods which had prov- 
ed difficult to move earlier in 
the season. With inventories 
now sold off, they feel that 
wholesalers generally are in a 
better open-to-buy position, with 
many ready to make commit- 
ments for fall goods in a much 
livelier manner than most of 
them had originally anticipated. 

“It may take extra prodding 
on our part this season as com- 
pared to last to get some of the 
wholesalers to plunk down size- 
able initial orders,” one mill rep- 
resentative admitted, “but at 
least we won't have to buck big 
inventories in making our sales 
pitch.” 

A few wholesalers, it is con- 
ceded, may trim their initial 
buying budgets, but this policy 
is not expected to be too prev- 
alent. The only fear of most sell- 
ing agents is that some whole- 
salers may limit their initial 
commitments, planning to de- 
pend on reorders during the 
season to fill their requirements. 
This, selling agents observe, 
would be a serious mistake and 
could easily result in a pressing 
shortage of goods during the 
height of the season. 
Men’‘s and Boys’ 

Sweater Lines 

No one basic theme is evident 
in any of the men’s and boys’ 
sweater lines on display at the 
KMRA show. This, in the opin- 
ion of many participants, is to 
be regretted. It had been hoped 
by some that at least the large 
pace-setting primary mills would 
have boldly struck out together 
in a particular style direction. 
The fact that they did not, re- 
grettable as it may be, is also 
quite understandable. Starting 
off a new season beclouded at 
the outset by a threat of an 
economic downturn is difficult 
enough. The problem is made 
even more complex for the mills 
when the immediately preceding 
season failed to disclose any 
predominant style trend which 


With Optimism 


manufacturers could latch on to 
in developing their lines for the 
new season. 

In view of this, one could 
hardly expect, as one selling 
agent pointed out, that even 
the few large mills would be 
daring enough to venture out on 
their own on new untried style 
paths. Accordingly, the new 
lines show no discernible trends 
and represent, on the contrary, 
a number of style cross-currents. 

In stitch structure, for ex- 
ample, two divergent trends are 
evident. Bulkies have been de- 
emphasized sharply but in their 
place manufacturers have sub- 
stituted a stitch genre which, 
for want of a better word they 
call, semi-bulkies. In knitting 
terminology what this boils down 
to is a substitution of 6, 7 and 
8-cut structures for 2/2 and 3- 
cut fabrics. The sweaters are 
thus still coarse cut but no long- 
er in an exaggerated fashion. 
Side by side with these new 
semi-bulky knits, the mill agents 
are showing a liberal sprinkling 
of flat-knit numbers. This ap- 
pears to be a reversion to the 
relatively fine-cut classic num- 
bers which up until a couple of 
seasons ago were basic. 

Other style cross-currents 
which can be seen in the new 
KMRA men’s wear lines are: 

e In overall silhouette, vir- 
tually an equal proportion of 
cardigans and pullovers. Last 
year it was claimed not enough 
attention was given to cardi- 
gans; too much to pullovers. 

e In necklines, shawl and 
wing collars and boat, crew and 
high V-necks, with considerably 
less emphasis on the shawl neck 
treatment. 

The only two style ideas on 
which there seems to be some 
unanimity are the jacquard 
sweater and the zippered gar- 
ment. Jacquards—not the big, 
bright, bold ski patterns but the 
more muted designs—are ex- 
pected to be particularly sig- 
nificant this coming fall in both 
pullover and cardigan models. 
As for the zipper, there is no 
doubt that it is back in strength 
in men’s sweaters. It is seen in 
both coat sweaters and pull- 
overs. 

(Continued on Page 5) 
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KNITTED OUTERWEAR 


ANY FINE GAUGE MACHINE 
? ONLY A FINE QUALITY ZEPHYR YARN 
PRODUCES A FINE QUALITY 
KNITTED FABRIC!!! 


NATURAL AND DYED 


CHEMSPUN YARNS, LTD. 


1407 Broadway New York 18, N.Y. Mooresville, 
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Roster of Exhibitors, 14th Annual Fall Market Week, January 22-26 


KNITWEAR MILL REPRESENTATIVES ASSOCIATION | 


Exhibitor Room 
Bernstein & Drescher.... 895 
Black & Brand........ 814 
823 
Henry Davis Co......... 817 
Falk & Caron....... 820-822 
Finegan & Kirkpatrick... 803 
Murray Feinstein ....... 880 
Edward Gottlieb ....... 825 
Herman Heller ........ 897 


Exhibitor 
Hess & Simom......... 
Harry Hammerman & Co. 


890-89 1-893 

Aaron Hirschman ...... 872 

Krauss-Fels Co. ..... 816-818 
Kaufman, First & 

854 

Frank Koday Co........ 801 

Arthur Levy Associates. . 808 


Exhibitor 
Merchants Mart 
Manufacturers Exchange . 
Donald F. McMurray Co.. 806 
Harold L. Newman. .805-807 
Oxenfeldt, Rouder & 


Levinson, Inc. ....873-875 
Martin Orliner ......... 811 
856 
Resco Sales Co., Inc.. 829 
Sales Agents, Inc........ 828 


Exhibitor Room 
Sales Co. of America. . 802-804 
Greene Associates ...... 817 


Suffolk Sales Co. . 861-863-865 
Sportknit Sales Co... . 867-869 
882 
Sterntex, Inc. 821 
Nat Thrope & Co... . .877-879 
Henry J. Tully & Co. .892-894 
United Sales Co......... 812 
Norman B. Winkler..... 


Another surprise in the lines 
is the return of the low button 
cardigan sweater. Although most 
cardigans being offered are of 
the five and six-button variety, 
a few mills have larded their 
coat sweater lines with up-dated 
versions of the formerly highly 
popular low button cardigan or 
so-called Como sweater. 


Sweater-Shirts 

Sweater-shirts are strongly 
represented in many of the 
KMRA men’s wear lines. These 
are basically of two types—full- 
fashioned and cut-and-sewn— 
and knitted of textured filament 
nylon (Ban-Lon) yarns, cotton, 
Acrilan or Orlon; the latter 
either in 100 per cent form or 
in combination with cotton. 

In the textured yarn knit 
shirts turned out on circular in- 
terlock sweater-strip machines 
the trend appears to be to mesh 
knit structures rather than the 
unrelieved conventional inter- 
lock surface. Sweater-shirts pro- 
duced on full-fashioned ma- 
chines also predominantly favor 
the mesh type construction. In 
these garments the open work is 
performed on the lace principle. 

Business on sweater-shirts is 
expected to continue strong. 
Though the fall is not as brisk 


a knit shirt season as spring and 


summer, volume on the long- 
sleeved versions has been grad- 
ually mounting. The cotton 
shirts still account for the big- 
gest proportion of fall business, 
with textured nylon numbers 
next in order. 


Women’s Sweaters 

men’s sweaters have never 
major features of KMRA 

offerings. The few women’s wear 

lines ‘hat are on display at the 

marke: week disclose strong em- 

phasis on bulkies, particularly 


in cable and racked effects. Next 
to these jumbo stitch garments 
come the flat knits knitted in 
relatively fine gauges of wool, 
fur fiber blends and high-bulk 
Orlon. Most of these have a 
slightly fuzzy surface but are to 
be distinguished from the brush- 
ed garments which are also 
prevalent in the few collections 
that are on view. 

Many of the brushed gar- 
ments are knitted in jacquard 
patterns or of marl and random- 
spaced dyed yarns to duplicate 
garments of this type that have 
recently come into this market 
from Italy. 

In addition to sweaters, a few 
of the mill agents specializing 
in ladies’ knits are also showing 
limited lines of knitted dresses. 
A few of these numbers are of 
wool double jersey construction; 
most, however, are of cotton 
knitted in plain jersey stitch 
combinations. 


Fiber Trends 

The fiber picture is somewhat 
fuzzy. Although a return to wool 
is strongly in evidence, it is far 
more apparent in the men’s 
sweater end of the business than 
in the women’s knitwear branch. 
Some increase in use of wool 
has apparently occurred in wo- 
men’s sweaters but Orlon re- 
mains the chief fiber in this trade 
sector. The introduction of sev- 
eral new Orlon types, especially 


the new Type 24 Orlon Sayelle 
and the new Type 44 cross dye- 
able six denier tow, may serve, 
in the opinion of some, to 
strengthen Orlon’s stand in the 
women’s sweater field. 

The three denier Type 24 
makes possible for the first time 
the introduction of fine gauge 
full-fashioned and circular knit 
sweaters having the wool-like 
handle and resilience obtainable 
up to now in Orlon Sayelle bulky 
knits with six denier fiber. The 
Type 44 Orlon fills the require- 
ment for a DuPont acrylic fiber 
which can be blended with con- 
ventional Type 42 Orlon or with 
the two Orlon Sayelle products 
for contrast color effects via 
strip dyeing techniques. Up to 
now these effects have been pro- 
ducible only with combinations 
of Acrilan 16.56 and Acrilan 
16. 

In men’s sweaters, wool is 
clearly the major fiber. This is 
no different than it has been for 
the past couple of years. How- 
ever, Orlon is by no means 
ignored in this area and is em- 
ployed throughout the lines. 
Here too the introduction of new 
Orlon fiber types may in the 
opinion of some selling agents 
serve as a stimulus to increased 
use of the DuPont acrylic in 
men’s sweaters. Men’s wear 
knitters see opportunities, espe- 
cially for Orlon Sayelle, in the 


Show Hours 
14th ANNUAL KMRA FALL MARKET WEEK 
Sheraton-Atlantic Hotel 


Sunday, January 22 
Monday, January 23 
Tuesday, January 24 
Wednesday, January 25 
Thursday, January 26 


9.00 A.M. to 9:00 P.M. 
9:00 A.M. to 9:00 P.M. 
9:00 A.M. to 5:30 P.M. 
9:00 A.M. to 9:00 P.M. 
9:00 A.M. to 6:00 P.M. 


new semi-bulkies and flat knits 
and for Type 44 cross dyeable 
Orlon in the new jacquard pat- 
tern numbers. 

In sweater-shirts, there is no 
question that cotton is still king. 
However, its position is under- 
mined to some extent by tex- 
tured nylon and to a somewhat 
lesser degree by Orlon and Acri- 
lin. In the textured knits, con- 
ventional nylon 66 filament yarn 
is still the basis of most of the 
shirts. However, some of the 
mills have introduced lines of 
sweater-shirts knitted of Antron, 
DuPont’s trilobal filament nylon 
yarn, and Cadon, Chemstrand’s 
version of this multi-lobal fila- 
ment nylon. 

Orlon is used in knitted shirts 
largely in combination with cot- 
ton. A few mills have brought 
out long-sleeve shirts of 100 per 
cent high-bulk Orlon. The avail- 
ability of the new Type 72 Orlon 
for blending with cotton is not 
evident in any of the lines. How- 
ever, some selling agents admit 
that the fiber has possibilities 
in this direction and indicate 
that it might be employed at a 
later date. 

Color Trends 

A bright new color picture 
confronts the observer viewing 
the new KMRA lines. In wo- 
men’s sweaters, the big colors 
are mauve in various tones fol- 
lowed by white and natural. 

In men’s sweaters, the em- 
phasis is chiefly on burnished 
tones with the dominant shades 
being tiger, an orange tone; 
bone, an oatmeal shade; deep 
taupe and medium or slate blue. 
A similar darker version of this 
is called Britannia blue. 

Olive is again repeated but in 
a lighter hue called willow by 
some, lovat by others, or Eng- 
lish green by still others. 
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WHE RE THERE’S 


THERE’S A WAY 


IN DOUBLE-KNITS 
IN BULKIES 
IN MOHAIR BLENDS 


Wool is the fiber that behaves to per- 
fection when developing flat knit fab- 
ric, new textures and exciting patterns. 
Nothing matches wool in the new 
double-knit jerseys, the handsome 
bulkies, and the magnificent mohair 
blends. Lively all-American wool, 
with its signature of performance, has 
been responsible for booming volume 
sales now showing an increase of over 
200‘, ! That is why woolknits are first 
in demand by the knitter, consumer and 
retailer. 


Join the wool bandwagon by call- 
ing on Bonte for all your wool yarn 
needs. Experts on Wool yarns, Bonte 
knows the importance of uniformity of 
top, so necessary for the double-knits, 
meticulous cleanliness, and all-around 
superior workmanship. Bonte’s bonus 
service confines exclusive colors to 


SPINNING CO, INC 


P.O. BOX 711 e FAIRMOUNT STREET e WOONSOCKET, RHODE ISLAND 


N. Y. Orrice: Mr. H. H. PeENNewert—MUrray Hii 3-8981 
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KMRA Fall Market Week 


By 


on wool. It includes lamb’s wool 
and Orlon blends, all wool, all 
Orlon, Shetland, worsted zephyr 
and Textralized (Ban-Lon). 

In men’s wear, the look tends 
to the more classic, though the 
bulky, in a slightly modified 
form, is still in evidence. In 
women’s, the bulky is featured 
along with the flat knit. 

The coiors repeat some of last 
year’s favorites, with a new 
shade here and there, and in 
some cases brand new colors on 
which high hopes are pinned. 
Contrast and mixing are used to 
striking effect. 

Following is a brief run-down 
of the offerings by the mill 
agents at the show: 


Bernstein And Drescher 


Four lines of knitwear are 
offered by Bernstein and Dre- 
scher — men’s, women’s, boys’ 
and girls’. Sweaters come in a 
multitude of fibers including 
Shetland and lamb’s_ wool. 
Orlon, Acrilan and several fiber 
blends. There has been recent 
experimentation with Antron 
and Cadon, and results of the 
work will probably also be on 
exhibit. 

Expected to be an important 
feature of the 1961 lines are 
laminated bulky coat sweaters 
for men and women. These offer 


many advantages including in- 
creased warmth and shape re- 


tention through repeated wear- 
ings and washings. 

For men, Norwegian jacquard 
in new and unusual 
colors and designs will be fea- 
tured, in addition to standard 
and novelty bulkies, and award 
type coat sweaters with V-neck 
and stripe detail. There is also 
a group of mock-fashion Ban- 
Lon shirts for men in plain and 
fancy patterns. Important colors 
here and in sweaters are the new 
blues, tans, orange and some 
olives. Thus far nothing new 
has emerged in the way of neck- 


For boys there are long- 
sleeved fancy cotton and Acri- 
lan knit polo shirts and classic 
and novelty sweaters in the 
aforementioned fibers. Bulky 
cardigans with flower appliques 
are featured for girls, and for 
women there are full-fashioned 
fine gauge classics as well as 
novelty bulkies. 


Black And Brand 


Constructed of both natural 
and synthetic fibers, crew neck 
bulkies for men and boys are 
the featured items in the Black 
and Brand line. Other neck- 
lines, the most important of 
which are the windjammer, high 
V and shawl, will also be in 
evidence. 

New novelty stitches, colorful 
jacquards, a variety of neckline 
and collar treatments, and all 
staple as well as new fall colors 
are to be found in this line. 

Fiber offerings include 100 
per cent Orlon used for bulky 
pullovers, Shetland blends for 


Children frolic in fine gauge and 
bulky cardigans knitted of many 
fibers and highlighted by cable 
stitches, jacquards, flower appliques 
and even a hood. 
1. Sales Agents, Inc. 
2. Bernstein & Drescher 
3. Manufacturer’s Exchange 
4. Bernstein & Drescher 


bulky pullovers and coats, pure 
worsted for men’s and_ boys’ 
bulky pullovers, and a blend of 
75 per cent lamb’s wool and 25 
per cent Orlon in flat stitch 
sweaters. Very unusual is a 
blend of Shetland wool and 
nylon in  multi-shaded yarns 
used for cardigans and_ pull- 
overs. 

In addition to sweaters, Black 
and Brand are offering a line of 
knitted headwear for men, boys 
and girls. Featured is a navy 
blue all-wool watchcap of pure 
worsted. Other bulky headwear 
constructed of 100 per cent 
Orlon comes in solids, stripes 
and novelty stitches. 


Falk & Caron 

Falk & Caron offers men’s, 
boys’, women’s misses’ 
sweaters. Boys’ styles follow the 
men’s. 

Fibers and yarns include 100 
per cent lamb’s wool, a blend of 
75 per cent lamb’s wool and 
25 per cent Orlon, and zephyr 
and other wools. 

Browns and blues are the new 
highlights. Gold, green, charcoal, 
oxford and oatmeal, novel two 
or more tone combinations and 
self-color treatments continue 


from last year. 


Lines Introduced By Mill Agents Have Style Diversity 


ALAN SIEGLER and ILANA HIRSCH 

NEW TEXTURES, colors and styles will turn up gleaming in 
the extensive lines of the selling agents who are participating in the 
14th annual Knitwear Mill Representatives Association Fall Market 
this week at the Sheraton-Atlantic. The fiber composition is diverse 
and just about the same as last year except for a greater emphasis 


Semi-bulkies come in cardi- 
gans and pullovers with in- 
genious texture effects and nov- 


elty stitch structures. 

Pullovers are styled with 
shawl collars, high V’s and 
crew necks, and cardigans have 
shawl collars or V-necks and 
six-button closures. 

Women’s and misses’ sweat- 
ers are predominantly collegiate 
pullovers and Hollywood coats. 
The pullovers are all wool with 
crew necks, and the coats are 
worsted in sizes 38 to 46 and 
48 to 52. 

Greene Associates 

Bulky, semi-bulky and fiat 
knit sweaters are being offered 
by Greene Associates for the 
forthcoming fall season. These 
sweaters will be executed in 
wool, Orlon and a blend of 75 
per cent lamb’s wool and 25 per 
cent Orlon. Although the ma- 
jority of the line is for men and 
boys, there are a number of 
Orlon sweaters for juveniles and 
several his-and- hers sweater 
Sets. 

Featured are fancy jacquards 
in two or multi-colors, tone on 
tones, and fancy stitches to cre- 
ate interesting surface texture. 
Jacquard patterning is also used. 

(Continued on Page 11) 
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In 1961 you can share that pre-eminence with us by knitting on 
Bentley machines. Whether your production is in hosiery, underwear, founda- 
tion, or outerwear fabrics, make Bentley’s pre-eminence work for you to attain: 
superiority in your markets. | 

Here are 5 of the finest machines available to the knitting industry. These 
5 are top performers in knitting for the 5 most important markets, but they — 
represent only a token display of the tremendous range Bentley produces. 

Within that range, 39 machines ensure superior fabrics for every knitting — 
classification. From hosiery to outerwear, Bentley has created just the model 
for any task you schedule. ; 
So it’s 39 for 61. Thirty-nine superbly constructed machines engineered ree : 
to a range of specific market wants. 5 iy 

Ask Bentley to recommend one of the 39 created to do your knitting job. 
Add pre-eminence to your operation. 


THE Bentley KNITTING MACHINERY ORGANIZATION, INC. 


BLUE CROSS BUILDING * 31 CANAL STREET, PROVIDENCE 2, RHODE ISLAND, U.S.A. 
Southern Office: P. O. Box 1887, Liberty Life Building, Charlotte 1,N.C. 
In Canada: W. J. WESTAWAY COMPANY, LTD., Hamilton, Ontario 


Don’t Compromise . . Don't Improvise ... Don't Apologize... Knit ona Bentley 


circular knit garment lengths and yard goods for outerwear, for underwear, for foundation garment 
lengths, full fashion outerwear in jersey and rib. 


Hosiery for infants, children, misses, women, boys, men, half hose, knee highs, _ 7 
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FOR PLAIN AND PATTERNED = 
RIB HOSIERY 


FULLY AUTOMATIC MODEL UO/AE 


Model UO/AE offers you a wholly new mar- 
ket position. You can supply outerwear 
which is the utmost in exclusive styling and 
quality —with your price structure fully pro- 
tected by production economies due to 
speed, automaticity and versatility. For 
increased versatility and flexibility, simple 
card system: of contro! is available. 8, 12, 
or 16 sections in gauges from 6 to 33. 


DOUBLE CYLINDER MODEL ML 


Model ML knits heavy constructions in any 
natural or man-made fiber. 36 step selection 
with double racking, quick change pattern 
drums, double feed, and easy accessibility. 
6 gauge x 4” and 42” diameters. 9 and 12 
gauge x 342”, 334”, 4”, 4144”, and 41/2” diam- 
eters. 15 gauge x 312”, 334”, 4”, and 414” 


FOR LINKS-LINKS OR JACQUARD 
44 FEEDS, 30” MODEL GLMG 
CIRCULAR OUTERWEAR its range includes rib, double knit, all-over 


Rios and vertical panel tuck effects, simple and 
373° double pique, eight-iock and picot. 44 feeds 
: ensure fast production. 30” diameter — ribs 
per inch — 16 and 18. 


DOUBLE OR SINGLE FEED MODEL KL 
Evenness of knit ensures evenness of color, 
fabrics free of loop distortion, twists and 
flaws and superiority of weit. Either classics 
or textures. Pattern range through 25 steps 
in 96 combinations. Gauges and diameters: 
3%” x 400 and 334” x 474 


SIX FEEDS, 22 INCH MODEL SPJ 


A fully automatic circular latch needle 
machine of entirely new design for the 
rapid production of body lengths in Jac- 
quard purl or plain (links-links) stitch; 
colored Jacquard float stitch designs; half 
and full cardigan stitch effects, in conjunc- 
tion with purl if required; tuck stitch com- 
bined with puri, and four-color striping in 
combination with any of the foregoing stitch 
effects. 16”, 18”, and 22” diameters, with 
gauges from 5 to 14 needies per inch. 


é 
DOUBLE KNIT JERSEYS i. — 
4 
7 FOR WOMEN’S SEAMLESS HOSIERY : 
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HERBERT MILLS ASSOCIATES, INC. 


Announces 


A New Frontier in Men’s and Boys’ _ ) 
SWEATERS and KNITTED SHIRTS 


+ For Fall 1961 | 


Inspired by extensive styling from many parts of 
the Continent, our New Line reflects a completely 
new approach to Knitted Sportswear with the new 
American look. 


NOW See Our 


@ NEW versatile styling 
NEW coloring 


SWEATERS KNITTED SPORTSWEAR. | 


Showrooms at 927-8 oA. 


112 West 34th St., New York 1, N. Y. : —— 


PEnnsylvania 6-2850 Factory: HERBERT MILLS CO., INC. 
Marion, S. C. 
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Necklines are shawl, Conti- 
nental crew, Continental turtle- 
neck and high V. Shawl collars 
appear on pullovers and full 
button zipper coats, while the 
other neckline treatments come 
mainly on pullovers. 


Herman Heller Dept., 
Flagg Utica Corp. 

Herman Heller’s line of men’s 
wear features jacquards, brushed 
and unbrushed, and _ bulkies. 
The brushed numbers are re- 
garded as important by the com- 
pany. Novelties, shakers, jum- 
bos, interlock sport coats and 
vests fill out the line. 

Apparel for men is empha- 
sized, though the company car- 
ries boys’ sweaters and shirts, 
too. 

Sport shirts include cotton 
knits and interlock Ban-Lon in 
mock and full-fashioned con- 
struction. 

Fibers in the line are Orlon, 
75 per cent lamb’s wool and 25 
per cent Orlon, all wool, 90 per 
cent Shetland wool and 10 per 
cent nylon, and lamb’s wool, 
Orlon and mohair in a 50-25-25 
blend. 

A full range of colors is car- 
ried in the sweaters and shirts, 
including dark and light ox- 
fords, greens, gold, marl, grape, 
bone, white and the reliable 
black and navy. 


Aaron Hirschman, Inc. 

Two golfer shirts for men are 
carried in the Aaron Hirschman 
collection. An all-cotton num- 
ber with fashion collar, two- 
button placket and underarm 
gusset comes in white, sand, 
blue, black and olive. A Ban- 
Lon interlock shirt has a fash- 
ioned loop collar, three-button 
placket and transfer bottom and 
cuffs. It comes in French blue, 
beige, chianti, black, white, red, 
olive, gold and ice blue. 

For boys, there is a full-fash- 
ioned Ban-Lon shirt with two- 
button placket and fashion 
collar of contrasting and tipped 
colors. The garment is shown in 
gold, red, white, black and 
olive. It comes in sizes | to 4, 
3 to 6X and 6 to 16. 


Frank Koday, Finegan 
& Kirkpatrick, Inc. 

Shawl - collared and V-neck 
cardigans are prominent in the 
Frank Koday, Finegan & Kirk- 
patrick line of men’s and boys’ 


Several interpretations of boys’ cot- 
ton knit sports shirts are with straight 
and V-shaped plackets, some of 
which—in combination with collars 
—contrast in color to the shirt body. 
On others only the collar is in a 
different color. Clever detail is a 
parrot emblem. Aaron Hirschman. 
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sweaters. Collar and _ placket 
styling runs through the knit 
shirt line. Sweater shirts are also 
available. 

In addition to shawls and 
V-neck button-front cardigans, 
there are zippered cardigans and 


pullovers, and novelty and 
three-way collars in zipper 
coats. 


Heather shades and green pre- 
dominate. Low and high V-neck 
pullovers and novelty and jac- 
quard knits also are featured. 

Textralized yarn as well as 
Orlon, wool and Acrilan lead 
in knit shirts. Textured treat- 
ments appear in both long and 
short sleeved models. 


Krauss-Fels Co. 

Modified bulkies are featured 
in the Krauss-Fels line for men, 
boys and juveniles. The collec- 
tion consists of imported Shet- 
lands, mohair and _ worsted 
yarns in highly styled pullovers 
and cardigans. 

Zippers and button coats are 
getting a big play, a spokesman 
reports. The featured necklines 
are high V’s, boats, crews and 
shawl collars. 

A flat-knit shawl collar pull- 
over features an_ interesting 
striped pattern. Bulkies of un- 
usual textures are important. 


Arthur Levy Associates 
Over 100 different numbers 
are offered in Arthur Levy’s line 


( 


through 


( 


( 
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of men’s knit shirts. Primarily 
important are long-sleeved shirts 
constructed of cotton, wool, 
Acrilan and blends of Orlon 
and wool, and Orlon and cot- 
ton. 

In addition to classic fashion 
collar and placket shirts, new 
styles are noted in a shirt with 
double-breasted notched collar 
and a shirt with a turtle neck 
which emanates from a_ V- 
shaped bib. The first number is 
in an allover textured design, 
and the second has solid bib 


and turtleneck set against a 
small two-color check. New 


plackets include the overlay and 


French seamless. 


interest is created 
novelty and _ fancy 
stitches, stripes, plaids, checks, 
emblem details, two-tones and 
tuck bars. 

Colors being featured for the 
forthcoming season are the 
blues, olive, gray heathers and 
compound heathers, both of 
which are coming in strong. 
Gold, although in evidence, is 
weakening somewhat. 


Surface 


Donald F. McMurray Co. 
The McMurray collection in- 
cludes men’s, boys’, women’s 
and children’s size ranges start- 
ing with infants’ wear. 
Jacquards receive the lion’s 
share of attention. The composi- 
tion includes Orlon, wool, com- 
binations of the two, Ban-Lon 


and fur blends. Bulkies and fine 
gauge knits are available. 

The men’s range, which is to 
a large extent duplicated in 
boys’ sizes 4 to 10 and 16 to 18, 
consists of bulkies in wool, 
Orlon or a combination of the 
two fibers. 

The pullovers have mostly 
crew necks. Shawl collars, turtle 
necks and V-necks, and cardi- 
gans_ with shawl collars or 
V-necks and zipper fronts com- 
prise the rest of the line. 

Novelty texture treatments 
are carried out in this range in 
jacquards, lacy effects and half- 
cardigan stitch constructions. 

Coarse-gauge is featured, as 
opposed to bulky or fine gauge. 
Baby shaker stitches are promi- 
nent. 

Featured for the first time will 
be the company’s staple line of 
combed cotton polo shirts in 
solid colors. 

Children’s bulky, cable stitch 
sweaters are featured in both 
solid and mixed light and dark 
tones. Jacquards abound. 

Sweater - shirts highlight 
placket and collar styling, and 
are available in wool and Orlon 
or Textralized yarn. Colors for 
men are the fall or leaf tones— 
blue, bone, light charcoal, ma- 
roon, olive and gold. 

Women’s fine gauge sweaters 
are 50 per cent Orlon, 50 per 


(Continued on Page 13) 
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has your knitting and 
weaving problem 


THE MOST 
NATIONAL SALES 
EXCITEMENT... 


YOURS WITH A&E COTTON ICE 


For knits that are bulky or flat, textured or smooth, the yarn that’s "i 
always right is A&E Cotton Ice. This finest of dyed mercerized yarns has the 
soft luster and color clarity that is fashion at its best. 
Plan a program now around nationally advertised A&E Cotton Ice yarns. __ 
Call your A&E man for new color ideas, for merchandising service, pe . =~ 
‘for full information about this exciting yarn. 


A. 


ARE Cotton Division /\merican & Efird Mills, Inc. Holly, N. C. 


iy: “Custom Service to the Knitting and Weaving Trades” 
New York Sales Office: 350 Fifth Avenue+ OX 5-3977 

Also: Atianta + Boston - Chattanooga - Chicago - Cleveland - Dallas - Detroit - Jenkintown + Kansas City - Los Angeles » Nashville - Philadelphia - Providence + Reading + St. Louis » Havana 
Combed - Carded - Durene® Mercerized - Dyed Yarns - Worsted + Orion - Outerwear Blends - Textralized Yarn for Ban-Lon Garments - Industrial Sewing Thread « Circular Knit Finishing. 
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cent wool, 100 per cent Orlon 
and fur blends, in both full fash- 
ioned and cut-and-sewn ver- 
sions. 

Jacquards are featured along 
with the coarse gauge, semi- 
bulky look in various: styles of 
cardigans and pullovers. 

Dressmakers include  three- 
quarter and long-sleeve slipovers 
with collar and placket, shawl 
and scoop necklines. Several 
dressmaker cardigans are also 
shown. 


Manufacturers Exchange 
Cable stitch bulky cardigans 
constructed of Turbo high-bulk 
Orlon are the featured. items in 
the women’s and girls’ knitwear 
line being shown by Manufac- 
turers Exchange. A continuation 
of the most popular items of the 
preceding two years, this type 
sweater will appear in all sizes: 
infants, 2-3 and 3-6X; children, 
7-14, and women, 34-40. 
Collars will vary in shape, 
use of a contrasting stitch or in 
a stripe detail of a contrasting 
color. In addition to staple col- 
ors, new highlighted shades will 
be lilac, banana and moss green. 
Strongly featured by the com- 
pany this year are women’s fine 


gauge Ban-Lon sweater blouses, 
both cardigans and _ slip-ons, 
with long, short and_ three- 


quarter sleeves. These items are 
highlighted by novel necklines 
which include round, V., cowl 
and crossovers; wing, roll and 
fashion collars, and bibs and 
yokes. Interesting texture con- 
trast appears on many collars, 
bibs and sleeve inserts through 
use of a different size yarn, nov- 
elty stitch or contrast color 
detail. 

For infants, three-piece cable 
stitch bootie sets are featured 
individually packaged in win- 
dow boxes. 

Sweaters for men and boys 
constructed of Orlon or Orlon 
blends come with a variety of 
necklines, many plain and fancy 


stitches, and in several color 
choices. 

The Elliot Knitwear line of 
novelty knit headwear and 


Scarves is featured, as are im- 
ported gloves and slipper socks 
for males and females of all 
ages. 


Merchants Mart 

This year Merchants Mart is 
offering bulkies of 100 per cent 
Woo! or Orlon in new and novel 
styles, and flat knit Ban-Lon 


Set against a white background are 
colorful Norwegian jacquard de- 
signs. This crew neck, ski-type Orlon 
pullover is by Norman B. Winkler. 


sweaters featuring novelty neck- 
lines and trims. Orlon is the 
basic sweater fiber this year, 
with Ban-Lon following a close 
second. Wool makes up only a 
small percentage of this re- 
source’s line, but is significant 
enough to be worthy of men- 
tion. 

Bold, bright and gay colors 
will be especially important this 
year, Merchants Mart forecasts 
as a result of a recent survey. 
Emerald green, turquoise, bright 
maize, ice aqua, royal blue, hot 
pink and bright red are featured 
in addition to basics including 
black, white and beige. The im- 
portance of lilac and grape is 
questionable, but it will be 
shown. 

Most unusual are the bulkies 
which come in a variety of solid 
colors, jacquards and _ fancy 
stripes which create new and 
unusual surface textures, an im- 
portant feature of the line. New- 
est of all is a three-dimensional 
type of surface which is created 
by knitting a loose wide zig-zag 
over a plain background. The 
top layer is done in marbled or 
random yarns to blend many 
tones of a color or to blend con- 
trasting shades. This treatment 
will be seen in both wool and 
Orlon bulky pullovers and car- 
digans. 

Also to be found are vertical 
all-over cables, popcorn and 
basketweave, half-cardigan and 
other fancy stitches. 

Ban-Lon sweaters feature un- 
usual novelty treatments. To 
contrast against a flat surface is 
a thickly textured cable design 


executed in heavier yarn. This 
appears as the collar and along 
the raglan sleeve inserts of a 
three-quarter sleeve cardigan. 
Novelty necklines on long, short 
and three-quarter sleeve Tex- 
tralized sweaters include set-in 
bibs, a wide-scooped V edged in 
a rib stitch, a tab and button 
trim on a jewel neckline and a 
modified mandarin with buttons 
and placket. There is also a 
squared-off boatneck trimmed 
by a two-inch ribbed and fluted 
border. 

Expected to be very big this 
year are shaggies composed of 
a 67 per cent acetate and 33 per 
cent rayon. These will come with 
boat and cowl necks, vented 
sides and three-quarter sleeves 
in all the new fall shades. 

Also offered are rayon fleece 


novelties with boat and cowl 
necks in solids, stripes and jac- 
quards. 


A line of large size flat knit 
coat sweaters is being offered for 
the forthcoming season. Con- 
trasting stitch details form at- 
tractive designs on basic sweat- 
ers having V, shawl and wing 
collars. 

In addition to these sweaters 
for women and girls, there will 
also be a complete line of in- 
fants’ and children’s knitwear in 
wool and Orlon. Included will 


A variety of cotton knit shirts 
having placket, collar and bib 
interest in the form of checks, 
stripes, and contrasting colors 
and textures. Resco Sales, Inc. 


be basic and novelty cardigans 
and pullovers and bulky bootie 
sets among other items for in- 
fants. 


Oxenfeldt, Rouder & 
Levinson 

A diversified collection of 
bulkies, modified bulkies and 
fine gauge sweaters is offered by 
Oxenfeldt, Rouder and Levin- 
son for men and boys. Jacquards 
are emphasized much more than 
last season. 

The boys’ line introduces a 
new 100 per cent virgin acrylic 
fiber in addition to Orlon. Men’s 
knits are in a lamb’s wool and 
Orlon blend or in worsted. 

High bulk Orlon interlock 
novelty sweaters are available in 
sizes three to 6X and six to 
twelve. The colors are soft and 
subdued, highlighted by blues 
along with brown and the new 
tiger or burnt orange tones. Both 
light and dark olive appear; the 
firm is straddling the current 
controversy between light and 
dark proponents. 

Among the highlighted styles 
are shawl collared cardigans and 
pullovers in high V’s with wider 
neck bands, British crew necks 
and regular crew necks. Zipper 
fronts, with and without collars, 

(Continued on Page 15) 
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PHILIP KNITTING MILLS 
TRYLON CROCHET CO. 


780 EAST 136 STREET, BRONX 54, N. Y. 


4 -* 
re We are pleased to announce 


the appointment of 


UNITED SALES CO. 


NEW YORK 1, N.Y. 


as exclusive selling agents. 


To those wholesalers who have consistently rec- 
ognized the outstanding quality and value of 
our merchandise, we should like to express our 
sincere appreciation. In 1961, we hope to serve 
— through our new selling office — our old cus- 
tomers even better and many new friends, too. 


As an indication of how dominant a sales and 
service job we and our selling agents expect to 
do in 1961 — UNITED SALES CO. will repre- 
sent us exclusively and will handle no other knit 
goods lines. 


101 WEST 31 STREET, 


FOR 1961...WE WILL OFFER 
A Complete Line of Ladies’ and Children’s 


ORLON AND BAN-LON 
INTERLOCKS AND BULKIES 

NOVELTY AND STAPLE STYLES 


Size ranges: 3-6; 7-14; 34-40; 40-46 
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UNITED SALES CO. 


101 WEST 31 STREET, 
NEW YORK 1, N. Y. 
LOngacre 4-1212 


KMRA Show—Room 812 
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and high V-neck cardigans with 
high button closures are very 
much in evidence. 

There are a dozen Orion num- 
bers in modified bulky construc- 
tion for the six to 18 size ranges. 
\ few are also for three to 6X 
Bulkies include shawl collared 
cardigans and pullover and pull- 
overs with shallow V necks and 
zipper front closures. 

In this category, featured col- 
ors are light oxford, charcoal, 
gold, olive. jockey red, burnt 
orange and taupe. There are 
fewer contrast trim treatments 
than last year. 

Stitch interest and color nov- 
elty are focal points in the men’s 
sweater range. Textures are var- 
ied in many ways; for example, 
through ribbed V-borders on an 
high-V_ pullover. 

Shawl collars, high V-neck- 


lines, crews, new collar treat- 
ments appear throughout the 


men’s line. A form of “teasing” 
is used rather than full shaggy 
brushed surfaces. 

The company points out its 
ability to develop links stitches 
in both Shetlands and worsteds. 
Worsted sweaters made on four 
cut links and links equipment 
show intricate surface detailing 
in five varied stitches. Solids are 
included. The styles include high 
V and shawl collared pullovers 
and shawl and zip front cardi- 
gans with novelty collars. 


Resco Sales Co. 

Knit shirts for boys in sizes 
3-7 and 6-16 are featured by 
Resco Sales Co. The line con- 
sists of 100 per cent combed 
cotton and Acrilan numbers. 

A heavy concentration on 
producing interesting surface tex- 
tures both through design and 
stitch, or in some cases, a com- 
bination of both, has resulted in 
unusual fabrics. 

Designs consist of fancy jac- 
quards, plain and fancy stripes, 
checks, allovers and geometrics. 
There are also many solids with 
trims, bibs, plackets and/or col- 
lars executed in a contrasting 
color, design or stitch. Featured 
also are braid trims on collars 
and plackets. 

Stylewise there is great variety 
in collar and neckline treatment. 
Placket shirts with fashion col- 
lars are conventional and nu- 
merous, but also offered are 
button-down collars, Villager- 
type styling, poncho lines, shawl 
collars and Italian influenced 
necklines and collars. Sleeves 


are cither set-in or full-fashioned. 

Colors which stand out in the 
line are loden and olive green, 
a new college gold, plums and 
orange. 


Sales Agents, Inc. 

A collection of infants’ and 
children’s knitwear including 
sweaters for all ages, shawls, 
bootie sets and legging sets is 
featured by Sales Agents, Inc. 

Big colors for 1961 are ex- 
pected to be butterball — one 
shade less intense than gold— 
violet, the greens including pre- 
viously successful olive, and 
newly important kelly which 
will be featured especially in the 
7-14 range. In general, the dark 
and high shades featured in 
men’s and boys’ lines last year 
will repeat and, in addition, will 
be stressed in girls’ knitwear. 
Even for sizes as small as 2 and 
3 these colors are expected to do 
better than the classic pastels. 

Highlighted in the 7-14 group 
are fancy stitch bulkies (here 
cable interpretations stand out) 
and jacquards. Also receiving 
considerable attention is an ex- 
tensive line of super fancy shag- 
Orlon. These 


gies made of 
sweaters will come in a wide 


range of solid colors as well as 
multi-colors — primarily for the 
jacquards. 

Two-tone cup and saucer 
necklines are expected to be big 
as will be the convertible turtle- 
shawl. For boys, shawl collar 
pullovers in sizes 2-18 are fea- 
tured. 


Sales Company of 
America 

Exotic colors, Norwegian 
stripes, fancy jacquards and a 
strong Italian influence in styl- 
ing are important characteristics 
in the lines of Sales Company of 
America. Knitted of garnetted 
Orlon or Orion and wool, wom- 
en’s bulkies in sizes 34-40 and 
girls’ sweaters in sizes 7-14 come 
in a great variety of styles. 

The important colors this year 
are kumquat, a deep gold; ming 
blue, a deep turquoise; blue wil- 
low, somewhat on the order of 
wedgewood; ginger; fuchsia; 
kelly green and pine forest, a 
deep rich green. These featured 
colors are in addition to basics 
of white, black, red, coral, lilac 
and beige. Each can stand on its 
own, be in combination with 
white or with each other. 

Collar treatments show the 
most variety. There are many 


In the top version of a Norwegian 

jacquard Orlon cap, the protective 

face cover is tucked inside. Below 

it is shown pulled out to keep the 
face warm. 

Front and back views are shown 
of an Orlon face cap with knitted-in 
features and fringe “hair.” 

In between, stretch gloves appear: 
the upper has braid trim and the 
lower has openwork and embroidery. 
Manufacturer’s Exchange. 


turtle necks that range in width 
and height, cowl collars that 
range in width and depth, and 
wide spread wing collars. One 
unusual turtleneck has a self- 
fabric drawstring that runs 
through the neck and has a large 
pom-pom at each extremity. 

These bulkies come in novelty 
textured solids, stripes, and 
plaids and are available for both 
women and girls. For men and 
boys there are flat knits and 
bulkies in solids and fancy jac- 
quards. Flat knits here are the 
biggest item. 


Sterntex, Inc. 

Three lines of knitwear are 
encompassed within the Sterntex 
collection — infants’, children’s 
and boys’. 

In boys’ sweaters, medium 
weight bulkies are expected to 
receive the primary attention of 
consumers this year, and there- 
fore are predominant in this line. 
Composed of blends of lambs’ 
wool and Orlon, these sweaters 
divide into pullovers, button car- 
digans and zipper coats. 

Neckline interest is stressed 
throughout the collection, and 
although standard and high V’s 
are in evidence, heavy emphasis 
is placed on unusual novelty V- 
necklines such as crossovers, a 
wing collar emanating from a V- 
neck, and V-necks executed in 
contrasting colors and _ stitches. 
in addition, there are high 
crews, squares and both standard 
and modified shawls. 

Surface interest is equally im- 
portant and is created through 
allover jacquards, jacquard in- 
serts primarily in front panels or 


running the length of set-in 
sleeves, small allovers such as 


textured checks or novelty 
stitches of which there are many. 
Some are rib, rack and_half- 
cardigan. Very unusual is a half 
cardigan zipper coat featuring 
jacquard panels down each side 
of the zipper. A turtleneck be- 
comes a regular collar simply by 
opening the zipper. 

Offered also are multi-color 
yarns and mar! wools. The latter 
appears on an unusual pullover, 
the boat neck of which dips to a 
high V in the front. A_ solid 
stripe around the entire neckline 
extends down the sleeves. An 
unusual detail on some better 
pullovers is slanted pockets. 

Fine-gauge flat knit sweater- 
shirts of Orlon interlock come 
with three neckline choices. One 
has a high V-neck and a jac- 
quard insert down the sleeves. 
Another is a_ fly-placket and 
fashion collar. The last has an 
Italian collar and features a fine 
stripe in contrasting color. 


Nat Thrope & Co. 

Shetlands, worsteds and 
lambs’ wool and Orlons are fea- 
tured in the Nat Thrope Co. 
line of men’s and boys’ sweat- 
ers, sweater-shirts and vests. 

A group of Orlon interlock 
knits in V-neck pullovers, five- 

(Continued on Page 17) 
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button vests and six button cardi- 
gans is also featured. 

~ Highlights of the lamb’s wool 
and Orlons and the Shetlands 
are shawl collared cardigans and 
pullovers with boat necks, crews, 
shawl collars and_ high-V’s. 
Treatments are available with 
and without contrasting stripe 
inserts featuring ranges of argyle 
patterns. 

The sweater-shirts are pro- 
vided in bulky types with an 
abundance of fashion collars. 
Madras patterning and hound’s 
tooth checks are among the high- 
lights in vests. 

“Gold, olive, charcoal, light 
oxford, camel and medium blue 
predominate. 


Norman B. Winkler 

Jacquards knitted of both Or- 
lon and wool make up a consid- 
erable portion of this agent’s 
collection for men and women. 
In brilliant multi-colors, cardi- 
gans and pullovers are patterned 
in allover jacquards or combine 
jacquard designs with areas of 
solid color. Many styles are 
available in both brushed and 
unbrushed finishes Necklines 
are V, crew,, and turtle. Vari- 
ations are in wing collars some 
of which emanate from fine 
gauge solid color ribbed bibs. 
These sweaters are available in 
sizes 7-14, 10-16 and 34-40 for 
women and girls and in all men’s 
sizes. 

Semi-bulky fur blends com- 


posed of 70 per cent lamb’s 


wool, 20 per cent fur and 10 a 


cent nylon come in classic style 


solid colors and interesting jac- — 


quards. A pullover features two 
color jacquard front and back 
and a solid color ribbed turnover 
cowl coliar three-quarter 
sieeves. A caruigan along the 
same idea has a jacquard front 
and solid sleeves, wing collar 
and back. A plaid jacquard cov- 
ers a waist-cropped Cnanel-type 
jacket. 

The classics in the fur blend 
grouping include a set compris- 
ing a Chanel-type jacket and 
short-sleeved pullover, both of 
which are detailed with piping 
in a contrasting color around the 
necklines and down the front of 
the open sweater. 

Other fur blends have novelty 
details and necklines such as in- 
side pockets, crossover collar 
with a 45 ligne pearl button, a 
wing collar and four-button 
placket on a_ mock-fashion, 
three-quarter sleeve slip-on, a 
novelty stitch front on a three- 
quarter sleeve pullover that has 
a small wing coilar, and also on 
a tie and loop collared V-neck 
short sleeve pullover. 

Fine gauge cashmere blends 
constitute another segment of 
the Winkler line. Here one-fifth 
of the blend is pure cashmere 
while the remaining four-fifths is 
of lamb’s wool. 

Bulky cardigans and pullovers 
of either 100 per cent worsted 


Primary Market Fall Lines 


CR 


On a sleeveless pullover knitted of 

100 per cent imported. Australian 

zephyr wool, fancy textured panels 

design the front and a fine dark 

stripe outlines the V-neck. Falk & 
Caron. 


or Orlon are constructed in a 
half-cardigan stitch except for 
a flat panel of stockinette begin- 
ning at raglan sleeve inserts and 
extending down the body of the 
sweater. Some numbers have 
hoods and/or inside hip pockets 
and a half-cardigan girl’s cardi- 
gan has a racked, puffed collar. 

Made of zephyr wool in fancy 
links and links stitches broken 


by raised, self-fabric, horizontal 
stripes, are cardigans and 
Chanel-type jackets with collars 
or round necks. 

Brushed Orlons appear in 
pullovers and cardigans with 
either jewel necks or bulky col- 
lars. 

The final segment of the wom- 
en’s line consists of fine-gauge 
flat knits of Textralized nylon 
with bulky trims knitted in a 
coarse gauge stitch. One is a 
six-button cardigan with a wide 
wing collar extending from a 
deep V-neck. This collar is 
knitted with a heavier yarn in an 
intricately textured stitch. An- 
other is a short-sleeved pullover 
with fancy cowl-type crossover 
neckline detailed by a large 
button. 

For men, fine gauge Ban-Lon 
sweater-shirts come with long 
and short sleeves in pullover and 
cardigan styles constructed in 
allover plain interlock or with 
fancy patterned surfaces in front 
only. Sleeves are set-in full- 
fashioned or mock-fashion and 
collars are looped. 

Unusual among the Ban-Lon 
sweater-shirts is a horizontally 
striped interlock number with al- 
ternating heather and solid 
stripes. 

Men’s bulky and semi-bulky 
sweaters are knitted in a variety 
of links and links stitches. They 
are given several collar treat- 
ments and are made of either 
pure worsted or fiber blends. 


Philadelphia Area Mills Introduce Diversified Collections 


by ALLEN SOMMERS 


PHILADELPHIA, Pa. 


Wholesalers are going to have some of 


the most diversified, colorful, stylized lines of men’s and boys’ 
sweaters in a number of years from which to assemble their fall 
offerings when the 1961 lines of the primary mills are introduced 


this week. 


Because no particular items ran away with the market last 


season, few manufacturers are 
putting all their eggs in any one 
basket this year and most are 
running the gamut of styles, cut, 
yarns, stitches, and finishes to 
open the season. 

Several mills foresee renewed 
emphasis on the staple or classic 
styles. These resources believe 
the pendulum may well be start- 
ing 1 swing back somewhat to- 
ward a classicism coupled with 
elegant simplicity in styling. 

Cne major mill owner who 
hols this view said that re- 


cently, his firm has been receiv- 
ing requests from certain major 
customers for the classic men’s 
worsted button front coat with 
double elbows “which everyone 
thought had just about died.” 
The requests have run to several 
thousand dozens, he said. 
Despite some earlier predic- 
tions that shawl collars have 
seen their day, those who seek 
them don’t have any trouble 
finding them in some form or 
another in every mill’s line. The 


V-neck ranges also offer diver- 
sity, from high, medium, low, 
narrow or wide, in zipper gar- 
ments, pullovers and coats. 

One thing virtually all re- 
sources agree on is that the crew 
neck is coming back. Few would 
indicate this early just what type 
of crew they are concentrating 
on but all said it would be much 
in evidence. 

Those seeking wool sweaters 
will find a vast selection, in pure 
lamb’s wool, Shetland, worsted, 
and many blends of wool with 
Orlon. Orlon will again be of- 
fered along the entire range from 
fine cut to jumbo knits, but 
virtually every house contacted 
here has indicated that wools 
and blends of synthetics with 
wool will be predominant in the 


fall lines. 

Many firms are concentrating 
on medium bulkies instead of 
jumbo bulkies, as in recent sea- 
sons. However, the heavy bulk- 
ies will still be well represented 
in the fall lines; there is still too 
much interest, mill executives 
say, to count the heavy bulkies 
down and out. 

Finer cut goods and flat knits 
in both pullover and cardigan 
styles also will be shown far 
more extensively than in a num- 
ber of seasons past. 

Another point on which 
trade sources are unanimous, 
even including those who are 
not showing them yet, is that 
jacquard patterns will be ve 
strong for fall of 1961, in fine 

(Continued on Page 23) 
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KMRA Fashions 


V-Neck Pullovers In A Multitude Of Interpretations 


Lamb’s wool and Orion blend in a_ half-cardigan 
V-neck pullover. Falk & Caron. 

. Bold, textured horizontal stripes encircle a high V- 
neck pullover. Herman Heller. 

crossover V-neckline is emphasized by stripes 


» & 
which add interest. Herman } eller. 


/ { 4. A diagonal pattern in links and links knitting echoes the 
\ high V-neck of an all-worsted. Oxenfeldt, Rouder 
& Levinson. 

5. Emphasizing the high V-neck is a two-color V-shape jacquard 
insert on this wool and Orion pullover. Nat Thrope. 
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SPEIZMAN 
SELLS Gervot, 


Circular Knit Machines 


TERROT PATTERN WHEEL INTERLOCK (RMR). 
Produces quality raised effects, color Jac- 
quard designs, knitted in elastic, Interlock, 


Eight Lock, Tuck effects, single piqué and 
double piqué. 24 Feed High Speed. 


TERROT IZ SPECIAL. Produces Interlock, Eight | 
Lock, Tuck effects, Single piqué and Double 
piqué. 36 Feed High Speed. 


TERROT 4 COLOR STRIPER INTERLOCK (IM4F). 
Anything you can draw with horizontal and 
vertical lines can be knitted. Quick and easy — 
pattern changing, at one point with only an 
inch of waste. Also makes Interlock, Eight — 
Lock, Tuck effects, Horizontal Textured 
effects, Single piqué and Double piqué. 
24 Feed High Speed. No _ to your 
pattern scope. 


It's easy to buy from SPEIZMAN. Trade-ins, budget terms 

can be part of each transaction. Go forward with new, 

high production equipment while disposing of your surplus 

machinery. a 


For complete information and color brochures, write today 


EMPIRE STATE BUILDING, SUITE 4923, NEW YORK 1, N. Y. ° PE 6-0451 ris 
508-14 West 5th Street e Charlotte 1, North Carolina e ED 4-5546 a 


SPEIZMAN KNITTING MACHINE CORP. 


JANUA 


through 
sweater: 
Color 
als are ¢ 
ever, m 
range Or 
rather tl 
dy color 
facturer 
of the m 
and cha 
lines to 
sible ch 
Pro 
Many 
already | 
substant 
ness on 
to have 
the mot 
business 
good sti 
cient vol 
the ow 
stated. 
Gene 
with pr 
last sea: 
or 
the mill 
likely te 
their m« 
and tri 
same p 


In addit 


“plateat 
the upp 
some q 
some 
highest 
in favo 
the pric 
is likel 
tial volt 


doubled 
be 
men’s a 
of 196] 
of the fi 
ing a W 
effects i 
gamut 
knits tk 
goods. 
Th 
clude |; 
Shetlans 
lamb’s 
line wil 
finished 
Cars 
Style 
cardigai 
shawls, 
necks r: 
and va 
ioned 
said. 


KNITTED OUTERWEAR TIMES | 
22 
3 
. > 
= 
| 
J * 
‘a > 
| 
- 
Toy 
. 


— 


JANUARY 23, 1961 


23 


through medium and heavy cut 
sweaters. 

Colors for the coming season- 
als are diverse. They lean, how- 
ever, more toward the primary 
range on “the clean, clear colors 
rather than the dull-toned, mud- 
dy colors,” as one leading manu- 
facturer stated. However, some 
of the muted golds, loden greens, 
and charcoal will also be in the 
lines to provide the widest pos- 
sible choice. 

Prospects Encouraging 

Many sources here say they 
already have an encouraging and 
substantial amount of early busi- 
ness on their books and expect 
to have a good deal more before 
the month is out. “The early 
business is enough to give us a 
good start and certain in suffi- 
cient volume to be encouraging,” 
the owner of one large mill 
stated. 

Generally, lines are opening 
with prices about the same as 
last season. No price increases 
or decreases are anticipated by 
the mills. However, buyers are 
likely to get somewhat more for 
their money in the way of style 
and trimming features in the 
same price brackets this year. 
In addition, some makers feel a 
“plateau” has been reached in 
the upper price brackets and in 
some quarters there has been 
some lopping off of the very 
highest priced end of the line 
in favor of more emphasis in 
the price brackets where there 
is likely to be more substan- 
tial volume. 

Wexler Doubles Items 

Wexler Knitting Mills has 
doubled the number of items to 
be shown to open its lines of 
men’s and boys’ sweaters for fall 
of 1961. Sol Wexler, member 
of the firm, said his mill is offer- 
ing a wide range of new stitch 
effects in sweaters which run the 
gamut of cuts from the jumbo 
knits through the 10 cut finer 
goods. 

This mill’s offerings will in- 
clude lamb’s wool and Orlon, 
Shetland, pure worsted, and 
lamb’s wool and mohair. The 
line will include some brushed 
finished numbers. 

Cardigans And Pullovers 

Stylewise, there will be shawl 
cardigans and pullovers, small 
shawls, miniature shawls, V- 
necks ranging from low to high, 
and variations of the old-fash- 
ony crew neck, Mr. Wexler 

said. 


Expressing an optimistic out- 
look for the year, he said the 
firm already has gotten off to a 
good start on early bookings. 

Ingram Bergman, head of 
Bergman Knitting Mills, also 
said his firm plans to offer the 
broadest possible range of styles, 
knitting intricacies, cuts, finishes 
and colors. 

Reaction Favorable 

Expressing an optimistic view 
of the year ahead, Mr. Bergman 
said his firm has substantial 
early bookings and that reaction 
to date has been favorable. 

New novelty stitches in lamb’s 
wool and Orlon, Turbo-proc- 
essed Orlon, and pure worsted, 
will be offered in the line of 
men’s and boys’ sweaters from 
Union Knitting Mills. Included 
will be a number of links and 
links patterns in a variety of 
styles, Gideon Frankil, head of 
the firm, said. 

Neckline treatments will vary 
and colors will be “across the 
board,” he indicated. Along with 
an ample representation of nov- 
elty styles this year, the line will 
feature a return to classic ele- 


gance in a number of more 
simplified styles, Mr. Frankil 
noted. 


Both medium weight bulky 
knits and some of the new flat 
knits will be shown by Union. 

Novelties Extensive 

Triangle Knitting Mills will 
show an extensive line of nov- 
elty style goods in the medium 
price brackets and “‘lots and lots 
of color” Edward Kaslof, mem- 
ber of the firm said. This mill's 
line of men’s and boys’ sweaters 
is primarily offered in Shetland 
yarn and Orlon. Weights are in 
the bulky and the medium bulky 
cuts. 

Jacquard knits in new ski 
patterns will be highlights of the 
line at Novelty Knitting Mills, 
Jack Soowall, general manager, 
said. Yarns will be mainly 
lamb’s wool and Orlon blends, 
and worsteds. While some bulky 
knits will be shown, the empha- 
sis will be on the semi-bulky cut, 
he said. 

Novelty, in addition to its 
men’s line, is introducing this 
year a new, complete line of 
sweaters for boys in the same 
yarns and fibers as the men’s 
sweaters, Mr. Soowal said. 

New stitch variations and 
highly diversified styles will be 
featured in Novelty’s line. High 
V-necks, crew necks and turtle 


necks all will be included, along 
with some modified shawl collar 
styles. Colors will be mainly in 
the primary range. 

A wide range of styles and 
colors, with weights ranging 
from bulkies through the nner 
cuts and the flat knits will be 


included in the extensive line 
offered by Somerset Knitting 
Mills. 


Buying Starts Early 

Albert Kraftsow, head of the 
firm, said a substantial amount 
of business already has been 
booked and that buying seems 
to be starting earlier than here- 
tofore. 

This mill owner also predicted 
renewed strength for jacquard 
patterns and resurgence of in- 
terest in some form of crew 
neck styling. 

A varied line ranging from 
staple, classic styles to novelties, 
with necklines ranging through 
high and low V’s, and shawls 
on zipper garments, pullovers 
and coat styles, will be offered 
by Cherry Knitting Mills. 

Sid Cherry, head of the firm, 
said that novelty stitch construc- 
tions and new surface effects 
are highlights of the line which 
will be offered in a broad selec- 
tion of colors. 


Herbert Mills Sweaters Of Two Ply Worsted. 


1. Ombre stripe panels and mitred bottom on a 
cardigan with half-cardigan 
sleeves and rack stitch contrast front. ng 


shawl collared 


2. Rib placket and 
and rib body front. 
3. A full zipper cardigan 


4. Fabric buttons match the 
front of a two-tone cardi- ies 
gan with insert pockets. <? 


collar contrast against rack 


has mitred shawl collar. 


Herbert Mills Likes 
100% 2-Ply Worsted 


Extensive use of 100 per cent 
two-ply worsted represents a 
major portion of the Herbert 
Mills line of men’s and boys’ 
sweaters although there is a fea- 
tured blend of 75 per cent lambs’ 
wool and 25 per cent Orlon. 
The knitted shirts of 100 per 
cent Orlon come in a wide vari- 
ety of styling in both interlock 
and surface interest stitches. 

Styling is centered on cardi- 
gans with zipper and button 
fronts, pullovers with crew, high 
V and outrigger boatnecks. A 
new French style shawl collar is 
a modification of the bulky 
shawl of past seasons. 

Despite the reports in other 
quarters of a trend to flat knits, 
Herbert Mills’ line is, according 
to a spokesman, “95 per cent 
surface interest stitches resem- 
bling bulk without the individual 
garments being unduly bulky.” 

One of the features in the line 
is a combination of five-color 
ombre flat knit subtly blended 
with two bulky stitches. 

The colors are mostly softer 
shades of bone, taupe, tiger and 
commodore blue and the lighter 
heather tones. 
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THEY PROVE THEIR QUALITY HERE: ©2a5 


If your cones are not properly wound; if your yarn is 
not properly softened, you lose money at the knitting 
machine. 

With a half century of experience in serving the 
knitting industry, with unequalled yarn dyeing and 
winding capacity, and with a superior technical staff, 
we can assure you of properly wound cones and of © 
yarns softened with our special knitting finish. 

And don't overlook the quality of Franklin Dyeing. — 
Wound on Franklin Springs 
exclusively, our dye packages 
are compressible. Soft pack- 
ages compress more and hard 
packages compress less into a COMPANY 


column of uniform density. Largest Package Dyers in the World of Natural and 


Uniform penetration of dye oe 
liquor and uniform shades Synthetic Fibre Spun Yarns 
DIVISION OF INDIAN HEAD MILLS, INC. 


consistently follow. 
Greenville « Chattanooga « Fingerville, S.C. 
Our representative is at your vee of Philadelphia Office Howard & Clearfield Streets 
service. Contact our nearest = Package— the “secret” New York Office — 111 West 40th Street 
plant or office and ask him Dent cay “package 


dyed”. Say. 
to call. 
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KMRA Fashions 


Men’s And Boys’ Jacq 


oun 
1. Two colors com- 
bine in a_ textured 
shell stitch shawl col- 
lared boy’s cardigan 
knitted of acrylic 
fiber. Oxenfeldt, Rou- 
der & Levinson. 


2. In a brushed lamb’s wool and Orlon turtle- 
neck pullover, a jacquard pattern in softly 
muted colors contrasts against a solid heather 
area. Part of the jacquard design is repeated 
just above hip and cuff ribbing. Herman Heller. 


3. A two-color jacquard design patterns this 


Sf. 


fiat knit, 100 per cent 

wool medium bulky 

with crossover V-neck. 
Green Associates. 


5. Offset by a solid 
color shaw! collar, 
sleeves and back is an 
argyle plaid jacquard 
front in two contrast- 
ing colors on a pull- 
over knitted of lambs’ 
wool and Orlon. Nat 
Thrope. 


6. This V-neck boy’s 


100 per cent acrylic 
fibers has striped jac- 
quard areas in a flame 
pattern. Oxenfeld, 
Rouder & Levinson. 


1 cardigan knitted of 


int 


4. Soft shades of blue and brown 
blend in an all wool brushed Nor- 
wegian jacquard. The high V-neck, 
cuffs and lower edge are ribbed in 
unbrushed yarn. Stone & Cohen. 


erpreted In Many Styles 


° 


— 
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SYNTHETIC SAM 
The Caron Yarn Man 


‘MO 
The Caron 
Angora Goat 


SHAKESPEARE 
The Caron Sheep 


LUTTLE MO 
The Caron Angora Kid © 


4AIR CRESLAN 


Spinning company 


ROCHELLE, ILLINOIS © ROBESONIA, PA. * NEW YORK CITY 


ein nim ple 
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Novelty Collared d Pullovers Are S Semi- -Bulky, Colorful 


MAMA AS AY 

0609665: 


1. Two colored stripes of different widths outline 

the crew neck of a bulky pullover. The body of 

this sweater is knitted in a deep heather yarn. 
Donald F. McMurray. 


2. Fancy links and links stitches create an inter- 
esting surface texture on the solid color all wool 
pullover, the V-neck of which is detailed only by 
stripes in two contrasting colors. Norman B. 
Winkler. 
3. In a blend combining 75 per cent lambs’ wool 
with 25 per cent Orion acrylic, the construction 
of a solid color crew neck pullover creates a heavily 
textured diamond design. Falk & Caron. 


4. ee in a half-cardigan stitch, this 100 per 

wool pullover features a split cowl 

—t and inside breast pocket. Close scrutiny of 

the yarn employed reveals softly blending autumn 
shades. Oxenfeldt, Rouder & Levinson. 


5. Fine, black horizontal stripes encircle this all 
lamb’s wool pullover. The split cowl collar fea- 
tures a button and buttonhole detail. Falk & Caron. 


6. Highlighted by a Continental turtleneck, this 

medium bulky features multi-colored patterned 

designs against a solid background. Greene As- 
sociates. 
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BIG 3 
FOR SMART 
KNITTERS 


An improved 
smooth textured yarn 
created expressly for Sweaters of 
all types, Knitted Fabrics, 


Swimwear, etc. 


Hi-Test Stretch Yarns elanca 


TYPE SW 


Bathing Suit Fabrics, Girdle Fabrics, The Helanca textured yarn with the 


Specially processed for quality Leotards, 


etc. In Natural and all colors. 


1412 Broadway, New York 18 LOngacre 5-3350 
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New Sweater Shirts Have Mitred Stripes, Textured Areas 


/ 


1. Heather stripes alternate with solid in this long-sleeved interlock Ban- 5. In color and design contrast to the shirt body is a covered placket 
Lon sweater-shirt. Norman B. Winkler. and collar on an Orlon interlock sweater shirt. Sterntex. 
6. On this sweater-shirt knitted of 100 per cent Orlon acrylic, only the 
front is boldly striped. Herbert Mills. 
7. A solid color short-sleeved Ban-Lon golfer shirt has a ribbed three- 


2. Intricate lacework on either side of a six button vestee placket marks 
this full-fashioned Ban-Lon raglan sleeve shirt. Bernstein & Drescher. 


3. This long-sleeved cardigan with textured front and mock fashion button placket and fashion collar. Aaron Hirschman. 

sleeves also comes in a short sleeved version for warm weather. 8. Detailed at the midriff section by bold mitred stripes in three colors 
Norman B. Winkler. is a sweater shirt of 100 per cent Orlon Acrylic. Herbert Mills. 

4. A solid V-bib, turtleneck and cuffs create bold contrast against a 9. A deep bib is set off by rows of contrast color stripes on an Orlon 


checked cotton knit shirt with poncho bottom. Arthur Levy Associates. acrylic sweater-shirt. Herbert Mills. 
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Progressive knitters have found that WOOL is the sure way to profits and to a 
thriving business. All-American WOOL—the preferred fiber in knitwear today— 
sends volume bouncing upward. More of the right volume builds a solid reputation 


of reliability and quality. : 


superior WOOL. 

Let Energetic help you capitalize on WOOL’S profit-earning formula. Call on— 

Energetic, specialists in WOOL yarn for the knitwear trade for more than four 

decades, for ALL your WOOL yarn, custom-tailored to your needs. 


(oRPORATION 
Montgomery County 


Pennsylvania 
Telephone — Broadway 5-4970 


ENERGETIC 


SUPPLIERS OF ALL GRADES OF WOOL 


Bridgeport 


TO THE 
KNITWEAR 


TRADE 


Other virtues that make 
wool the “first” fiber with 
everyone, from consumer 
and retailer to every link in 
the production chain, are: 


CONSUMER 


Wool is the only fiber that 
gives true, natural warmth, 
always looks right and feels 
right. . . . Its great absorp- 
tive ability gives wool a sur- 
face-dry texture — never 
clammy or cold even after 
being immersed in water . .. 
bouncy resiliency gives su- 
perior wearing comfort... 
sturdy and long-wearing . .. 
never wrinkles or musses . . . 
kinder to the skin than any 
other fiber. 


RETAILER 


Wool builds prestige be- 
cause it spells quality, rich- 
ness and full value received 
. .. Customers do not have 
to be educated on wool 
qualities, are never confused 
. wool satisfies; satisfied 
customers mean more busi- 
ness. 


KNITTER 


Wool has no handling prob- 
lems, works through ma- 
chines with ease . . . never 
varies in its natural quality 
... has a softness that en- 
hances richness and texture 
of knitted fabrics. 


SPINNER 


No time or money wasted 
in trial and error when 
working with wool . . . can 
be handled without special 
controls . . . runs better on 
machines... always reliable, 
its performance is proven. 


DYER 


Wool is less costly to dye . . . 
dyeing is easier, doesn’t re- 
quire special machinery .. . 
easier to wind . . . takes the 
widest range of shades, with 
no color-matching difficul- 


ties. 
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Jacquard Areas, Stripe Detuils Mark V-Neck Cardigans 


1. Lamb’s wool and Orion acrylic fibers blend in a zipper 

front cardigan knitted in a half cardigan stitch. Wide 

jacquard panels in two contrasting colors appear on 

either side of the zipper which begins just below a 
high V-neck. Nat Thrope. 


2. Fancy textured panels down each side of the cardigan 

front are in direct contrast to the remainder of this 

_ sweater, a flat surfaced knit. Lamb’s wool and Orion 

blend in this number which is detailed by inside hip 
pockets. Falk and Caron. 


3. The V-neck of this all wool, flat knit, award type 
cardigan is further emphasized by white stripes. Falk 
and Caron. 


4. Plain ribbing that outlines the V-neck and each side 

of the zipper front stands in bold contrast to alternating 

panels of fancy textured stitches that cover the entire 

surface of this 100 per cent wool bulky cardigan. Oxen- 
feldt, Rouder and Levinson. 


pp 


5. Two stripes in colors that contrast to the rest of this 
lamb’s wool and Orlon sweater provide an outline for 
the V-neck, button cardigan front and inside pockets. 
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For Acrilan 

and Orlon 

Geigy s |.T. Method 
offers 

economy 

simplicity 

time saving 

less rejects 

in dyeing piece goor 
(woven or «nit) 
and yarns 

(skein or 
Geigy Dyestuffs 
Ardsley. New 
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head and shoulders 
above the crowd 


SKEIN AND 
PACKAGE 


ted 


« Du Pont's trademark for its acrylic fiber 


(and we do more of it than anybody) 


Yes — Morgan does dye more Orlon 


yarn than anybody else in the industry! 


If skein dyeing gives you the loft and hand 
required — we do it best! If package dyeing, 
at tremendous savings, gives you more sales 


potential we again do it best! 


All of which goes to prove, we feel, 
that you'll like Morgan Orlon 


dyeservice too! Try us and see. . . 


Through Sonnce Wh Crow 


MORGAN DYEING AND BLEACHING CoO., INC. 


ROCHELLE, ILLINOIS 
SKEIN DYEING+ PACKAGE DYEINGs RAW STOCK DYEING+ TOP DYEING+TOW DYEING 
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THE MORGAN LABORATORY is, we believe, second to 
none in the industry. Here our color research is done, 
new formulas worked out, old ones rechecked. Here, 
methods and procedures are subjected to careful 
testing on small scale equipment. No effort or expense 
has been spared to give the skilled Morgan chemists 
the finest tools of their trade. 


QUALITY CONTROL in Morgan Dyeing consists of 
many things. Important, for example, is this wide 
array of dye-stuff and chemical samples; the delicate 
precision scales for weight measurements; hand oper- 
ated winding frame. Equally important are shelves 
of reference volumes and (not shown) files of customer 
records to assure accuracy of reorders. 


ARTMENT includes 


HUGE PACKAGE DYEING KETTI 
out millions of pounds of cost saving package-dyed 
arns every year. Thanks to special Morgan-devel- 
ped techniques, even Turbo Orlon and Hi-Bulk Orlon 
re now being package-dyed successfully, in addi- 


at Morgan turn 1E MORGAN SKEIN DYEING 


this battery of highly specialized Scholl Tanks. This 
most advanced type of skein dyeing equipment known 
to the industry dyes even Hi-Bulk Orion under pre- 
cisely regulated temperature and pressure, yielding 
true color without sacrifice of hand or dimension. 


on to quantities of regular Orlon and other fibers. 


ses « to 


serve 


you best 


CAREFUL HANDLING OF EVERY ORDER extends be- 
yond the mere processing of fibers and yarns in the 
dye tanks. From the moment your order is placed 
until it is delivered, you are assured of conscientious 
attention to detail. Above, in the Morgan Shipping 
Room, meticulous last-minute checks and counter- 
checks are made before your order leaves our door. 


SKBIN DYE NG + PACKAGE 


of 


WAREHOUSING AND DISPATCH are vital factors to 
Morgan customer service. Recent additions to our 
warehousing and shipping facilities help to speed 
orders on their way without costly delays. Railway, 
trucking and air transportation work together to 
assure prompt delivery. Above, a railway freight 
car loads at a Morgan shipping dock. 
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MORGAN DYEING & BLEACHING CO. INC. « ROCHELLE, ILLINOIS 
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Cardigans With Diversified Necks Have Unusual Surfaces 


1. Links and links stitches form a textured allover surface 
on a shawl collared, all wool button cardigan. 


2. Solid color ribbing contrasts against a two-color shell 
stitch allover design. The shaw! collar begins from within 
a V-neck in this all wool cardigan. 


3. An unusual zig-zag pattern is interpreted in two colors 
on a 100 per cent Orlon acrylic shawl collared cardigan. 
Greene Associates. 


4. Jacquard inserts down the long sleeves of a V-neck, 

button cardigan are both unusual and colorful. Slanted 

hip pockets provide an interesting design detail. Sterntex, 
Inc. 


5. Here the jacquard panels line either side of a zipper 

closure on a colorful cardigan. The height to which the 

CK zipper is closed determines whether the sweater shall 
) ) have a turtle neck or a fashion collar. Again slanted 


{ 
pockets are featured. Sterntex, Inc. 
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390 Park Ave. South, on 
einhard WESTERN INC. 


South Beverly Beverly. Huis. 


Too much bookkeeping and collection work? 
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New Models With Brushed Surfaces, Unusual Jacquards 


1. A blue and white jacquard pattern provides a decor- 
ative front for a five-button wing collar cardigan. Con- 
structed of a 70 per cent lamb’s wool, 20 per cent fur 
and 10 per cent nylon blend, this sweater has a white 
collar, back and sleeves. Norman B. Winkler. 


2. Red, black and white in an allover jacquard snow- 
flake pattern designs this girl’s 100 per cent Orlon cardi- 
gan. Donald F. McMurray. 


3. A cup-and-saucer neckline highlights this brushed 

Orlon pullover knitted of multi-color yarn blending new 

soft fall colors. A stark white inner turtle neck is set 
off by the colorful sweater body. Sales Agents, Inc. 


‘R4. A shaggy mohair and wool cardigan designed in an ft 
allover block patterned jacquard blends three shades of / ~ 


a color. Knitted of a finer gauge rib is the collar and Le 
’ 


cardigan front. Stone & Cohen. 


5. Highlighted by a turnover cuff on a bulky boatneck 
this pullover is knitted in an interesting links and links 
stitch to create an unusual surface texture. Further 
interest is created through contrast panels down the 
sides and sleeves. Sales Co. of America. : 
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Sisn Dyeing _ 
! For over Half a 


The Nicetown Kettle trademark was fiect ft 
 ased to identify Nicetown quality dyeing 
moré than half a cente toon 


\ V 


Years of experience may mean much — or little. A dyer can keep repeating certain 
operations over and over again, year in and year out, without improving them. Or, the dyer can 
keep bettering its old techniques and equipment. 

Nicetown has followed the latter course. 


When it started over 50 years ago, Nicetown dyed only woolen and worsted and other 
natural yarns, in the skein. 


As new fibres were introduced, new dyeing techniques were developed and new machin- 
ery was added. 


Today, Nicetown dyes, in addition to wool and worsted, fur-blends, cashmere, angeras, 
Dynel*, Sayelle* (Orion 21), Vicara*, nylon, Acrilan*, Dacron*, and other synthetics. 


Nicetown dyes these fibres in piece, raw stock, top and skein form. It also does bleaching 
and winding. 


Why not have one of our field representatives — incidentally, all men with dye house 
experience — call and discuss your dyeing needs with you? 


Trade Marks. 


NICETOWN DYE WORKS 


Smee and Beigrade Sts., Phila. 37, Pa. Jefferson 5-4050-4051-4052 


Pierre de St. Phalle, President Ellen G. Wall, Vice-President Paul F. Beener, Treasurer Harold L.. Dungan, Secretary 
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Wholesaling 


Knitwear Sales Reported Good At NATAW Exhibition 


Hilb Starting 
Sweater Buying 


Plan For Stores 


DENVER, Colo.—A sweater 
buying plan for small retail mer- 
chants that would enable them 
to buy top quality lines and well- 
known labels at the time these 
goods are most needed has been 
set up by Hilb & Company, 
wholesalers. The plan is similar 
to a program which the com- 
pany instituted in 1958 for 
dresses, called the dress circle 
plan. 

“As a member of the sweater 
plan,” Edward Levy, Hilb pres- 
ident, explained, “the small town 
merchant gets the advantage of 
big buying power. He pays for 
three services actually—buying, 
shipping and ticketing, all of 
which are done at our ware- 
houses.” 

Sweaters are sold at Hilb by 
two specialty salesmen whose 
activities during the height of 
the sweater sales season may 
be augmented by the company’s 
normal complement of 10 gen- 
eral salesmen. Selling gets under 
way early in March and April. 
Orders taken in March, for ex- 
ample, are usually delivered by 
May. 

Sweater orders are written 
on different blanks from those 
used for other items. This is 
done so that sweater orders can 
be processed more quickly. 

For this coming fall, Hilb 
will have its own brand on 
sweaters for coordinates as well 
as solid-colored dyed-to-match 
outfits. The label actually will 
be an amalgamation of differ- 
ent styles from several manu- 
facturers’ lines. 


Retiring NATAW Head 
Speaks At Retail Parley 

Outgoing NATAW president 
Donald Drinkard addressed the 
delegates of the National Retail 
Merchants Association conven- 
tion on “The Arithmetic of Dis- 
tribution.” He urged retailers to 
use the services of the whole- 
saler as a solution to many of 
their problems. 


Spot sales of knitwear were high and advance sales picked up 
steadily at the 34th annual exhibit of the National Association of 
Textile and Apparel Wholesalers at the Statler-Hilton January 
15-19. A fall and spring promotion of boys’ and girls’ coordinates 
was Offered to retailers as a “fresh incentive” by E-Z Mills, Inc., 


New York City. 

For boys, a knit blouse and 
boxer shorts and for girls, a knit 
blouse and skirt, are packaged 
for display and priced at $3.98 
the set. 

The firm has applied color 
and styling to the sweatshirt — 
as have other exhibitors — and 
brought it down to the smaller 
sizes, 12, 18 and 22 months. 
Red, as always, was one of the 
most popular colors. 

Contrary to early forecasts, 
the shawl collar sold well, Stern- 
tex, Inc., Charlotte, N. C., re- 
ported. The firm, handling most- 
ly boys’ knits, listed as best 
sellers, besides the shawl, the 
high V and the fisherman’s neck 
—a square, high crew. 


Among the fastest selling 
items were jacquard sleeve 
treatments and the three-tone 


compact bulkies in slipovers and 
cardigans in that order of pref- 
erence. 

Orbit blue, spice, Sherwood 
reen —a light olive — spruce 
reen, olive, tiger and smoked 
ray were flourishing. 

Pannill Knitting Co., Inc., 
Martinsville, Va., also was mak- 
ing hay out of men’s and boys’ 
sweatshirts, glorified with shawl 
collars and several new colors, 
among them, blue, black and 
brass. 

Another gimmick for sales is 
the suspender loop to be worn 
by infants with crawlers, which 
was shown by Gallant Playtogs, 


Indiana Rayon Corp., Green- 
field, Ind. 

The firm, showing a spring 
line instead of a fall, which was 
not ready, was selling a com- 
plete range of beachwear co- 
ordinates for all sizes of children 
and highly-fashioned boat necks 
with three-quarter sleeves. 

A Brawny T-shirt — or mus- 
cle shirt —— was moving well at 
the Henes & McCloskey exhibit. 
The garment is a 100 per cent 
full-combed cotton flat knit with 
cap sleeve, side panel and V- 
neck. It comes in either red, 
black or royal combined with 
white. 

The sweatshirt, hooded and 
100 per cent cotton-fleece lined, 
was featured by Bassett-Walker 
Knitting Co., Bassett, Va. 

Resco Sales Co. reported a 
“good reception” for its entire 
line of boys’ jackets and shirts, 
especially a poncho style. 

Others showing knits included 
S. Liebovits & Sons (men’s and 
boys’, novelties and staples); 
Ira Soblick Co. (novelty cot- 
tons), and Beryl Mills (Orlon 
and wool shirts). 

An NATAW luncheon heard 
Dr. Arthur R. Upgren, professor 
of economics at Macalester Col- 
lege, St. Paul, Minn., describe 
the recession of 1960 as mild 
and bound to give way soon to 
better days. He cited as prece- 
dents the rapid and excellent re- 
covery from previous recessions. 


KNITWEAR VOLUME EXPANDING 


MIAMI, Fla.—Twenty-five per cent more knitwear is included 
in the current catalog used by salesmen of the Cromer Wholesale 
Company, here. The increased space allocated to knitwear is a 
reflection of the step-up business which the company is doing in 


knits. 


The company handles men’s knit shirts and a complete line of 
women’s, men’s and children’s sweaters and swimwear. In the 
latter, the company notes stronger interest in knitted swim suits. 
In sweaters, activity is centered around rib bulkies. 

Although most of the company’s sales operations are concen- 
trated in South Florida, its trade with Latin America has been 
increasing. The company is now also doing a sizeable business in 
the Bahamas and other Caribbean Islands. 


Knitwear Sales 
Spurting Ahead 


In Southwest 


DALLAS, Texas. — Knitted 
outerwear is fast becoming an 
important item in the South- 
west, according to E. L. Blan- 
chard, general sales manager of 
Higginbotham-Bailey Co., here. 

Thanks to air-conditioning,’ 
he said, “women find a light- 
weight sweater or knitted stole 
a necessity in the summer.” 

Swimwear Booms 

Swimwear is also a booming 
item with Higginbotham-Bailey 
as a result of a staggering in- 
crease in the number of back- 
yard swimming pools being 
erected in the company’s trading 
zone. 

Mr. Blanchard said that Hig- 
ginbotham-Bailey sells about 
2,000 dozen polo shirts, 1,000 
dozen sweaters and 1,800 dozen 
swim suits a season. However, 
he looks for a sharp increase 
in these figures in the coming 
year. Swim suit business will 
be helped, he feels, by the es- 
tablishment of municipally- 
owned swimming pools in many 
towns in this vicinity. 

Knit Shirts Increase 

The company has also scored 
a big increase in sales of knitted 
shirts. Mr. Blanchard anticipates 
particularly active business on 
Ban-Lon and other textured ny- 
lon shirts retailing from $7.50 
to $10.00. 

“We did a nice business with 
these shirts last year,” he said, 
“and we expect greater demand 
this spring.” 

Blaze of Color 

The two most significant 
changes that have occurred in 
merchandising of knitwear and 
other apparel items by dry 
goods wholesalers, in Mr. Blan- 
chard’s opinion, have been in- 
dividual packaging and color. 

“Two years ago when I start- 
ed with Higginbotham -Bailey, 
sweater colors were limited to 


a few staple shades,” he ex- 
plained. “Today, however, 
sweater lines are a blaze of 
color.” 
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What's the big hullabaloo? What's all this excite- 
ment? It’s the new emphasis STERNTEX now puts on 
quality and value... the result of an extensive, 
2-year production-engineering and plant expansion 
program that now makes the STERNTEX name synony- 
mous with quality knitwear across the nation. 


SEE US AT THE SHOWS: 
NATIONAL ASSOCIATION OF 
TEXTILE AND APPAREL WHOLESALERS ts 
Hotel Statler, New York, Jan. 16-18, 1961 —Booth 643 


KNITWEAR SHOW, Sheraton-Atlantic Hotel, New York 


Broadway at 34th St.. Jan. 22-26, 1961. Room 821 


STERNTEX 


KNITWEAR 


COTTON KNITWEAR 
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CHARLOTTE, NORTHCAROLINA 
N. Y. SHOWROOM, 112 W. 34th St., Suite 486 


tion 


lo 
sO | 
pres 


gain 
the 
ing 
sale 
his 
sign 
ture 
high 
ticul 
ity 
knit 
toda 


40 KNITTED OUTERWEAR TimEs | JA 
OUR GROWING IS SHOWING! 5 
incr 
- 
j C SSS = 
2 
| 
HOH NNN a 12 
ib ~ — > said 
STERNTEX, INCORPORATED ) 


JANUARY 23, 1961 


41 


Wholesaling 


Specialized Selling Boosts 


RICHMOND, Va.—Two factors are seen by Williams & Reed. 
Inc., wholesalers of this city as chiefly responsible for the consistent 
increases in knitted outerwear volume which the company has 
recorded in the past few years. The two factors are: 

e Stress on specialized selling of knitwear lines. 


e Exclusive reliance on na- 
tionally advertised brands. 

“We feel that wholesalers have 
io do specialized selling today 
so that the men know how to 
present their lines to the retail- 
ers,” Col. Charles H. Reed, pres- 
ident of the firm, stated. “Three 
years ago we moved into special- 
ized selling. We just do not be- 
lieve that any man can sell well 
in more than two departments 
and actually would do better in 
only one department. At present, 
the knitted outerwear department 
has eleven specialty men and 
under this program the result has 
been remarkable. 

Consistent Sales Rise 

“Since we have gone into spe- 
cialized selling we have in- 
creased our sales of knitted 
outerwear by at least 10 per cent 
each year; this year we shall 
have an increase of better than 
12 per cent in the department. 
We anticipate an even greater 
gain next year.” 

While Col. Reed recognizes 
the importance of specialty sell- 
ing as a stimulant to increased 
sales of knitted outerwear by 
his company, he is aware of the 
significant role which manufac- 
turers have played in making the 
higher volume possible. He par- 
ticularly credited the high qual- 
ity and unique styling of the 
knit garments which knitters are 
today turning out. 

Better Quality 

“Sweaters are now enjoying 
much wider acceptance,” he 
said, “some are even replacing 
lightweight coats. Knit shirts 
have even broader sales appeal 
now than formerly and have very 
seriously cut into woven sports 
shirts. Part of this is due to 
the better product being manu- 
factured, but with our men so 
much better trained we find that 
they are better able to take ad- 
vantage of good products and 
sell in far greater volume.” 

Williams & Reed’s specialty 
selling program for knitwear is 
based on the philosophy that 


there are distinct limits to a 
salesman’s area of product re- 
sponsibility and that it is vir- 
tually impossible for one man 
to successfully handle more than 
10 product catgories within a 
department. 

“Only when his field of ac- 
tivity is restricted,” Col. Reed 
commented, “can the salesman 
become a specialist—at least in 
terms of knowing his merchan- 
dise thoroughly and _ being 
equipped to service the merchan- 
dise in his sales sector. Actually, 
we have found that by confining 
a salesman to a few limited lines 
he can actually double the num- 
ber of contacts he formerly was 
able to make within his sales 
territory.” 

Single Meeting 

In instituting its specialized 
selling program, Williams & 
Reed has revamped its periodic 
department sales meetings. The 
general three-day sales parley at 
which all products handled by 
the company were reviewed has 
been done away with. Now, sales 
meetings are held on a depart- 
mental basis. The sessions are 
thus briefer and more meaning- 
ful to the individual salesman. 

“We have eliminated a lot of 
boredom and confusion and 
saved the time of our executives 


and Reed, Richmond, Va., watches his inventory controls most carefully 
and boosts his department sales through specialized training of his salesmen. 


COL. C. H. REED 


as well as salesmen,” Col. Reed 
noted. 

In addition to being able to 
do a good selling job on mer- 
chandise, Col. Reed expects his 
salesmen to encourage rapid 
turnover. He believes that the 
retailers will make more money 
by this rapid turnover provided 
they do not attempt to overstock 
themselves, but instead depend 
on frequent repeat orders from 
the wholesale house. By doing 
this, Col. Reed believes, retailers 
will net more money by spend- 
ing less for goods lowering their 
inventory and reducing costly 
mark-downs. 

Inventory Up 

In stressing this phase of mer- 
chandising, Col. Reed conceded 
that his firm increases its own 
inventory problems. “One of the 


Volume For Wholesaler 


most difficult problems faced 
by wholesalers is anticipating 
needs,” he pointed out. “For 
example, he has to anticipate 
95 per cent of his sweater needs 
by the first of June. Yet the sale 
of sweaters may be greatly in- 
fluenced by the weather. In bad 
years our firm has experienced 
as much as a 30 per cent mark- 
down on given items. But re- 
gardless of this danger we are 
determined not to lose customers 
for lack of goods.” 
Average Out 

“We feel we are capable of 
averaging out our stock needs 
in advance; certainly we’re more 
capable of doing it than are the 
individual retailers,” Col. Reed 
continued. “Inventory control is 
something we spend a great deal 
of time on and yet know less 
about and do worse on them 
than any other phase of our op- 
eration. Still we think we are 
ahead of our competitors in this 
matter.” 

Most financial troubles of 
wholesalers and retailers are at- 
tributed by Col. Reed to a foul- 
up on inventory control. Seven 
cr eight years ago, he recalled, 
the average retail merchant 
turned over his inventory twice 
a year; wholesale firms about 
three times a year. This has now 
changed, he explained. Today 
better retailers try to turn over 
inventory at least four times a 
year and some even try for five 
times a year. 

“And we,” Col. Reed added, 
“are not satisfied here with any- 
thing less than five times turn- 
over and we strive for six each 
year. 


Wholesalers’ Customers 
Buying Better Knitwear 

BATESVILLE, Ark.—Small 
department and chain stores are 
replacing the country store as 
the backbone of business for 
Hail Dry Goods Company, here. 
With the change in the retail 
outlets to which it caters, Hail 
has had to upgrade its lines, 
especially in knitwear. Five 
years ago Hail’s main sweater 
volume was in the $2.98 and 
$3.98 retail range. Today the 
bulk of its sweaters are sold in 
the $6.98 to $9.98 price range. 
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Knitted Outerwear 
SHOWING AT OUR SHOWROOM © 


421 SEVENTH AVE. ROOM 902-3 
NEW YORK 1, N. Y. 
PENNSYLVANIA 6-0157 


FRISCH KNITTING MILLS CO. 


Cleveland, Ohio 
OUTSTANDING LADIES’ SWEATERS AND SUITS 


Regular and Extra Sizes 


100% VIRGIN ORLON AND ALL WOOL BULKIES 
JACQUARD BRUSHED WOOL MOHAIR 


— 


FUR BLENDS AND CLASSICS 


(ALSO BELGIUM TYPE SHAWLS) 


_MEN‘’S HIGHLY STYLED SWEATERS | 
IN NOVELTY STITCHES 
AND JACQUARD PATTERNS 


COLLEGE KNITTING MILLS, INC. 


MEN’S KNIT TRIM 


Buffalo, N. Y. 


PILE JACKETS 


’ 
ABENAT KNITTING MILLS INC 


Brooklyn, N. Y. 
LADIES’ ORLON BULKIES 
MEN’ S 100% VIRGIN WOOL CABLE SWEATERS 


WINONA KNITTING MILLS, INC. 


Winona, Minn. 
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Wholesaling 


Charleston Wholesaler Sees Bigger Market 


CHARLESTON, S. C.—The outlook for knitted outerwear in 
the dry goods wholesale field is increasingly strong, says Marion W. 
Hornik of M. Hornik and Co., the largest dry goods wholesaler in 
Charleston. Mr. Hornik, whose firm does a thriving business in 
knitwear, says there are three reasons for the bright future in 


knitted wear for the industry. 

“People today tend to live 
more casually than formerly,” 
says the co-partner in the 85- 
year-old firm. “They have more 
jeisure time and thus tend to use 
more knitted goods for casual 
clothing,” he adds. 

“Knitwear also is very com- 
fortable, and the industry has 
the ability to produce new styles 
and fibers which appeal to the 
buying public.” 

However, Mr. Nornik thinks 
wholesale dealers can_ bolster 
their sales to retail dealers. 

They can use specialized sell- 
ing to achieve a higher outer- 
wear sales volume. 

“I think this can be accom- 
plished by a wholesale company 
having a representative make a 


special outerwear selling trip 
through the sales territory,” he 
says. 


“This gives a concentrated 
sales approach to his customers 
for knitted outerwear.” 

Mr. Hornik’s firm handles 
sweaters, coats, and jackets. He 
is in partnership with Sam M. 
Frenkel and they sell through- 
out both Carolinas and Georgia. 

Concerning sales, Mr. Hornik 
says the wholesale dealer today 
should recognize the fact that 
the retailer is demanding more 
styling in knit goods and stock 
a higher quality brand of knit- 
wear. 

Another way a wholesaler can 
help increase service to the re- 
tailer is to determine the trade 
price the majority of his cus- 
tomers want to pay. Also to 
carry a variety of goods in stock 
so a retailer can find what he is 
looking for. 

Mr. Hornik does very little 
advertising. While his customers 
return faithfully due to satisfac- 
tion, “we don’t sit on our lau- 
rels.” 

Located at the same site in 
downtown Charleston for over 
half a century, his firm undoubt- 
edly draws its booming business 
from its long established reputa- 
tion 

“On occasion, however, we 


have advertised by direct mail,” 
says Mr. Frenkel, “or through 
the newspapers.” 

Mostly the sales promotion 
techniques used to sell knitwear 
are showcase windows, open 
racks, manikins and pegboard 
display counters. 

“The open rack was put into 
use in our company about two 
years ago,” says Mr. Nornik, 
“and has proven a great success. 

“We’ve been trying to get 
away from the use of tables, 
and have found the open racks 
are a great improvement. When 
a customer comes in he is able 
to see at a glance what type of 
goods we carry, pick it from the 
rack without difficulty, examine 
it, and then return it to the rack 
with the hanger without messing 
it. 

“It formerly took quite a bit 
of time to straighten up articles 
after customers picked over the 
tables.” 

Racks, he claims, are display 
units which make the stock look 
neater, and keep it more uni- 
form. 

Plastic bags over knit shirts 
also keep them looking neat and 
in place without allowing them 
to become messed or soiled 


through fingering. 

He used manikins for display 
of knitted shirts and swim suits. 

Both Mr. Nornik and Mr. 
Frenkel travel throughout the 
territory to see their customers, 
and have another full-time sales- 
man, Wofford C. Lever, Jr. 

“I believe in inside training 
for a salesman in the dry goods 
business,” says Mr. Hornik. 

“I'd rather take a man in with 
no previous sales experience, 
teach him our methods, train 
him in our stock and then put 
him on the road, than hire an 
experienced salesman who has 
worked in another line.” 

“This way,” adds Mr. Hornik, 
“a salesman knows what he’s 
selling, and can explain to our 
customers any detail of our 
goods.” 

Mr. Lever worked at all 
phases of the business before 
being sent on the road to rep- 
resent the company. 

The firm has recently stream- 
lined its warehouse and inven- 
tory operations. The firm last 
year installed a library card type 
inventory system. 

“We tried plenty of systems 
before adopting this one,” Mr. 
Lever stated. When goods are 
purchased from the manufac- 
turer, they are listed on the cards 
by the article’s name, the lot 
number, the supplier, and the 
quantity bought. 

The cards are filed alphabet- 


Knitwear Outlook Good At Hogan-Allnoch 


HOUSTON, Texas—The outlook for knitted outerwear in 1961 
is excellent in the opinion of Robert L. Woodard, knitwear buyer 
for Hogan-Allnoch Wholesale Dry Goods Co., here. He said that 
the past year was also a good one. 

“There has been very favorable customer acceptance in this area 
for our full line of knitwear,” Mr. Woodard asserted. “The greatest 
demand has been for men’s and women’s sweaters. The popularity 
of these items has resulted in a good volume business for us, while 
knit sport shirts have run a good second. One of our best sellers 
has been women’s knit gloves, an item that has had a good demand. 
Swim suits and trunks, being seasonal items, naturally have only a 
limited demand, and rank lowest of all in our knitted outerwear 


line.” 


“In the height of the sweater season,” Mr. Woodard stated, “we 
had demand for such colors as white, black, purple, gold, royal 
blue, deep pink, rose, beige and certain shades of tan. Colors such 
as sage green, sherbet and a few of the lighter colors did not have 
the sales appeal that prevailed in the richer colors. In men’s 
sweaters, charcoal, loden green, gray and camel were preferred. 


For Knitwear 


ically and by floors for the four- 
story building. Stock is listed by 
its make, and not by the trade 
name. Whenever stock is sold, 
the amount sold is marked off 
the card. By this method, Mr. 
Hornik can tell at a glance how 
much of the stock is on hand 
or to whom it was sold and how 
much. 

The cards also are numbered 
1 to 1,000. If a card should be 
lost or misplaced, it is easy to 
determine. 

Formerly, the firm used an 
unnumbered slip of paper in- 
stead of the card system. 

On the two main warehouse 
floors, Mr. Hornik has been able 
to utilize approximately 75 per 
cent more floor space by em- 
ploying the use of metal racks. 

The racks used on the floor 
are “back to back,” and the 
others are lined along the wall- 
space. 

In addition to the better utili- 
zation of floor space, this gives 
the customer a better view of 
the goods and enables ware- 
house workers to find stock 
easier. 

Mr. Hornik says the trend 
among dry goods wholesalers 
is towards the use of metal racks 
over the open table methods. 


Other methods he has em- 
ployed to speed up warehouse 
operations are the code pricing 
of all goods, keeping the fastest 
moving articles stocked as near 
the elevator as possible. All ex- 
tra stock is listed in a reference 
book. 

One of the biggest improve- 
ments made was the installation 
of metal racks in the warehouse. 

Once the goods has been se- 
lected by the retail customer, 
the purchase moves swiftly 
through the shipping depart- 
ment, which recently has had a 
new freight room added. 

The goods move from the 
warehouse by elevator on hand 
carts. Then to the shipping de- 
partment, where one employe 
carefully packs them into boxes. 

A shipping ticket is attached, 
and the goods never leave this 
department until another em- 
ploye — someone besides the 

(Continued on Page 49) 
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SUFFOLK KNITTING CO. 


Presents for 1961 
THE “BALANCED” SWEATER LINE 


PATTERNED JACQUARDS 


 MEN’S & BOYS’ 


SURFACE INTEREST STITCHES COATS 
BRUSHED EFFECTS a5 PULLOVERS 
FLAT KNITS VESTS 


STAPLES 


QUALITY..... 
CONSTRUCTION .. 


Exclusive Sales Representatives 


SUFFOLK SALES CO., INC. 
112 W. 34th St., New York, N. Y. 
CHickering 4-8477 


BOSTON OFFICE: 
JAMES A. CHAMBERS 
99 Bedford Street 

Liberty 2-3507 
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Wholesaling 


Sweaters Becoming Principal Item With Memphis Firm 


MEMPHIS, Tenn. 


gerie as the primary line of C and G Lingerie Company, 


Sweaters are gradually supplanting lin- 


Inc. 


Wholesalers organized 12 years ago are a strictly lingerie firm, 
Cc. & G now sells as many sweaters as its original principal product. 
“Sweaters alone now account for more than a third of our total 
volume, and when knitted blouses and knitted sportswear items 


are included, the knitted outer- 
wear portion of our business 
rises close to one-half,” accord- 
ing to Lester S. Zalowitz, presi- 
dent. 

Mr. Zalowitz is one of the 
organizers of the Memphis 
Wholesalers Association. He is 
a past president and is currently 
a member of the board of di- 
rectors of the organization. 

“We feel that the future of 
knitted outerwear is very prom- 
ising, and that with us it can 
and will soon become our major 
line. We are definitely and ag- 
gressively pushing in that di- 
rection. We recognize a real op- 
portunity to make C and G 
Lingerie Company the knitted 
outerwear house of the Mem- 
phis wholesale trade area,” Mr. 
Zalowitz stated. 

“We began business 12 years 
ago strictly as a lingerie firm,” 
Louis Gross, secretary-treasurer, 
pointed out, “and from the be- 
ginning we have enjoyed a 
highly satisfactory volume in 
that field. Lingerie still accounts 
for about one-third of our sales. 

“But we early recognized the 
additional opportunity in knitted 
outerwear,” Mr. Gross con- 
tinued. “We found many of our 
retail customers buying knitted 
outerwear from wholesalers a 
great distance from Memphis— 
firms well beyond the Memphis 
wholesale trade area. In an effort 
to be helpful to our customers 
as well as increase our own 
volume, we began handling lines 
of knitted outerwear, particu- 
larly sweaters. 

“Sweater volume grew rapidly 
and the growth has been con- 
stant and highly gratifying. We 
had our biggest sweater year in 
1960, and we now see no reason 
why 1961 should not be even 
better.” 

C and G sells ladies’ wear 
almost exclusively; minor lines 
of children’s wear, and no men’s 
wear at all. 

Wholesaling Area 
The firm has four salesmen 


te. 


in the territory within a radius 
of 150 or 200 miles from Mem- 
phis. Although the trade area 
is large, geographically speak- 
ing, it is comparatively thinly 
populated, and working it ef- 
fectively requires much efficient 
planning on the part of the com- 
pany’s representatives in the 
field. 

C and G Lingerie has been 
in its present sizeable quarters 
at 196 Monroe for eight years 
after having rapidly outgrown 
its initial and considerably small- 
er location. Buyers and visitors 
are greeted in an attractive show 
room area colorful with well- 
arranged displays of the com- 
pany’s lines of outerwear and 
lingerie. 

Customer Services 

Solid service to the retailer 
without unnecessary and expen- 
sive frills and fanfare, is one 
of the bases for their success, 
it is claimed. Their unvarying 
policy of standing behind every 
piece of their merchandise and 
making prompt and cheerful 
adjustments when appropriate 


s been instrumental, they are 
certain, in bringing them many 
friends and much business. 

The firm’s excellent volume 
in sweaters, in Mr. Zalowitz’s 
opinion, is due in no small part 
to the company’s policy of per- 
mitting the retailer to buy the 
sizes and colors he wants and 
needs, without regard to the re- 
strictions of traditional lines and 
assortments. 

If the sweater customer has 
plenty of 34’s but needs 32’s 
and 36’s, it is in Mr. Zalowitz’ 
opinion foolishness to require 
him to take more of the 34’s he 
does not need in order to get 
the 32’s and 36’s which he 
needs and can sell. 

“In our house,” Mr. Zalowitz 
said, “the customer can get any 
number of any size in any color 
he wants and needs to main- 
tain his stock.” 

Volume Builder 

“The results of the applica- 
tion of this definite merchan- 
dising policy on our part have 
been two-fold,” Mr. Zalowitz 
explained. “First, our customers, 
instead of buying less merchan- 
dise under this policy, as might 
possibly be expected, have actu- 
ally purchased more goods. Sec- 
ond, it follows that we in turn 
buy more merchandise, and we 


naturally buy it from the man- 
ufacturer who will go along with 
us and back us up in this policy 
of making available to the re- 
tailer the exact items he needs, 
rather than forcing on him the 
items in pre-packed assortments. 
Both Mr. Zalowitz and Mr. 
Gross were in the retail business 
before they entered wholesaling. 
This retail background gives 
them an excellent understanding 
of the problems and _ potential- 
ities of their retailer customers. 
Accordingly, C and G offi- 
cials and salesmen make a point 
of working closely with the lead- 
ing retailers in the small com- 
munities within the firm’s trading 
area. 
Good Customer Relations 
“Sometimes it is the little 
thing that pays off big,” Mr. 
Zalowitz noted. “For example, 
we regularly suggest to our re- 
tailers that they display and pro- 
mote coordinates. Whenever we 
can, we help them create dis- 
plays including sweaters and ap- 
propriate skirts, pedal pushers, 
Slim Jims, and the like. The re- 
sult is that they sell more sweat- 
ers, and more of the other gar- 
ments, too. And, since C and 
G supplies both the sweaters 
and the woven fabric garments, 
whatever helps the retailer is 
certain also to help C and G.” 


Wholesaling 


Knitwear Sales Up 20% At Thomas, Field 


CHARLESTON, 


W. Va.—Thomas, 


Field and Co., one of West 


Virginia’s largest general merchandise wholesale outlets has racked 

up a 20 per cent increase in sales of men’s knit shirts and sweaters. 

Of the two, the knitted shirts account for the major volume. 
Thomas, Field first began to experience the upsurge in knitted 


shirt demand about three years 
ago, according to C. T. Bettin- 
ger, Jr., manager of the com- 
pany’s men’s furnishings de- 
partment. 

“They've gotten away from 
the plain, flat knit shirt of two 
years ago to where they now 
demand knits with surface in- 
terest,” Mr. Bettinger explained. 
“And, of course, with this man- 
ufacturer have developed many 
new styles and necklines such as 
the boat-neck.” 

Thomas, Field has become so 


impressed with the proportions 
to which the knit shirt market 
has grown that it has joined with 
20 other distributors in devel- 
oping a brand name called 
Springfoot. 

Knit shirts are not, of course, 
the only item in the knitwear 
category that have seen a 
marked increase in demand in 
the industrial Kanawha Calley 
served by Thomas, Field and 
Co. Growing along with them 


have been sweaters and swim 
trunks. 

Anticipating the growth in 
swimwear has provided an in- 
teresting bit of speculation for 
Thomas, Field, and yet it’s 
something over which the com- 
pany has little control. Until re- 
cently Charleston and its sur- 
rounding suburban communities 
were virtually without public 
swimming facilities. Although 
three medium -to-large rivers 
traverse the immediate area, 
none is ideally suitable for water 
sports due to industrial waste; 
and, aside from pools operated 
by country clubs, there were 
only two open to the public in 

(Continued on Page 49) 
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higher LOWEST OPERATING COSTS! 
profits 


with THE REVOLUTIONARY 


~ SACO-LOWELL/FLEISSNER 
DRYING SYSTEM 


The Saco-Lowell/Fleissner System, manufactured in our Sanford-Jonesboro, N.C. 


Plants, is adaptable to all types of fabrics not requiring tentering. It is especially 
suitable for the processing of knitted goods and has revolutionized this type of 
drying. Shrinkage is approximately the same as obtained with tumbler type dryers. 


The Saco-Lowell/Fleissner Suction Drum Dryer evaporates three times the quantity 
of water per square foot of drying surface compared to any other drying system 
and has adjustable overfeed from minus 20 to 150%. 


THESE MAJOR ADVANTAGES CUT C costs, INCREASE PROFIT; 7 


1. Extremely low steam consumption 4. Shortest drying time — no discoloration 


2. Cleaning periods virtually eliminated 5. Entirely tensionless drying 


3. Most uniform final moisture content 


See operating model SACO-LOWELL/FLEISSNER Dryer 
in ee at the Knitting Arts Exhibition, Atlantic City, N. J. — April 24-28, 1961. 


Textile Machinery Division 


Executive and Sales Offices: EASLEY, SOUTH CAROLINA 
ces: ATLANTA, GA., CHARLOTTE & GREENSBORO, N. C., GREENVILLE, S. C., SACO, ME. 
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Wholesaling 


Southern Wholesaler Notes More Wool Sweater Sales 


ALBANY, Ga.—The president of one of the leading wholesale 
dry goods companies in South Georgia sees a renewed demand for 
wool sweaters among the women in the Deep South, and predicts 
increasing sales of knitted outerwear in his section. James D. 


McCollum, president of Hofmayer Dry Goods Company, 


says an unusual turn in the sale 
of knitted outerwear in recent 
months in the South has been 
the increasing demand by 
women for the higher-priced 
women’s sweaters. 

“We have sold more, unit- 
wise, of the highest priced wom- 
en’s sweaters recently than ever 
before,” Mr. McCollum said in 
a recent interview. “We handle 
100 to 125 different styles and 
prices of sweaters, but we find 
the women are buying the top 
priced items best.” 

The Georgian, who has been 
president of Hofmayer since 
1953, is enthusiastic over the 
sales of knitted outerwear in the 
three states his company serves, 
Georgia, Florida and Alabama. 

“Our greatest volume in 
knitted outerwear is in sweaters 
and polo shirts,” he pointed out. 
“We have noticed an increasing 
demand in the trim, form-fitting 
polo shirts for boys and men, 
with the greatest increase, 
strangely enough, being in the 
small sizes, 3 to 6-X.” 

The Georgia wholesaler com- 
mended the knitted outerwear 
manufacturers for the good job 
being done with knitted fabrics. 
One feature, the lamination of 
urethene foam to knitted fabric 
has made a great change in the 
sweater market, he said. 

“The lamination process not 
only gives more insulation,” Mr. 
McCollum said, “but holds the 
body of the sweater. In the 
South, where mild winters pre- 
clude the use of heavy woolen 
clothes and overcoats, sweaters 
are high in demand.” 

Men and boys especially are 
buying sweaters, and the new 
innovation, the shawl collar 
sweater, is “going great,” he 
said. Pullovers seem to appeal 
more to the young men and 
boys than the cardigan types. 

“We are experiencing a defi- 
nite increase in volume in men’s 
and boy’s sweaters, especially 
the heavier, woolen garments,” 
he said. 

“Wool is coming back strong, 


here, 


or at least sweaters with a larger 
percentage of wool. Ban-Lo 
which was all the rage a coup 
of years ago, has given way 1 
wool drastically in the pa 
season.” 

Hofmayer Company, mo! 
than half a century old, has bee 
affiliated with F. J. Sklenk 
Company of New York for 
more than 40 years. 

Mr. McCollum is a firm be- 
liever in the wholesaler’s place 
in business today. However, he 
said “we leave too much to be 
desired in regard to the thor- 
oughness with which we have 
put across our story. Some mer- 
chants, as they did in the 1920’s, 
still consider us the “middle-man 
jobber,” which is not good for 
us or for the merchant. 

“We believe that we can sup- 
ply the daily demands of the 
merchant best, and certainly we 
believe in national brand mer- 
chandise. 

“We feel that the merchant 
should push national brands and 
stick to them. That is why we 
continue to handle the same 
brands and urge our retailers to 
do the same. When we change, 
or when they change, we lost 
that easy acceptance which has 
been built up.” 

The Georgian handles top 
brand names in knitted outer- 
wear, and bemoans the fact that 
knitted swim suits do not go 
over too well in his territory. 

“For some reason,” he said, 
“we haven’t had much luck with 
knitted swim suits. With sweat- 
ers, yes, and knitted shirts, we 
do fine.” 

“We are looking forward 
though to one of our best Janu- 
ary bookings in years, Mr. Mc- 
Collum declared. The election 
and year-end tension is over, 
and when our salesmen go out 
in January they will see the dif- 
ference immediately.” 

What about the long-range 
outlook for knitted outerwear in 
the South? 


“Good,” Mr. McCollum de- 


J. D. McCOLLUM 


women, boys and girls delighted 
over the new styles and comfort 
Polo shirts, a natural for th 
warm climate here, will continue 
to increase in demand. Our 
winters are exceptionally mild, 
more often than not Thanks- 
giving and Christmas Days be 
ing in the high 70's, perfec 
polo-shirt weather. Men an 
boys wear them  year-roun 
down here, not just in summer 
time. 

“Sweaters and skirts for th 
women and girls are the univer 
sal style in our area. Girls, es 
pecially, keep a good supply t 
go with their different skirts 
and wear them to school, church 
and everywhere.” 


clare ‘Sweaters will lead the 
way down here, with men, 
Wholesaling 


Century-Old Wholesaler Attributes 
Success To Progressive Thinking 


ROCHESTER, N. Y.—Smith Gormly, Inc., 


here, claims to be 


one of the largest general line wholesalers in New York State. It 
business for almost a century, the company attributes its longevity 
to a refusal to rest on its laurels. Frank L. Moore, president, and 
Harold Kay, energetic vice-president, have peppered the organi- 


zation with young idea men, and 
are looking forward to further 
advances. 

Although other product lines 
overshadow knitted outerwear in 
the firm’s operation, manage- 
ment predicts that knitwear will 
account for a greater percentage 
of overall revenues in 1961 and 
in the years to come. 

“From the wholesaling stand- 
point,” says Moore, “knitted 
outerwear is one of the hardest 
lines to place. There is a ten- 
dency for salesmen not to go 
overboard on lines we don’t 
have an exclusive on in our ter- 
ritory. We naturally like to con- 
centrate on names that we can 
control. For a wholesaler to do 
a really good job on knitted out- 
erwear, he either has to have a 
very large representative selec- 
tion of nationally branded items, 
or work with controlled fran- 
chises.” 

That’s why Smith, Gormley’s 
management is so enthusiastic 
about the co-operative wholesal- 
ers’ organization it joined a few 
years back. A group of whole- 


salers bought a_ nationally 
branded name, arranged to ex- 
pand the line and sub-contract 
the manufacturing, then divided 
the national territory among the 
members. Smith Gormly got the 
exclusive franchise in New York 
State. The price is set on the 
national level and quality con- 
trol is rigidly enforced. 

“That’s where a_ wholesaler 
can function best,” points out 
Kay, who is in charge of the 
sales staff. “To be really success- 
ful, he added, “a wholesaler 
must have a brand name ex- 
clusively in his trading area. 
Only in this way can the sales- 
men concentrate on working 
with their accounts to set up 
basic inventories which will turn 
over fast.” 

“The wholesaler’s salesmen 
are in a position to really help 
their accounts,” contends Kay, 
“because they call on so many 
retailers. They pick up ideas and 
pass them along. That’s some- 
thing that the retailer can’t do 
for himself. The wholesaler’s 

(Continued on Page 51) 
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KNITTED OUTERWEAR TIMES 


WE'VE MOVED 
TO THE NEW YORKER HOTEL! 


TO SEE THE GREATEST LINE OF _~C La 
MEN’S and BOYS’ SWEATERS you must MOVE WITH US! 


GLORAY KNITTING MILLS 


PRESENTING 
FOR FALL 1961 


THE GREATEST... 
MOST COMPLETE 
LINE OF KNITWEAR 
THAT WE | 
HAVE EVER CREATED 


 Jacquards 

FlatKnits JANUARY 22nd-26th 
j Jack, Howard, Norman and Harry 
Interlock Orlons will be on hand to greet you. 
Shetland Blends 

_ Brushed Goods 

Fancy Knits 
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Wholesaling 


Hornik Envisages 
Big Knit Market 


(Continued from Page 43) 
packer — makes a complete re- 
check of the order. 

This prevents any possible 
error in the customer’s order. 

The job of checking is rotated 
among the workers. Weighed, 
with shipping ticket attached, 
the shipment then moves into 
the freight room, still by hand 
cart. Here a bill of lading is 
attached, and the shipment 
awaits pick-up by the trucker. 

Incoming shipments are han- 
died in a similar manner. They 
are unpacked, checked, priced 
and then processed through the 
inventory card system. 

The entire operation of the 
firm—from the main office to 
the fourth floor of the ware- 
house—is aided by the use of 
an intercom system. At the flick 
of a switch, the “boss” can talk 
with any employe in the build- 
ing. 
Mr. Hornik is a wholesaler 
who believes in knowing what 
his fellow dry goods dealers are 
doing. He is a member of the 


National Association of Textile 
and Apparel Wholesalers. 

M. Hornik and Co., one of 
the oldest wholesale dry goods 
firms in Charleston, was founded 
in 1876 by Morris Hornik, 
father of Marion Hornik. 


Knitwear Sales Up 20% 
At Thomas, Field Co. 
(Continued from Page 45) 
an area of approximately 250,- 

000 people. 

‘Today there are several mu- 
nicipal pools, but the real swim- 
ming toom has been created by 
private, neighborhood subscrip- 
tion pools. 

Constant use of swimming 
facilities means constant use of 
swim trunks and suits. And be- 
cause of the wearability of knits 
officials at Thomas, Field are 
finding an increasing demand 
for knitted swimwear. With even 
greater growth in neighborhood 
pools expected, the company 
foresees a corresponding in- 
crease in sales. 

As for sweaters, Bettinger 
compares growth in the bulky 
knit line to that of shirts. “Bulky 
knits dropped to almost nothing 
several years ago,” he explained. 

(Continued on Page 51) 
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AL BELLO FRANK KODAY 


SHOWING IN ROOM 801 


KNITTED SHIRTS and SWEATERS 


BULKY KNITS—FULL FASHIONED—JACQUARDS 
FLAT KNITS — JERSEY — AWARD SWEATERS 


in 100% Worsteds, Blend Yarns, Ban-Lon®, Lambs Wool 
also Cotton Knit Terries, Novelty Fleece Shirts and Jackets 


112 West 34th St. a PE 6-9944 
OX 5-3595 


New York 1, N. Y. 


THE IMPORTANT FUNCTIONS OF WHOLESALING 


Intimate selling, intelligent extension of credit, closing the time 
and space gap between retailer and manufacturer, evaluating 

style and quality, shipping in needed quantities and assortments, 
these are the important functions of the modern wholesaler. 


We here at Lion believe in the inherent economy and efficiency 
of distribution through the wholesaler and value his close 
friendship and cooperation. 


Please write to us for an appointment to show you our 1961 4 ; 
collection at your convenience. 


The Lion Knitting Millis Co. 


3256 West 25th Street 


a Cleveland, Ohio 


Designers and Creators of High Quality Sweaters and Sweater Shirts for Men 
DISTRIBUTED TO THE BETTER STORES BY SELECTED KNITWEAR SPECIALISTS 
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following selling agents for promp 


service. 


FALLS YARN: MILLS, ING 
Established 1904 
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but today they are strong.” 

Advances in bulk knit sales 
were also developed by the 
young customers, he added, but, 
like knitted shirts, have become 
a sought-after item by older 
generations. 

What’s for the future? 
Frankly, Bettinger wouldn’t say. 
“You can’t predict styles,” he 
explained. “Any line may be de- 
veloped. But one thing is for 


~ sure—knits have turned into a 


staple. In fact, they never have 
been as big as they are now.” 

With the outlook bright, 
Thomas, Field and Co. isn’t sit- 
ting back and waiting for sales 
to come to it. The company 
is pushing knitted goods and 
other popular items and empha- 
sizing new and improved service 
to retailers. 

One of the firm’s new retail 
services is providing guidance 
for complete store moderniza- 
tion. With its long experience in 
properly displaying and handling 
items, Thomas, Field helps its 
customers provide the atmos- 
phere which encourages buying 
by the general public. 


Smith Gormly, Inc. 
Stresses Service 


(Continued from Page 47) 
can pin-points area preferences 
and comes up with merchandis- 
ing ideas best suited for the 
particular account.” 

Fast service is vital to a suc- 
cessful wholesale operation. At 
Smith Gormly, same day service 
is the rule. The order is shipped 
on the day it is received. 

The company’s showrooms 
and warehouse are located in a 
seven story building on St. Paul 
Street. Few wholesaling organi- 
zations, it is claimed, can match 
Smith Gormly’s premises in 
cleanliness, lighting, and display. 
Entire floors have been allocated 
to specific department in order 
to eliminate the clutter usually 
found in wholesaler showrooms. 
A housekeeping program has 
been set up to insure cleanliness, 
and the schedules are followed 
religiously. 

The company recently in- 
augurated a sales training pro- 
gram. The object of the plan is 
to develop salesmen who are 
able to provide invaluable as- 
sistance to their road accounts. 


HARRY HAMMERMAN & (0. 


EMPIRE STATE BLDG. (SUITE 4307) NEW YORK 1, N. Y. 


Sole Representative 


TRIANGLE KNITTING MILLS 


Philadelphia, Pa. 


—_ Our New Fall Line 
Of Men’s & Boys’ 
SWEATERS 
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Primary Lines 
Bamberger - Reinthal 


Stresses Textures 


The Bamberger-Reinthal Co.., 
manufacturers of men’s, boys’, 
girls’ and women’s sweaters as 
well as skirts and slacks to co- 
ordinate with the latter group, 
is showing an extensive collec- 
tion of knits in each of these 
categories. 

Sweaters for men and boys 
include unusual pullovers and 


year, the ratio of cardigans to 
pullovers will be even greater in 
1961,” he predicts. 

All wool sweaters are knitted 
on Raschel machinery and con- 
sequently come in a very exten- 
sive range of surface textures. 
Advantage is taken of unusual 
stitch possiblities and stitch com- 
binations in a large group com- 


posed of highly individual pull- 
overs and bulky coat sweaters. 

In addition to fancy jacquards, 
novelty zig-zags and nalt-cardi- 
gans, there are many fisherman 
knits echoing original Aran Is- 
land patterns, 

No color is a single standout, 
but olive green, orange and tne 
blues are making a very signifi- 
cant showing. Many colors ap- 
pear in the rorm of a plain or 
textured stripe or jacquard de- 
sign against white. One particu- 
larly unusual number combines 


and standard V, boat, crew, 
square and shawl — both with 
and without a button detail. 
There are also collared V-necks, 
and turtle necks many of which 
are made convertible through 
the incorporation of a zipper. 
An interesting treatment for 
(Continued on Page 55) 


KRAUSS-FELS CO. 


7 Suite 4316-4317 
Empire State Building 
BRyant 9-0340-0341 


Presenting the New FALL 
1961 Lines of the 


Fine Combed Knit Turtlenecks and 
Knit Sport Shirts 


> HERB BLECHNER 
Southern Rep. 


WOLF-BENNET 
522 Mission St. 
San Francisco, Calif. 


New York, N. Y. 


WINDSOR KNITTING MILLS © 


cardigans in 100 per cent wool, pale and navy blue forming a Men’s — Boys’ — Juveniles’ - 
and blends employing such fibers raised vertical rib on a white >) 
as lambs’ wool, Shetland wool, background. There are addi- NEW KNIT MFG. CO. : 
mohair and Orlon. tional color combinations with- Lowell, Mass. 
Year For Cardigans out the use of white and also a 

Ram, of wide choice of solids offered. SWEATERS 
Reinthal’s N. Y. office forecasts in and 

bic vear for cardigans. “Al- eckline treatments and collars La 
though they did very well last Vary. Standard styles which have _ SWIMWEAR — 

nearly become classics are high =. 


RAY SHERMAN 
300 W. Adams St. 
Chicago, III. 
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3. ings are permanently 


EASTMAN 


2 That’s why Eastman machines work 
® bevel, razor-keen edge that slices through ® perfectly with any synthetic, espe- 
stretchy knitted fabrics on contact .. . cially bulky knits, and of course, with all oiled-and-sealed. Never 


no distortion. natural fibers. need attention. 


no pushing, 
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! 1 All Eastman knives are sharpened to a long- 
I 


The extra-long cutting edge cuts 
faster . . . gives longer use... . 
cuts more at a lower cost. Throat- 


This most protected machine keeps yarns 
from being pulled in behind the knife . . . 
keeps threads ravelings, etc., from getting 


NEW! EASTMAN EASTMAN 
TABLE-SLITTER KNIFE SAVER 
— the powerhouse e Straightest sharpening 
model TS “KNIT-GOODS SPECIAL” 
SAVE HOURS and DOLLARS 


plate holds cloth in place for 
easier cutting. Grease-sealed 
bearings throughout. 


into the gears. 


There’s NO TIME LOST 
keeping this machine clean! 


*U. S. Patent 


TRY ANY or ALL of these machines in your plant. Ne SpenaTa 
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bottom borders which is em- 
ployed quite frequently is a con- 
tinuation of the textured design 
found in the body of the sweater. 
There are, though, many ribbed 
borders as well. 

A second group consists of 
brushed argyles and jacquards 
in very soft and beautiful color 
combinations. Pale and soft 
greens, grays, beiges and browns 
receive attention here in muted 
designs. Composed of lambs’ 
wool, mohair, and Orlon, these 
sweaters also come in pullover 
and coat styles having a variety 
of neckline treatments. 

Mohair blends constitute a 
third large grouping. These also 
have a brushed or shaggy tex- 
ture which Bamberger-Reinthal 
expects to be very big this year. 
The mohair blends are in solids 
some of which incorporate a 
stripe detail in a contrasting 
color or colors. This stripe in 
itself can be composed of nar- 
row stripes or a jacquard design. 
One unusual solid dark gray 
mohair blend features a thick 
green wool twisted trim detail on 
slanted hip pockets and along 
the V-neck. 

Here again a variety of neck- 
lien treatments is evident. 


Brushed random yarns softly 
blend contrasting colors as well 
as tones of a particular color. 
These yarns are lamb’s wool 
blends combined with Orion 
fibers. 

Bulky Shetlands composed of 
75 per cent Shetland wool and 
25 per cent Orlon are the final 
portion of men’s sweaters. Here 
solids are prevalent but random 
yarns are also included. Striped 
trims constitute the only design 
detail. 

In boys’ sizes come identical 
sweaters fitting into each fabric, 
color and style group of the 
men’s line. Also from each 
group there are sweaters avail- 
able in women’s sizes for his and 
hers sets that remain a continu- 
ally popular novelty feature of 
this company. 

Ban-Lon Sweater Shirts 

Coming in a wide array of 
solid colors is a group of long- 
sleeved, full-fashioned sweater- 
shirts for men knitted of Ban- 
Lon. These have plain or fancy 
front (ribbed stitches or lacy 
openwork), fashion collar and 
three-button placket. On some 
collars, a contrasting color stripe 
detail is featured. 

(Continued on Page 59) 
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STAY COMPETITIVE — Reduce YOUR Production Costs... 


LEADING MILLS ARE NOW INSTALLING SCHWABE DIE CUTTERS 


So simple and easy to operate that even un- 
skilled workers can cut knitted wear with a_ 


minimum maintenance SCHWABE Die Cutter. 


SMOOTH Hydraulic power assures accurate 


and uniform cutting of every garment. . oie 


Investigate the 


advantages of 
DIE CUTTING 


MODEL D ‘DYTRAULIC’ 


Available in a com- 
plete range of sizes to 
suit your individual cut- 
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Write or call for details today! - = 
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A.D. GOSMAN, INC. cartererT, N.v. 


DIVISION OF PRECISION PROCESSING CORPORATION 
™ 


THE SUCCESS STORY IN LAMINATION: 


has caused us to expand from 20,000 to over a ’ 


j Your preference for Perma-Bond foam and laminating 
_ quarter of a million square feet! 


_ This swing to Perma-Bond is due to superior foam 
and far more expert laminating...the result of our a 
_ years of diversified laminating experience. 


To this 2-way superiority, add our down-to-earth 
__ know-how that helps knitters work properly with 
laminates—at no extra cost! Call us today! 


A.D. GOSMAN, INC. 


- Pioneer Laminators and Sole Makers of Perma-Bond 
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Talcott’s 


-NON-NOTIFICATION FACTORING 


LOW COST 


ELIMINATES CREDIT LOSSES 
SOLVES CASH REQUIREMENTS 

YOUR CUSTOMERS ARE NOT NOTIFIED 
OF YOUR FACTORING ARRANGEMENT 


If you are a manufacturer, wholesaler or dealer selling to 
retail outlets, here’s the plan for you. Talcott does all 
credit checking and also guarantees you against credit 
losses. Funds are readily available beyond the usual 
advances on accounts receivable. You continue your 
present customer relationship as all payments are made 


Approximately 40 women’s 
styles are offered by Bamberger- 
Reinthal. There are cardigans 
and pullovers, flat, fine gauge 
and bulky knits, brushed and 
unbrushed surfaces and classics 
and novelties. All sweaters, be 
they angora blends, wool blends 
or 100 per cent wool or Orlon, 
coordinate with skirts and slacks 
which come in a wide variety of 
solids, stripes, plaids and novelty 
designs. A girls’ line is also of- 
fered containing sweaters similar 
to the ladies’. 

Two angora blends are offered 
—one containing 50 per cent 
of the total, and the other 20 
per cent. All sweaters are full- 
fashioned dressmakers and clas- 
sics. Here novelty treatments are 
found in unusual collars, neck- 
lines, designs formed through 
stitch contrast and button, tie 
or bow trims. 

Incorporating a textured stitch 
within a solid background, a 
row of three bows on each side 
of a cardigan front forms a 
beautiful detail. Three-quarter 
sleeves and small fashion collar 
are additional style details. 

Contrasting stitch details are 
also found in knitted-in bibs, 
collars and textured neckline 
trims. 

In addition to angora blends 
there are shaggy brushed Orlon 
sweaters in novelty styles, Ban- 
Lon classics and novelties and 
novelty interlock Orlon dress- 
makers. 


Stone & Cohen 
Novelty Styles 


Stone and Cohen, Inc., selling 
agent for Frisch Knitting Mills, 
Abenat Knitting Mills, Winona 
Knitting Mills and College Knit- 
ting Mills, has highlighted sev- 
eral items in each line that will 
be of primary importance during 
the forthcoming season. 

Significant are tapestry and 


’ directly to you and the factor is not involved in the jacquard surfaces for women, 
collection of your accounts. knit 
a the pioneer in Non-Notification buttonless jackets. For men, 
brushed and unbrushed solids 
jacquards in a vari of 
For booklet “‘Four Keys to Business Growth,” Odden 
write to Joseph A. Zeller, James Talcott, Inc., th rib knit 100 
225 Park Avenue, South, New York 2, New York. coat sweaters with iO Knit 
per cent wool trims are high- 
7 lights of the line. 
© The featured items of Frisch 
Knitting Mills are their Raschel 
line of multi-color all wool tap- 
Weanp eS 225 PARK AVENUE SOUTH, NEW YORK 3, N.Y.  ORegon 7-3000 (Continued on Page 61) 
CHICAGO - DETROIT - MINNEAPOLIS - BOSTON - ATLANTA - LOS ANGELES 
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NOW .... you can control shrinkage and color variations — from batch to batch 
— by using Cummings-Landau’s Automatic Control System — the latest technical 
advance from this 35 year old manufacturer of Engineered equipment for Mill 
Washing and Drying. v 
Now is the time to INSTALL A awa 7 ELECTRIC INDICATING CONTROLLER — range 50°- 
250° F and fully adjustable 
CUMMINGS-LANDAU WASHING UNIT TIMER with end of cycle indicator light and setting 
range of 0-60 minutes. 
e Washing ¢ Extracting « Tumbling and Drying 
CUMMINGS - LANDAU LAUNDRY MACHINERY CO., Inc. 
»-17 Ten Eyck St.. Brooklyn 6, N.Y. ie Phone: HYacinth 7-1616 B 
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estries and three color block 
patterned jacquard cardigans 
constructed of wool and mohair 
yarns. Both of these sweater 
ups are available in several 
style varieties and in many dif- 
ferent color choices. 

Orlon bulky cardigans knitted 
in novelty stitches to create in- 
teresting surface textures come 
with a variety of collar and 
neckline treatments. 

Meeting with good reception 
also are pullovers having large 
turtlenecks and cowl collars. 
Cardigans come with club, wing 
collars or stand up collars. 

Very new and unusual are 
fine-gauge, two-piece knit dress- 
es of 100 per cent zephyr. These 
consist of straight permanently 
pleated skirts and matchmaker 
novelty tops. There are several 
styles of tops among which the 
featured ones are a long-sleeved 
pullover with a club collar atop 
a seven-button open placket and 
another club collared pullover 
with a textured stitch collar. 

Abenat Knitting Mills of 
Brooklyn is featuring Orlon bul- 
kies in a variety of cable stitch 
interpretations among other nov- 
elty patterns. One particularly 
interesting design has diagonal 


cables forming diamond shapes 
against a horizontal rib. 

In addition to cardigans, there 
are also Chanel-type jackets and 
pullovers having interesting sur- 
faces and spread and club col- 
lars or jewel necks. 

Men’s knitwear is represented 
by Winona Knitting Mills and 
College Knitting Mills. Winona 
is featuring fiber blends of 75 
per cent lamb’s wool and 25 
per cent Orlon and 20 per cent 
cashmere and 80 per cent lamb’s 
wool, as well as all wool sweaters 
in brushed and unbrushed sur- 
faces. 

Sweaters are either plain or 
patterned in novelty jacquards. 
Several necklines and collars 
are offered including the high V, 
crew and boatneck. In the afore- 
mentioned yarns, full zipper or 
button front coat sweaters are 
available. 

Featured in the College Knit- 
ting Mill line are high pile coats 
of 65 per cent Orlon acrylic and 
35 per cent cotton. Trims down 
cardigan fronts or on sides, col- 
lars and some sleeves are knitted 
of 100 per cent wool. There is 
one hooded model (the hood 
knitted of wool in a coarse rib) 
using a zipper closure. 


Come to see “4 


ROOM 876 — KMRA SHOW 
‘For Wholesalers 


Exclusively 


P o ] 


Sportswear 


INFANTS’ INFANTS’ 
CHILDREN’S Sweaters CHILDREN’S 
GiRis’ Corduroy GIRLS’ 
LADIES’ Underwear LADIES’ 
sore’ Sleepwear 
MEN’S Jackets MEN’S 
mee Dresses 

Imports 


VIERCHANTS Mart 


421 7th Avenue, New York 1, N. Y. 
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NEW INDIA 
CRESTS 
MOVE 


AN MERCHANDISE 


12 MONTHS A YEAR SALES-MAKER 


. will enhance your 


New India Emblems know no season . . 
garment and prove a valuable asset 365 days a year. Many 
sizes and categories, all hand-made. Low Prices. 1,000,000 
pieces always ready. 150 new styles. Pin or sew ons. Special 


designs made. Call or write now! 


INDUSTRIES, INC. 


146 Fifth Avenue New York 11,N.Y. Tel: OR 5-5906 
Art courtesy of GOVERNMENT OF INDIA Tourist Office 


REPS .—Boston: HA 6-9573, Jack Killeen @ Cleveland: CH 44 gacson & Kater 
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_ For Steady, Unexcelled Production 


OF Tricot Fabric 


the 170" EXCENTRA 
2-3-4 BAR TRICOT MACHINE 


Day in, day out, trouble-free, efficient, con- and precision-crafted parts greatly minimize 
tinuous production of exquisite tricot fabric, noise and vibration and completely eliminate 
mill-proved in excess of 950 courses per minute, distortion. 
- is only one of the many advantages provided } 
- by this improved model of the EXCENTRA tricot Beam flange diameters from 14” to 30” are 


suitable for use on the EXCENTRA. Unobstructed 
yarn path (on 42” centers) permits use of larger 
warps. All control instruments (take-up, let-off, 
production counter, speed indicator, etc.) are 
grouped compactly at pattern wheel end of 


knitter. Its low and stream-lined design provides 
ready access to knitting elements. It permits the 
widest pattern range in virtually all commer- 
cially used yarns: 15 denier monofilament nylon 


—40 denier unthrown nylon—all thrown nylon machine. Standard equipment includes: Adjust- 
—Dacron—acetate, viscose, etc. able speed 3-phase motor — automatic yarn 
control signal—speed indicator—total produc- 
Superb engineering such as a one-piece frame ‘ion counter and predetermined electric shut-off 
construction, crank-lever power transmission counter. 
Vibration-free single-unit welded steel frame, completely distortion-free. ae 


Knitting motion actuated by eccentrics and crank levers. No cams, cam rollers or counter cams. 
Knitting elements externally adjustable — for maximum convenience. 

Positive cloth take-up for all commercial tricot qualities and yields. 

Automatic power-driven let-off with indicator lamps for accurate yarn control. 

Tuck stitch control device supplied on request. 

Automatic lubrication throughout — simplified maintenance. 

Chain link or pattern wheel drive. 


It will pay you fo know more about this efficient, economical producer. Write today for complete information. 


ROBERT REINER INCORPORATED 


Telephone: UNion 7-0502—From New York City call LOngacre 4-6882 —— 2 eet 


4 WEEHAWKEN (Only 10 minutes from Times Square by direct bus) N EW J ERS EY j 


AN HONORED NAME IN TEXTILE MACHINES SINCE 1903 
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¢ Mill News 


A. R. Teper Joins 
Glen Raven Mills 

Arthur R. Teper has joined 
Glen Raven Mills as sales man- 
ager and merchandising head of 
the knit goods division. Teper 
replaces Victor Goldberg, who 
had resigned. 

Before joining Glen Raven, 
Mr. Teper was with Beauknit 
Mills for 23 years, most recently 
as sales manager of their circu- 
lar knit rayon and plastic coated 
fabrics division. 

Bruce Norton Heads 
Jantzen Southern Unit 

PORTLAND, Ore. — Bruce 
Norton has been named man- 
ager of Jantzen Southern, manu- 
facturing subsidiary of Jantzen, 
Inc., at Seneca, S. C. 

Mr. Norton has been acting 
manager of Jantzen Southern 
since June, 1960, and, before 
that, was assistant to its mana- 
ger, Con Malmgren. He has 
been with Jantzen since 1955. 
Mr. Malmgren was _ recently 
named eastern production man- 
ager of Jantzen, with head- 
quarters at Philadelphia. 


ARTHUR R. TEPER 


Cheney To Head Quality 
Control In Phila. Plant 


PORTLAND, Ore. — Don 
Kennedy, vice-president and 
assistant general manager of 
Jantzen Inc., announced that 
Ralph Cheney will fill a newly 
created post of office and ship- 
ping manager of the firm’s plant 
in Philadelphia. He also will be 
in charge of quality control. 
Cheney has been Jantzen’s ship- 
ping department manager for 
Vancouver and Portland. 


(Continued on Page 65) 


Sparkle 


*All performed with textralized yarn for Ban-Lon® products. 
Roselon Yarns, Inc., Affiliated with Rose Mills, Inc., Sales Office: C. Street and Indiana Avenue, Philadelphia 34, Pa. 
Phone: Philadelphia: RE 9-1066 - New York: WAlker 5-9561 


ue StanDARD Mutts, Ine. 


2202-2210 Superior Ave., N. E., Cleveland, Ohio 


A Comprehensive Line of 
—BULKIES EXCLUSIVELY 


For Ladies and Misses 


TO THE WHOLESALE TRADE 


New York Office: 
CHARLES SHAFFRON 
_ Empire State Building, Room 4304 
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LEBOCEY MODEL ‘‘NOPAVIT’’ 
Circular Jacquard Rib Machine for the Finest knitted fabrics 


24 FEEDS — 30.7” —24 PATTERN WHEELS 
14— 16— 18 CUT Pattern Possibilities: 


e Basic rib textures 
é 


© Plain and double pique 


| 
Cardigan | 
© Blister 
Interlock 
Eightlock 
; Ripple 


© 2-3-4 Color Jacquard 


¢ Combinations of Jacquard-Cardigan, 
Relief-Cardigan, Relief-Jacquard 


Patented Features: 


Cylinder needles selected by gear-driven pattern 
wheels with permanent setting 


© Pattern selection discs placed on pattern wheel 
assembly provide fastest possible pattern 
changes and easy storage for future use of 


Built by: 


Georges Lebocey & Cie. 


Troyes, France 


the same patterns 


e Supermatic capstan type yarn furnishers on all 
feeds regulate yarn tension and assure even 
fabric structure 


> 


4 Circular machine builders 


4 
« e Teleoperated 4 levers for speed regulation 
for 115 years 


1 Represented and serviced in the U.S. and Canada by: | 


TRICOMA, INC. 


7504 Empire State Bldg. 
New York 1, N. Y. 
Tel. Wisconsin 7-7466/7 


“Showroom and workshop: 303 Stockhoim Street, Brooklyn 37, N. Y. 
Tel. GLenmere 6-0205 
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The new assignment, Ken- 
nedy said, is the result of rapidly 
increasing sun clothes sales and 
is in accord with Jantzen’s con- 
tinuous program of specializa- 
tion for all departments. 

Gordon MacMillan, who has 
been manager of the order de- 
partment in Portland, will take 
over the post vacated by 
Mr. Cheney. 


PORTLAND, Ore. — As a 
part of plans for an expanded 
ski sweater line for 1961, Jant- 
zen Inc., has appointed O-U 
Sports Inc. of Seattle, Wash- 
ington, as a nationwide sales 
representative to ski specialty 
shops. 

Besides calling on prestige 
ski shops through its national 
sales force, the Seattle company 
will show Jantzen ski sweater 
lines for men, women and child- 
ren at ski industry trade shows 
in principal cities. O-U Sports 
is headed by two famous person- 
alities of the ski world, Scott 
Osborn and Olaf Ulland. 

Don Kennedy, Jantzen vice- 
president and assistant general 
manager, announced also that 
Jantzen and the Sportscaster Co. 
of Seattle, outerwear manufac- 
turer, will coordinate colors for 


Jantzen ski sweaters and Sports- 
caster ski jackets in their respec- 
tive winter 1961 lines 

Kennedy said Don Gordon 
will head the distribution of the 
Jantzen ski line and will co- 
ordinate all style selections. 


Bill Lampert Associated 
With Herman Heller Dept. 


Bill Lampert, who formerly 
headed J. William Lampert 
Company, mill representatives, 
has joined the Herman Heller 
Department of Flagg-Utica Cor- 
poration. Mr. Lampert received 
his early training in knitwear 
sales with Herman Heller. 

He is leaving shortly on a 
road trip with a line of men’s 
novelty sweaters and boys’ and 
girls’ gym wear. 


Name Glen Sales Co. 


To Represent Novelty 


PHILADELPHIA, Pa. 
Novelty Knitting Mills has ap- 
pointed Glen Sales Co., New 
York City, as its sales agent to 
the wholesale trade, Jack Soo- 
wal, general manager of the 
men’s and boys’ sweater manu- 
facturing firm, here, announced. 
David Gerson is head of the 
sales agency. 


for Ban-Lon 
Roselon Yarns, Inc., Affiliated with Rose Mills, Inc., Sales Office: C. Street and Indiana Avenue, Philadelphia 34, Pa. 
Phone: Philadelphia: RE 9-1066 - New York: WAlker 5-9561 


WILLIAM WOLF & SON 
FALL LINES ARE NOW READY 
AND WILL BE SHOWN AT 


OUR NEW YORK SHOWROOM: — 
1270 BROADWAY, ROOM 803 


LADIES’ SWEATERS, SHRUGS, BOLEROS 
FOR JOBBERS EXCLUSIVELY 
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| Mill News . Mill 

I. A. Wyner Names Whi 

New Head Designer Reg 

Pola Stout has joined I. A. PO! 

Wyner & Co., Inc., as head de- Stag | 

signer. Wyner, an affiliate of will a 

Ames Textile Corporation, is a manag 

major manufacturer of knitted vice-p 

yardgoods. Mrs. Stout has been sion Sé 

a designer since 1934. Wh 

I. A. Wyner, president of the gional 

45-year-old knitted jersey firm Chica: 

| which produces the famous Sag- region 

No-Mor and Wyner cloth, said who h 

the appointment of the new head repres 

p designer is in keeping with the . more 

le company’s plan to expand its POLA STO region 

7 operation and at the same time with textile mills in scotland and The 

ALITY LINE FOR a hl effect close tie-in promotions England. for th 
with top manufacturers and . 

1 leading retailers. Barry Ward Appointed ay 

Mr. Wyner also made known Rowley Production Head tative 

that the organization has moved LEICESTER, England — the p: 

- When you re picking the ' to larger quarters at 112 West Barry J. Ward has been ap-  jegior 

: sae h mu _ 34th St. which is also the New pointed production director of ‘Cal 

rig t ones’ for your | York headquarters of R. Rowley & Co., Ltd., knitwear cales 

Textile. Wyner had been lo- manufacturers. Mr. Ward re- easter 

c 4 quality label me look to | cated at 1441 Broadway. cently headed the fabric devel- ters j 

T T =? Mrs. Stout was associated opment department at Malden white 

OHIO KNI ING with J. P. Stevens in 1958 and Mills, Malden, Mass., and prior jp up] 

4 - 1959. For a ten-year period to that was connected with the Sal 

| prior to that she operated her textile fibers department of the —_weste 

own mill. She has also worked DuPont Company. § ters i 


From design to the finished 
product, we offer the skill 
and experience of a long ' 
successful past . 

Here's another WINNER for you! 


See .. 
ED GOTTLIEB 
Room 825 
KMRA 
SHOW 


Jan. 22-26 
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SWEATERS 


Our Fall 1961 Line of Men’s and Boys’ 


Are The Most Outstanding In Our History 


STARLINE MILLS 


SWEATERS 


Ban-Lon® 


Smart Unusual Styling 


Novelty Knits 


Knit Shirts 


Shetland Types 


Award Sweaters 
Exclusive Blends 


Smart Coloring 


The above combined with outstanding quality, | + 
competitive prices, and service designed for the 
wholesaler makes our line, a line you must see 


AND OUR PRICES ARE RIGHT! 


Sy Berger wit be happy to see you at your convenience 


rt at our showrooms at 
Empire State Bldg. 
4 New York 1, N. Y. 


CHickering 4-4446 


OHIO KNITTING MILLS 


CLEVELAND 4, OHIO 
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White Stag Names 


Region Sales Heads 


PORTLAND, Ore. — White 
Stag Manufacturing Company 
will add three regional sales 
managers, John V. Marshall, 
vice-president for women’s divi- 
sion sales, announced. 

White Stag set up its first re- 
gional sales office last fall in 


; Chicago, to cover the Midwest 


region. George Mastrogany, 
who has been White Stag’s sales 
representative in Chicago for 
more than a decade, was made 
regional sales manager. 

The new regional sales office 
for the Eastern region will have 
its headquarters in New York 
City. Lou Gale, sales represen- 
tative for the New York area for 
the past ten years, will become 
regional sales manager. 

Calvin Kreiner will become 
sales manager for the South- 
eastern region, with headquar- 
ters in Atlanta. He has been 
White Stag sales representative 
in upper New York state. 

Sales manager for the south- 
western region, with headquar- 
ters in Los Angeles, will be H. 


Brill Herkenham, who has been 
sales representative there for 
over twelve years and prior to 
that advertising manager for the 
company with headquarters in 
Portland. 

These changes will take effect 
on March 1. The Pacific North- 
west area will not have a re- 
gional sales manager, since it 
will be supervised directly by 
Mr. Marshall out of the home 
office of the company here. 

Mr. Marshall also announced 
that ten new sales representa- 
tives are to be added to the 
White Stag organiztion, as a part 
of its overall sales expansion 
program. 


Wexler Knitting Mills 


To Show Line In N. Y. 


PHILADELPHIA, Pa. — 
Wexler Knitting Mills will show 
its fall line of sweaters for men 
and boys in New York at the 
Hotel New Yorker, January 22- 
26. 

This year the company will 
show one of its most extensive 
lines to date. Sol and Arthur 
Wexler, members of the firm, 
will be on hand at the Hotel 
New Yorker to work with the 
trade, it was announced. 


effect 


ralized yarn for Ban-Lon $ 
Roselon Yarns, Inc., Affiliated with Rose Mills, Inc., Sales Office: C. Street and Indiana Avenue, Philadelphia 34, Pa, 
Phone: Philadelphia: RE 9-1066 + New York: WAlker 5-9561 
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} NEW KNIT MANUFACTURING co. 
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SEE OUR COMPLETE FALL LINE FOR 1961 


IN ROOMS 3816-818 


HOTEL SHERATON—ATLANTIC CITY, JAN. 22 


- 


NEW 


Exclusive Representation: 


KRAUSS-FELS 


BULKY KNITS — 100% VIRGIN ORLONS — MOHAIR BLENDS — WORSTED INTERLOCK 


Pullovers — Coats — in all variations 


STYLES IN 
CARDIGANS, SHAWLS, BOATS, CREWS AND NOVELTY TREATMENTS. 


TO 26 


AMERICA’S QUALITY 
OF SWEATERS AND 


PRODUCER 
SWIMWEAR 


Empire State Building, New York 1, N. Y.— Suite 4316-4317 
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Have you considered 


some important facts 


about 


“ORLON | 
SAYELLE’? 


All the loft, bulk and 2 
marvelous resiliency in 


_ plished during the fin- 
ishing of the knitted 
garment. 


“Orlon Sayelle” is 
tailor-made for 
package dyeing 


Phoenix has developed 
a method of package 
dyeing this yarn which 
achieves level shades 
and provides uniform 
shrinkage on all colors. 


Orion Sayelle” is DuPont's trademark 
for its bi-component acrylic fiber. 
Estadtiened 


Phoenix Dye Works 


DYERS AND BLEACHERS 
Serving the Knitted Outerwear Industry 


4755 West 150 Street . Cleveland 35, Ohio 
Telephone: ORchord 1-0880 


Men’‘s Wear 


Survey Discloses Kind Of Salesmen 
Store Buyers Prefer To Work With 


A recent survey of men’s and 
boys’ apparel retailers shows 
that most of them want to see 
traveling salesmen, depend on 
them for trade information and 
advice on styling trends, and 
would use the same selling 
techniques if they were sales- 
men. 

These and other conclusions 
were derived from a _ survey 
conducted among more than 
2,000 members of the National 
Association of Men’s and Boys’ 
Apparel Clubs (NAMBAC), 
plus apparel manufacturers and 
retailers. Personal interviews 
were conducted among depart- 
ment store buyers and small and 
large retailers of men’s and boys’ 
apparel in 11 cities. 

Whether a retailer wants to 
see a salesman and whether the 
salesman lands an order de- 
pends primarily on the line he 
carries, his personality, when he 
sells it, and his knowledge of his 
line, the survey showed. A few 
retailers also said they were an- 


noyed by salesmen who didn't 
wear hats, while others com- 
plained of salesmen who smoked 
in their stores. Retailers were 
generally agreed that the best 
time of day to call is in the 
morning, by appointment. 
They said “overselling” was 
the most annoying trait of sales- 
men, yet, most said they would 
do nothing different if they 
themselves were selling. Retail. 
ers reported considerable varia- 
tion in the number of salesmen 
they see in an average week 
“during the selling season.” 
Small retailers see the fewest, 


with an average of seven 
weekly; large retailers, 12 per 
week; and department store 


buyers, 16 per week. 

Retailers said they make good 
use of salesmen’s calls, yet two- 
thirds say they could derive 
more benefit from salesmen’s 
calls if they met by appointment, 
recognized the value of sales- 

(Continued on Next Page) 


252 Marion Street 
) Brooklyn 33, N. Y. 


METALLIC 


NOVELTY YARNS, INC. 
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COMMISSION SLITTERS | 
Metallic and Plastic | 
MANUFACTURERS 
CONVERTERS = 
| Sizes to Your Specifications | 


All Constructions of Supported & Unsupported Yarns 


Acetate 
Butyrate 


i}. 
Mylar 
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men’s opinions generai 
trends, and were more courteous 
and allowed them time to show 
their lines. 

Supplying trade mer- 
chandise information is_ the 
most important service rendered 
by salesmen, retailers said. Next 
in importance, they said, are ad- 
vice on advertising, help with 
inventory, help with displays, 
advice on merchandising, and 
meetings with sales personnel. 
Department store buyers seem 
to take fuller advantage of the 
salesman’s services than do 
other retailers. 

Apparel salesmen are viewed 
by retailers as friendly, business- 
like, and successful. A majority 
of retailers thinks retailing car- 
ries more prestige than selling 
and that they have a harder time 
making a living. 

Reasons for thinking their 
own lot harder vary. The small 
merchant stresses overhead and 
responsibility, but these were 
mentioned with much less fre- 
quency by large retailers and de- 
partment store buyers. To them, 
the salesman’s chief advantages 
are having to work fewer days 
and/or shorter hours, and in his 
freedom to go after business, 


rather than passively to wait for 
customers. Another factor in 
making the  salesman’s lot 
easier, some retailers argued, is 
that they (retailers) make more 
discerning customers than do 
general consumers. “We know 
what we want,” was a represen- 
tative answer. 

Retailers who say the sales- 
man has the harder lot cite three 
factors: the hardships of travel, 
including being away from home 
frequently; higher salesman 
overhead and expenses; and the 
salesman’s more intensive com- 
petition and lack of security. 
The first of these three reasons 
is assigned special importance 
by the small retailer. 

Retailer estimates of gross 
and net incomes of apparel 
salesmen range widely and gen- 
erally are higher than incomes 
reported by 2,000 NAMBAC 
members. Virtually no retailer 
estimated a net salesman income 
of $5,000 or under, while 
NAMBAC éSstatistics show a 
steadily worsening picture—for 
example, that 15 per cent of 
salesmen netted $5,000 or under 
in 1959, compared with only 
seven per cent in 1955. 


YOU ARE INVITED | 


TO VIEW OUR FALL LINE 
AT OUR NEW YORK OFFICE 


4303 EMPIRE STATE BUILDING 


6118 KINSMAN ROAD 
CLEVELAND, OHIO 


rn for Ban-Lo 


Reinthal Co. 


Roselon Yarns, Inc., Affiliated with Rose Mills, Inc., Sales Office: C. Street and Indiana tanne, Philadelphia 34, Pa. 
Phone: Philadelphia: RE 9-1066 - New York: WAlker 5-9561 
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| 
JERRY FRISCH 


SHOWING AT 


STATLER HOTEL 
ROOM 1250 | 


FEATURING 


AN OUTSTANDING 
LINE OF LADIES’ 
AND LARGE SIZES 


RASCHEL NOVELTY — 
BULKIES in All Wool 
and Virgin Orlon 


JACQUARD BRUSHED 
WOOL MOHAIR 


ALL WOOL MATCH- 
MATE SUITS 


FUR BLENDS 


CLASSICS 


4 


ALSO BELGIUM TYPE SHAWLS 


FRISCH KNITTING MILLS Co. 


| 1991 EAST 66th STREET 


CLEVELAND, OHIO 


SOLE AGENTS 


STONE & COHEN 


421 SEVENTH AVE. — RM. 902-3 
NEW YORK 1, N. Y. 
PENNSYLVANIA 6-0157 


Men’‘s Wear 


Knitted Shirts In Strong Demand 
At Wisconsin MAC Spring Market 


By BENN OLLMANN 


MILWAUKEE, Wis. — Re- 
ports on the Wisconsin MAC’s 
Immediate, Spring and Father’s 
Day merchandise show, January 
8, 9 and 10 at the Schroeder 
Hotel were mixed. Traffic was 
good, although a number of 
spaces claimed ordering was 
somewhat below last year’s 
spring show. A few regular ex- 
hibitors had to pass up this show 
because of overlapping trade ex- 
hibits in other midwest centers. 

Dealers, though stating that 
they were optimistic over busi- 
ness prospects, appeared hesi- 
tant to make full commitments 
for their spring needs. 

Knit shirts for spring deliv- 
eries were in strong demand. 
Boat neck and V-neck collar 
treatments proved very popular 
with dealers planning their 
spring promotions. Also in de- 
mand were lightweight cardigan 
sweaters for immediate delivery. 
Dealer reception of the numer- 


GArfield 5-5656 


Serving the Knitted Outerwear and Hand 
Knitting Trades for Three Decades 


HUNTINGDON 


YARN MILL, INC. 


3114 E. Thompson St. 
Philadelphia 34, Pa. 


Novelty Yarns Our Specialty. 
Combination Twists of All Metallic, 
Natural and Synthetic Yarns. 


ss We welcome your inquiries for the 


development of yarns that are different. 


ous swimwear Offerings was 
gratifying. 

Lou Metch, Milwaukee Knit 
Products, claimed that his dis. 
play room traffic was “better 
than expected.” Orders for the 
firm’s exclusive line of playboy 
shirts, knit gauchos and swim- 
wear were a little better than 
last year. 

Smoke, natural and light green 
were most popular colors, ac- 
cording to Mr. Metch. Some 
demand was also noted for reds 
and blacks in knit shirt offerings, 

Two, three and four button 
placket collar knit shirts with 
action sleeves were also good 
sellers. A moderate number of 
orders were placed for immedi- 
ate delivery of lightweight 
shawl collar sweaters as well as 
hi-V and boat neck numbers. 

Swimwear accounted for a 
good portion of his orders, said 
William I. Harris, Campus 

(Continued on Next Page) 
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Sweater & Sportswear Co. De- 
mand was heaviest for Lastex 
numbers with top trim and knit 
bands on the side. 

Boat necks and V-neck cot- 
ton knit shirts to retail at $2.98 
in green, gold and blue ac- 
counted for a major share of 
his spring orders, Mr. Harris 
stated. A fair quantity of light- 
weight sweaters were ordered 
for immediate shipment. 

Lightweight cardigan sweaters 
for immediate shipments made 

a fair share of the business 
written by Bert Flaherty, Cata- 
lina, Inc. “Most dealers seem to 
have underestimated their need 
for basic, lightweight cardigans 
in recent months.” Flaherty said. 
“They were so enthused about 
the high style sweater numbers, 
they neglected their inventory of 
staple merchandise. As a result, 
they now find themselves short 
of basic numbers and they are 
trying to rebuild their stocks in 
a hurry.” 

Top items in the Catalina line 
of knit shirts for spring were 
three-quarter sleeve boat necks 
in stripes and Ban-Lon and cot- 
ton blends. Coordinated group- 
ings for summer beach wear 


THE FAMOUS 


erit’ 


AVE 


Fits any sewing machine 


Eliminates button 

scuffing 

®@ Processes shank buttons 
of different styles & sizes 

® Motorized for added 
efficiency 

® Available with our 

sparkling Polyester 

GEMPEARLS® 


Quiet and vibrationless feeding 


stressing the British look also 
moved well. 

Stan Larsen, Jantzen, Inc., 
was very pleased with the mar- 
ket activity he encountered. 
“Our traffic was good,” he 
claimed, “and we got excellent 
coverage of the territory at the 
show.” 

Buyers checking his line, ac- 
cording to Mr. Larsen, displayed 
keen interest in the high style 
items. A definite demand existed 
for lamb’s wool, lightweight car- 
digans for current selling. Orders 
were placed for knit swim suits 
in mid-lengths. 

Dave Barris, Rugby Knitting 
Mills, was pleased with the re- 
sults he racked up. “I opened 
several new good accounts at 
this show,” said Mr. Barris. 

Terry knit boat neck shirts 
featuring three-quarter sleeves, 
shawl and V-neck shirts in the 
Rugby line met with strong fa- 
vor. Also good were knitted 
brief swim trunks as well as the 
longer ones. 

According to Salo Feuer, 
Puritan Sportswear Corpora- 
tion, the MAC show traffic was 
down from the previous year. 


AUTOMATIC 


[ME-SAVES MONEY 


Feeds up to 120,000 buttons per day 


As one of the largest sales organizations catering 
to the wholesaler, Henry J. Tully & Co., Ine., is” 
in a position to serve wholesalers most efficiently 


and satisfactorily. 
TULLY’S merchandise offerings represent the best 


values possible, brought about by volume produc- 


tion of the mills we represent and volume selling. 
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Men’s, Boys’, Juveniles’ 
“LINED. UNLINED JACKETS 
and SWIMWEAR 


Men’s 
SKI and NOVELTY SWEATERS 


In Wool and Orlon 


FLEECED SPORTSWEAR | 


Ladies’, Men’s, Boys’, Juveniles’ 


SWEAT SHIRTS 


If you’re a keen buyer, you owe it to yourself to _ 
see TULLY for all your Knit Goods and ceil — 


wear requirements 
DURING THE KMRA SHOW _ 


AT THE SHERATON-ATLANTIC HOTEL : 


US IN )ROOMS 892-894 


HENRY J. TULLY & CO., INC. 


Empire State Bldg. (Suite 500), New York 1,N.Y. 
OXford 5-4880 
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Women’s & Misses’ 


DONALD F. MeMURRAY €0., INC. | Portland Market 


EMPIRE STATE BUILDING SUITE 1211 NEWYORK1,N.Y. | Wobbly:;Salesmen 
OXFORD 5-4181-2-3-4 


Struggle Valiantly 
ot By VIRGINIA CORNING 
oys’ Salec 
= SWEATERS PORTLAND, Ore. . Sales 
; representatives of knitwear firms 
Ladies in this locality are expecting a 
Girls’ big increase in orders this 
Room 806—KMRA Show month, despite the fact that or- 


dering was down at the Early 

Spring Market of the United 

Apparel Clubs of Oregon. 
Drenching rain kept buyers 


BULKY KNITS — FINE GAUGE — CLASSICS 
NOVELTIES—JACQUARDS—ORLON—WOOL—FUR BLENDS 


INFANTS’ and CHILDREN’S KNITWEAR 


Bootie Sets, Toddlers, Boys’-Girls’ Sizes 1 to 14 away. Those who did come were 
buying conservatively. 

POLO SHIRT NOVELTIES The recent slow-down in this 

Men’s, Boys’, Children’s area is generally considered tem- 

porary. The opening of many 

SWIMWEAR iles’ retail units in new shopping 

Men's, Boys’, Juveniles centers in the Portland area is 

sss regarded as hard on the small 

Representing independent merchants who usu- 

HAPPY KNIT INC. BEEREN KNITWEAR INC. 

DON SPORTSWEAR MFG. CO. VANGUARD KNITTING MILLS ’ 


Some lines, however, reported 
fairly good business. Some sales- 
men said their business this fall 


SUMMIT MFG. CO. BIRNBAUM BROS. 


4 -ROYERSFORD, PA. 


FIBERS 


100% VIRGIN ACRYLICS 
BOYS’ SWEATERS 


PHILLIPS KNITTING MILLS 


; N EW STYLINGS 


had been sustained by “beating 
the bushes.” 
In colors, the high s 


shades were in evidence. The © 


purple family a rage during the 
past season, is continuing into 
spring in its lighter lilac shades, 
It is regarded as certain to carry 
through for at least another sea. 
son. 

Fur blend sweaters and knit 
dresses were selling well. 

Machine-washable knit coats 
did well for Holiday Garment 
Co. of Tacoma, Washington—a 
division of Foster-Hochberg of 
Seattle. These full-length and 
topper-length coats are 100 per 
cent Orlon, laminated to Scotch 
Foam, and Chromspun-lined, 
They retail from $19 in the short 
length, on up to $30 for the 
longer coats. They come in fash- 
ion pastels in various stylings. 
Sizes are 8 to 18, and 7 to 15 
junior, and the response has 
been highly pleasing. 

Dale Wagner, Foster-Hoch- 
berg representative, had a num- 
ber of other successful knitted 
items in his line, which included 
the Sailmates and Pam Foster 
labels. The latter is a name in 

(Continued on Next Page) 


Unusual Jacquard Patterns | 
Modified Bulkies 
Dignified Classics 


OXENFELDT, ROUDER & LEVINSON, INC. 
KMRA SHOW — ROOMS 873-5 : NEW YORK 1,N. Y. SUITE 5004 


Sizes 3/6x 6/12 


Exclusively represented by 
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the company’s junior and junior been good. Sales of Orlon, Mr. 
teens division. Koretz reported, were declining. 
Cotton knit separates were The leading colors were soft 


ular — including patterned lilac, canary yellow, and off- 
and plain matchmates ina com-__ white. 
bination. In one _ attractive Children’s knitwear represen- 
up, the floral pattern is in a tatives said spring lines and 
flat knit, and the matching sep- spring business were marking 
arates in the solid color are ina_ time. Buying was expected to 


slightly textured fabric. open up with the January 
Top shades have been green market. 
—a soft spring shade — and Citrus colors—orange, lemon 


helio. New notes in the tops in- and lime—were prominent. Can- 
clude the pointed or V-shaped taloupe—found also in women’s 
tail, both front and back. sportswear — was popular for 
Pullover-style Scandia knits girls’ cotton knits in styles by 
were also moving. These have the Glengyle Knitting Mills, 
shallow scoop necks and all-over shown by Bill and Rynetta 
Scandinavian-type designs Reekie. 
several colors with white trim. The ducktail, or pointed shirt 
Knit dresses in one-piece tail for knit shirts, appeared to 
styles were selling better than be making a good impression. 
the two-piece combinations, ac- Boys’ swimwear, in sizes 2 to 
cording to George Koretz, rep- 20, make up part of the line of 
resentative of Colbrook Knitting I. Jablow & Co., carried by Carl 
Mills. His line included flat knits and Gloria Hunziker. Mr. Hunz- 
in both one- and two-piece iker found that the John L. 
styles, and response has been trunks were popular for boys 
excellent. He reported the “dress and accounted for as much as 
look” coming back strong. Nar- 35 per cent of the market. They 
row, vertical ombre stripes have come in a combination of ace- 
been selling, tate, cotton and rubber. Narrow 
Fur blends were still a big horizontal stripes are preferred 
item in this line. Angoras in to checks, and form-fit styles are 
muted tones and pastels have coming up in favor. 


Brand New Styling... 
Trae Competitive Values... 


MALDEN KNITTING MILLS 


MEN’S AND BOYS’ 

Coats and Pullovers, 

Shetlands, Lamb’s Wool Blends, 
Orlons in a variety of styles. 


WESTFIELD KNITTING MILLS — 
MEN‘S Knitted and Woven 


Cardigans and Popovers, Vests, 
Poncho-Shirts and Jackets. 


NAT THROPE & CO. 


EMPIRE STATE BUILDING 


NEW YORK 1, N. Y. 


SUITE 4302 


GELMART KNITTING MILLS 


Manufacturers of Fine Knitted 
Gloves and Accessories . 
Factoriesat: 
Yonkers, New York: 
Corozal, Puerto Rico: 
Manila, Phillipines 
A complete line of: 
KNITTED GLOVES | 
MITTENS 
MUFFLERS 
HOODS 
SCARFS 
CRUSADERS 
LEATHER PALMED GLOVES 
Also a complete line of knit- _ 
ted gloves in worsted wool _ 
from our Philippine plant. 
SHOWROOM: FACTORY: 


385 Fifth Ave. 
New York 16, N. Y. 
MUrray Hill 3-2330 


38 Prospect Street 
Yonkers, N. Y. 
YOnkers 8-8811 
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Children’s Wear dropped this line down the? sizes, 
to 3 X brackets. These sweaters “bon: 
are knit like shakers with the a rou 
mie Fashion Invades sleeves looped on and have a about 
‘ : hand-made appearance. These 
zeal 
ac Sy Sizes 2 Through 4 come in solids of popcorn, oat- nas 
meal, navy, red, white, oxford 
At Eastern Show and hunter green. 
BOSTON, Mass.—Bulkies in For spring, this firm has add- wood 
: both cotton and Orlon, offered ed a line of bulkies in Orlon strip 
OUR 1961 LINE ” - in numerous new styles and new  Sayelle. These are made up in eithe! 
oo tones, attracted much interest at classic styles and in a cobble shade 
of Men’s “Popular-To the Eastern Travelers spring _ stitch fabric of red or white. In 
= ” showing of infants’ and child- A. B. Conant, Jr., New Eng- new 
Better-Priced ) ren’s wear at the Statler from land representative of Spur, said sweat 
BULKY SWEATERS | January 1-5. More fashioning — the firm was constantly bringing | of ve 
appears to be invading the selec- out new ideas in appliques and in pa 
—“T tions for the very young even to. embroidery decoration for in- aratic 
¢ Premium Workmanship the 2 to 4 sizes. fantswear, for which the com- __ wide 
: Bookings were steady and pany is noted. sl 
¢ Unique Stylin up sh 
q is 4 ‘a generous, particularly in the Ted Curtin, of Knitown Togs, igan, 
¢ Designed To Sell 4 quality lines, and many repre-_ said that cotton bulkies are a of bi 
¢ Priced To Sell sentatives said that retailers had _ big thing just now. One selection verti¢ 
experienced some brisk business in this group, offered in cardi- + with 
in the last two weeks of the year = gans of white, lavender and but- This 
at our NEW YORK SALES OFFICE: which enlivened an otherwise  terball with seven matching but- | _ pearl 
STUART F. SCHWARTZ dull fourth quarter. Inventories tons, has a body fabric of rows collai 
Room 1101 1270 B’way, N. Y. 1 are generally believed to be in a _ of bulky rick-racking alternating inch 
low state at retail levels and _ with finer gauge knitting in pan- Ne 
PEnnsylvania 6-7499 there were a number of new els extending horizontally. The ment 


SOMERSET KNITTING MILLS 


19th St. & Allegheny Ave., Phila., Pa. 


buyers around. 


Spur Knitting Mills, after 


| considerable success last season 


with its Orlon cardigans and 
pullovers in the older sizes, has 


runs 
three- 


bulky rick-racking also 
down the top of the 
quarter sleeves. 
For 3 to 6 X and 7 to 14 
(Continued on Next Page) 


MEN’S: SWEATERS: 


Inspirational Styling 


M Street & Erie Avenue 


CLOVER KNITTING MILLS 


Philadelphia, Pa. 


_ For the Discriminating Buyer 


xclusively Represented By 


OXENFELDT, ROUDER & LEVINSON, INC. 


350 Fifth Avenue 


New York 1, N. Y. 
OX 5-0418 


Suite 5004 
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sizes, Knitown has a new 
“pongo” collar sweater. This is 
a round close fitting collar with 
about an inch turn-down and a 
sizeable button in front, and 
knit in a herringbone pattern. 
The body of the sweater is white 
and is trimmed with horizontal 
stripes made up of fine dots of 
either lettuce or cantaloupe 
shades set in a diamond pattern. 

In Orlon, Knitown employs a 
new knit fabric for a brushed 
sweater which consists of a kind 
of vertical hyphenated stitch, set 
in panels with a single row sep- 
aration. These sweaters have 
wide fashioned collars and push- 
up sleeves. Another Orlon card- 
igan, offered in white is made up 
of bulky wide gauge mesh set 
vertically in one inch panels 
with a single row separation. 
This style is trimmed with six 
pearl buttons, has a Peter Pan 
collar and short sleeves with an 
inch and one-half cuff. 

New shades in novel arrange- 
ments have been used for a 
spring selection of Orlon sweat- 
ers by Pickwick Knitting Mills. 
A new clam shell tone cardigan, 
trimmed with five stamped metal 
buttons and two tones of brown, 


was popular here. One inch of 
dark brown, edged with coffee 
and clam shades, decorates the 
button-band and is repeated on 
two low-set pockets. This style 
was also offered in combinations 
of blue, green, gold and red. 

Another color arrangement 
was an all-over pattern of small 
figure eights worked in white 
on a sea foam green. This sweat- 
er had a zippered front and a V 
yoke two inches wide, edged 
with black and white. This also 
came with the figure 8 fleck of 
white on gold or red _ back- 
grounds 

For sizes 4 to 12, Pickwick 
has adapted a style popular with 
adult golfers. This is a V neck 
with two inset pockets trimmed 
with five stamped metallic but- 
tons, and edging in contrasting 
colors on the button band and 
on the top of the pockets, and 
also on the cuffs. The body of 
the sweater is made up of verti- 
cal panels, two inches wide, with 
bulky rick-racking alternating 
with finer gauge knit. Color 
combinations are: blue with 
white; sea foam green with gold; 
gold with white; oxford with red 
and also red with white. 


Represented by: 


Merritt Company 


40 E. 34 St., New York 16, N. Y. 


BUY 
AMERICAN 
SWEATERS 
MADE 


AMERICA 
MANUFACTURERS 


Bernstein & Drescher 


+ 


SEE US AT THE 
KMRA SHOW 


JAN. 22-26 


1270 BROADWAY 
NEW YORK 1, N. Y. 
OXford 5-2178 


CHelsea 2-4454 ROOM 895 


—the mill with a feeling for fibers 


combs the world for new and exciting ideas — 
translates them into distinguished wool-spun yarns 
of exceptional beauty and quality for news-making 7 
fabrics and fashions. 
Call on Aldon — you’ll be glad you did. v + 


The Aldon Spinning Mills Corp. 


where master spinners create the unusual 


Moher Associates 


44 Washington St., Wellesley Hills 81, Mass. 


Talcottville, Conn. 
C. J. MeAlaine 
One Highland Ave., Bala-Cynwyd, Pa, 
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Obituaries 


BILL GLOVER 
AUTOMATIC WASHER-EXTRACTOR 


SAVES 70% OF TIME AND LABOR 
CUTS PROCESSING TIME FROM APPROX. 
45 TO 15 MINUTES PER LOAD ys 


Guaranteed service, proven styling and 
absolute sizes go hand in hand with ex- 
panding sales volume. And Bill Glover 


equipment can help you in many ways. 


Let our factory technician present the 
facts to you today without obligation 


on your part. 


WRITE FOR 
THE FACTS TODAY! 


Bild Above, Ine. 


COMPARE 
ZONE.... STATE....... 


Send Literature 


1882-1960 | 


OLD IN EXPERIENCE 
NEW IN IDEAS 


Harry Myer, 66; Was 


Founder Of M&M 


PHILADELPHIA, Pa. — 
Funeral services were held Jan- 
uary 16 for Harry Myer, presi- 
dent and founder of M & M 
Knitting Mills, Inc., swim suit 
manufacturers. He was 66. 

Mr. Myer, who founded the 
ladies’ and girls’ swimwear 
manufacturing firm more than 
30 years ago, had a long and 
distinguished career as a leader 
of the industry, here. 

Surviving are his widow, 
Pearl; two sons, William and 
Stanley, also of M & M; a 
brother, Louis, and four sisters, 
Mrs. Sarah Leff, Mrs. Sadie 
Kanefsky, Mrs. Rebecca Gliper, 
and Mrs. Minnie Dvorkin. 


Mrs. Sarah Liebster, 89; 


Mother Of M&M Head 


PHILADELPHIA, Pa. — 
Mrs. Sarah Liebster, mother of 
Abe H. Liebster, of M & M 
Knitting Mills, and widow of 
Michael Liebster, died January 
15 at 89. 

Besides Abe Liebster, her 
survivors are two sisters, Mrs. 


WOOL 
WORSTED 
ZEPHYR 


Eva Bernstein and Lillian Val- 
lencourt, three grandchildren 
and seven great grandchildren, 


Nathan I. Kaminow, 6]; 


Novelty Yarn Maker 

Nathan I. Kaminow, 61, sen- 
ior partner in Kaminow Broth- 
ers, novelty yarn manufacturers 
in the Bronx, died January 13 
of a heart attack. 

Surviving are his widow, 
Martha; two sons, George and 
Edward; a daughter, Mrs. 
Sheila Carmine; five brothers, 
and six grandchildren. 


Mrs. Sarah Davis, 65; 
Wite of Davis Yarn Head 

Services were held January 
16 for Mrs. Sarah Davis. wife 
of Charles Davis, Davis Yarn 
Co. She died suddenly at 65. 

Other survivors include her 
sons Al and Norman and four 
grandchildren. 


Imports 


FTC Hits Misrepresenting 
WASHINGTON, D.C.—The 
Federal Trade Commission an- 
nounced approval of a consent 
order prohibiting three affiliated 
(Continued on Next Page) 


QUALITY SKEIN DYEING 
BLEACHING 


-NYLON 
ORLON 
BLENDS 


Wyoming Ave. & “G” Street 
Philadelphia 20, Pa. 
Pioneer 3-5454 


JANU. 


New 


ladies’ 
misre) 
made | 
The 
oiselle 
Blouse 
41 W 
cials, C 
er. 
At 
This 
Comm. 
initial 
aminer 
on an 
the re 
Bureau 
Ina 
15, th 
concer! 
way th 
head 
misleac 
chasing 
produc 


Fab: 


Alad« 
Now 

The 
Knit 
worstec 
double 


= 
— 
= 
q 
5204 Ti 127, Mo. 
lA 
= WALTER E. KNIPE & SONS, INC. 
+4 # | 


(MES 


| Val- 
ildren 
idren, 


, 61; 


tker 


, sen- 
3roth- 
turers 


ry 13 


JANUARY 23, 1961 


> 


New York City importers of 
jadies’ ~Wearing apparel from 
misrepresenting that foreign 
made products are domestic. 
The order is against Madem- 
giselle Blouse, Ltd., Marlene 
Blouse Corp., and Aclaw Corp., 
141 W. 36th St., and their offi- 
cials, Charles and Samuel Meltz- 


Adoption Of Decision 
This action represents the 
Commission’s adoption of an 
initial decision by Hearing Ex- 
aminer Robert L. Piper based 
on an order agreed to both by 
the respondents and FTC's 
Bureau of Litigation. 

In a complaint filed last July 
15, the FTC alleged that the 
concerns did not disclose in any 
way the Japanese origin of their 
head warmers. This tends to 
mislead members of the pur- 
chasing public into believing the 
products are domestic. 

Fabrics 


Aladdin Knit Mills, Inc., 
Now Selling Fabrics 
The newly-formed Aladdin 
Knit Mills, Inc., is now selling 
' worsted and mercerized cotton 
double knits and cotton and 


synthetic fabrics, according to 
Alan Goldberg, president. 

Mr. Goldberg, with offices at 
1412 Broadway, was formerly 


with Lawford Fabrics. Nat 
Gropper, formerly with G & G 
Knitted Fabrics Co., Inc., is vice 


president of the new firm 
Economic Index 


Nov. Sweater Shipments 
Down 1% From Oct. ‘60 


Shipments of women’s, misses’ 
and juniors’ sweaters declined 
one per cent from October to 
November of last year, accord- 
ing to the Census Bureau. 

The November shipments, 
815,000 dozen, as compared to 
825,000 dozen in October, were | 
six per cent higher than the 
766,000 dozen of November of | 
1959. 


NKOA Banquet Planners 
Hold Ist Meeting Jan. 25 


The first meeting of the ban- 
quet committee for the 43rd an- 
nual dinner of the National 
Knitted Outerwear Association 
will be held 12:15 P.M, Janu- 
ary 25 at the Vanderbilt Hotel. 

Morris J. Solomon and Ben 
Wilson are co-chairmen. 


New London, Conn. 


New York Sales Agent: 
BERNSTEIN & DRESCHER © 
1270 Broadway 


77 


HEMCO sportswear 


FOR MEN AND BOYS 


One of the originators 
of the popular 
SURFERS — DECK PANTS 
for the wholesale trade 


7 A FULL RANGE OF SURFERS: 


- Calf Length, Thigh Length, 
Short Length, 
Short, Short Length > 


Also, a complete line of WALK SHORTS 


BEFORE YOU STOP LOOKING — 
SEE OUR ORIGINAL 1961 STYLES! 


HENDEL MFG. CO. INC. 


Gibson 3-4353 


Los Angeles: 
(1244 So. Grand Ave. 
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Leaders in Fabrics 


G & G fashions fabrics for use in 


Gs 


KNITTED FABRICS CO., | 

119-125 West 25th St. 
New York 1, N. Y. 
CHELSEA 3-5615-6 


NC. 


Means 
Quality 


This 
Label 


INFANTS’, CHILDREN’S, LADIES’ AND MEN’S GARMENTS 2 


HEATHER 


Single and Two Ply 
Solid and Fancies 


4 COMBED YARN 
Automatic Stripe and 


Tuck Bar 


96 Feed and Pattern 
Wheel Fancies 
Single and Two Ply 


BOUCLE 


Novelty and Solid 


DURENE 


PERMAFRESH NORANE 


Shrinkage Control 
Wash and Wear 
Drip-Dry Knits 
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BURKEY 


Underwear Co., Inc. 


Manufacturers of 


FULL FASHIONED 
SWEATERS 


Ladies’ Men’‘s — Children’s 
For the Wholesale Trade 


LExington 2-9533 | 
Walter J. Haggerty. Mgr. 


385 Fifth Avenue, New York 16, N. Y. | 


| Laurence T. Gerrity, 
| MErchandising manager, Cela- 


AATT nese Fibers Company. End 
secrete products manufacture will be 


Fiber Technology 
Discussed Feb. 8 
At Ist Conference 


Che challenge of modern fiber 
technology will be the theme of 
the first annual conference of 


' the American Association for 


Textile Technology February 8 
at the Hotel Commodore, New 
York City. 

The first panel, on retailing, 
will be moderated by E. Freed- 
man, Macy’s Bureau of Stand- 
ards. P. J. Flynn, director of 
laboratories, J. C. Penney Com- 


_ pany, will be the speaker. 


The panelists will be: 
Dr. Dorothy S. Lyle, director 


| of consumer relations, National 


Institute of Drycleaning; Mar- 
garet Ingersoll, editor, Vogue 
Magazine; William Burston, 
manager, merchandising divi- 
sion, National Retail Merchants 
Association; Genevieve Smith, 
manager, New York Laboratory, 
Sears, Roebuck & Co., and 
general 


discussed at a panel moderated 
by Dr. George Wham, research 
director, Van Heusen Products 
Co. William Doniger, president, 
McGregor-Doniger, Inc., will be 
the speaker. 

The panelists will be: 

Lester Schwartz, vice presi- 
dent and director of merchandis- 
ing, Bobbie Brooks, Inc.; Dr. 
Stephen J. Kennedy, research 


director for textiles, clothing and ; 


footwear, QM Corps Research 
& Development Command; Wal- 
ter Guinan, president, Karastan 
Rug Mills, Inc.; Edward Fricker, 
director of purchasing, Kroehler 
Co., Inc.; Gerald Lake, director 
of new products development, 
Burlington Industries, Inc., and 
Henry E. Froehling, director of 
marketing, Textile Division, Du 
Pont Company. 

A banquet luncheon will be 
addressed by J. M. Cheatham, 
president, American Cotton 
Manufacturers Institute. 

In the afternoon, a converter 
panel will be addressed by Ab- 
bott Copeland, vice president, 
United Merchants and Manv- 


(Continued on Next Page) 


Spun by 


683 Atlantic Ave., Boston 10, Mass. Liberty 2-7570 


MUrray Hill 9-8496 
MOhawk 4-1950 


432 Park Ave. South, N. Y. 16, N. Y. 


8 Cynwyd Rd., Bata Cynwyp, Pa. 


SPECIALISTS IN KNITTING YARNS 


100‘; wool and wool and mohair blends 
in all grades and sizes 

Natural and colors, single and ply 
Prompt delivery, competitively priced 


THE ALLENDALE COMPANY 
Centredale, R. I. 


Represented by 


Established 1886 


= '« 


222 West Adams St., 


710 W. Market St., 


CHicaco 6, has. 
18 Don Ave., East Provivence, R. I. 


Greenssoro, N. C. 


CEntral 6-8985 
GEneva 4-1622 
BRoadway 5-3136 
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facturers, Inc., and moderated 
by Arthur Spiro, vice president, 
Waumbec Mills, Inc. 

The panelists will be: 

Walter Ross, president, Rose- 
wood Fabrics; Milton Stern, vice 
president. Titus, Blatter & Com- 
pany; David Travis, president, 
Travis Fabrics, Inc.; Fred For- 
tess, manager, dye & finish labs, 
Celanese Fibers Co.; and Stan- 

H. Rose, manager, merchan- 
dising, American Viscose Corp. 

A mill operations panel will 
be moderated by Stanley Back- 
er, assistant professor of me- 
chanical engineering, Massachu- 
setts Institute of Technology, 
and addressed by Robert M. 
Cushman, executive vice presi- 
dent, Amerotron Company. 

The panelists will be: 

George Asnip, president, wor- 
sted manufacturing division, 
Deering-Milliken Co., Inc.; G. 
M. Shipman, manager, technical 
department, synthetics division, 
J. P. Stevens & Co., Inc.; Max 
Thal, president, Alamac Knit- 
ting Mills, Inc.; Michael Strub, 
Jr., manager, technical depart- 
ment, Duplan Company; Joseph 
C. Haufe, manager, non-woven 
fabrics division, Wellington 
Sears, Inc.; and Amos Griffin, 


Doulle Jersey Kuitters 


You need 


THE FINEST WORSTED YARNS 


FAIR PRICES 
THE BEST DELIVERY SERVICE 


Consequently write to THE SPINNERS 


director of merchandising, tex- 
tile division, Eastman Chemical 
Products Co., Inc. 

William E. Clark, vice presi- 
dent and general manager, tex- 
tile division, United States Rub- 
ber Company, will summarize 

Registration fee for the con- 
ference and luncheon is $15. 
Information and _ reservations 
may be obtained from C. J. 
Waitkus, Box 158-E, F. Drew 
& Co., Boonton, N. J. 


Financial 


OK Chemstrand Sale 


To Monsanto Chemical 

PHILADELPHIA, Pa., Jan- 
uary 16, 1961 — Stockholders 
of American Viscose Corpora- 
tion approved the proposed sale 
of the company’s 50 per cent 
equity in The Chemstrand Cor- 
poration to Monsanto Chemical 
Company. In St. Louis, Mon- 
santo shareowners also  ap- 
proved. 

Chemstrand now becomes a 
wholly owned subsidiary of 
Monsanto. 

Formed as a joint venture in 
1949 by Monsanto and Viscose, 
Chemstrand is the nation’s sec- 
ond largest producer of nylon 
and acrylic fibers. 


4 
Jules de SURMONT & Fils 


P.O. BOX 72 
TOURCOING (NORD) FRANCE 


e Biggest exporters of colored yarns 
e 70 shades in I/36’s always in production 
@ Other counts easily obtainable 


Several Agents at your disposal *S 


WORSTED 
YARNS 
PACKAGE 
-DYED 
BY GLOBE 


. . . faithfully capture 
the most subtle of color 
conceptions created by 
leading fabric and gar- 
ment stylists. A new di- 
mension in color beauty 
and elegance is assured 
your creations when you 
specify worsted yarns 
packaged-dyed by | 
Globe. 


Globe does package dyeing on 
tubes, skein and warp dyeing, — 
warp bleaching and sizing. 
Yarns processed include cotton, 
worsted, linen, blend and novelty 7 
and all synthetics—in- _ 
cluding Arnel”, Creslan®, J 
Orlon®, and Zefran”. 
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do lo you a green str ipe 


rple? 


In today’s sweater business you've got to move 
in the direction that color demands: you've got 
to have the right coiors at the right time. 

You can do it! Knit in the greige with 
Acrilan and piece-dye on demand. Your in- 
ventory is flexible. 

When you knit in the greige with Acrilan 
you're using the proven, wanted fiber. This is 
the fiber sweater knitters found to be a selling 
success with retailers and consumers. A sweater 


made with 100% virgin Acrilan acrylic fiber is 
machine-washable and machine- or line-dryable. 
It keeps its luxurious hand and attractive shape. 
It’s moth and mildew-resistant and non-aller- 
genic, and it carries the big red “A”’-Acrilan 
trademark which 9 out of 10 people know, 
want and respect. 

In short: Acrilan is a sweater-maker’s dream. 
For further information call Jerry Edelman, 
OX 5-5100, The Chemstrand Corporation. 


tue CHEMSTRAND corporation + GENERAL SALES OFFICES: 350 FIFTH AVENUE, NEW YORK 1, N. Y. 


Los Angeles 14 Canadian Agency: Fawcett & Co., 34 High Park Blvd. Toronto, Canads 


You don’t. You should have knitted in the — with Acrilan* 


Chemstrand has licensed this 
“A’’-Acrilan trademark as an 
ingredient trademark for those 
fabrications that provide utility, 
styling and consumer value. 
In order to obtain a license 
to use this trademark. the 
fabrications must meet 
certain rigid specifications 
as established by The 
Chemstrand Corporation. 


ACRYLIC FIBE 


“Reg. T.M.s of Chemstran 


Chemstrand makes only the fiber; America’s finest mills and manufacturers do the rest. 
DISTRICT SALES OFFICES: 350 Fifth Avenue, New York 1; 3)4 Overwood Road, Akron, Ohio; 197 First Avenue, Needham Heights, Mass.; 129 West Trade Street, Charlotte, N. C.; California Office: 707 South Hill Street, 
PLANTS: ACRILAN® ACRYLIC FIBER —Decatur, Ala.; CHEMSTRAND® NYLON—Pensacols, Fle 
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Textured Filament Yarns 


Getting Best Knitting Results With Agilon D Nylon Yarn 


A COMPREHENSIVE report has just been issued by British 
Nylon Spinners on methods recommended to yield the best results 
in nylon outerwear knitted with Agilon D yarns, a continuous fila- 
ment yarn having substantially the same amount of bulk as normal 

ilon. However, bulk in Agilon is developed mainly in the fabric; 


in Agilon D, it is largely present 
in the yarn and fully developed 
during wet finishing. Agilon D 
fabrics knitted from either dyed 
or gray yarn have a full handle, 
surface texture and good 
recovery after stretching; stitch 
clarity in ribbed and patterned 
designs, it is said, is very satis- 
factory. 
Knitting Technique 

The knitting technique differs 
only slightly from that required 
for other bulked nylon yarns, 
but close cooperation between 
the knitter and the finisher is 
nevertheless strongly recom- 
mended. 

Agilon D fabrics knitted on 
multi-feed machines under con- 
trolled conditions are notably 
level after dyeing. The explana- 
tion lies partly in the uniform 
heat treatment given during yarn 
manufacture, partly in the 
achievement of equal relaxation 
in individual yarn ends. Dyed 
yarns are also satisfactorily level 
and show normally no appre- 
ciable stripiness. in plain fabric. 

The yarn is suitable for knit- 
ted fabrics and garments made 
on circular, flat-bed and full- 
fashioned machines. It can be 
used in either single or plied 
form, or in multiple numbers of 
ends per feed. It is supplied 
ready oiled and can be knitted 
satisfactorily direct from the 
package without special prepa- 
ration. During withdrawal from 
the supply package the yarn is 
relatively straight, not bulky. 
Fabrics can be produced with 
these two distinct characteristics: 

* A soft, lofty handle with a 
full appearance; suitable for gen- 
eral knitwear. 

* A firmer but still soft han- 
dle and silk-like appearance; 
more suited to dresswear and 
lightweight cardigans. 

Fabric properties depending 
on the stitch shape can be closely 
controlled by choosing the cor- 
rect knitting and finishing con- 

ns. 

To obtain a bulk and fullness 
similar to that of high-grade 


staple, the settings in the table 
shown elsewhere on this page 
should be used as a guide. The 
firmer silk-like handle can be 
obtained by knitting about 15-20 
per cent tighter than the settings 
given. 

The bulk and handle of Agi- 
lon D fabrics can only be fully 
developed at finishing if the fab- 
ric is knitted more slackly than 
would be advisable with yarns 
made from conventional fibers. 
Stitch density off the machine 
will increase by about 30 per 
cent during finishing. The dimen- 
sions to which the fabric is knit- 
ted should, therefore, allow for 
a decrease of about 35 per cent 
in the length (about 30 per cent 


in the case of dyed yarn) and an 
increase of about five per cent 
in the width. It is quite possible 
that different dyes will give 
slightly different dimensional re- 
sults—an added reason for close 
cooperation between knitter and 
finisher. Basically, however, 
dyed and gray yarns call for 
identical knitting techniques. 

To achieve an_ undistorted 
loop structure in the final fabric, 
and to reduce knitting faults, the 
yarn should be knitted at the 
lowest tension which allows full 
control. Yarn contact points 
should, therefore, be kept to a 
minimum. Under these condi- 
tions, Agilon D will be found to 
give exceptionally few knitting 
faults. 

The weft knitting machines 
on which Agilon D has so far 
been proved are shown in the 
table. Yarn deniers suitable for 


Recommended Gauge, Denier and Stretched 


COURSES PER INCH 


Yarn Courses /inch 
Machine Gauge denier (stretched) 

Rib 3% 4% 
Circular 5 6 
and Flat-bed 10 
10 
12 
14 
16 22 
18 23 
Interlock 11 
14x14 12 
16 14 
18x18 
20x 20 18 
22 x 22 20 
24 x 24 22 
Plain Jersey = 12 400 11 
14 320 12 
a 16 “e 270 14 
18 220 16 
20 180 18 
Straight bar 18 500 13 
21 400 13 
27 280 15 
33 240 15 


* The figures apply equally to grey fabric and fabric knitted from dyed 
yarns. The best method of counting is: hold the fabric folded along the 
wale (lengthwise) between the first finger and thumb of each hand and 
stretch fully; then count the number of loops along the edge. 


various machine gauges 
given, together with the ann 
mended fabric quality in 
stretched courses per inch in the 
gray state. The figures are ap- 
proximate, but close coopera- 
tion with the finisher will ensure 
reproducible results and give 
the quality required. 

These settings give a full and 
soft handle (suitable for general 
knitwear). On fine gauge rib, 
interlock and straight bar ma- 
chines, increasing the stretched 
courses per inch by 15-20 per 
cent yields a silk-like fabric. 

On rib transfer machines, 
doubled yarn has proved advis- 
able for the rib structure; indeed 
an increase of 150 per cent in 
the yarn denier (as compared 
with the yarn denier of the rest 
of the garment) be found not 
too much. 

For full-fashioned garments, 
knitting the rib ends two gauges 
finer than the actual garment 
greatly improves appearance. 
Pointers For Trouble- 
Free Knitting 

Che number of guides between 
supply package and knitting ele- 
ments should be reduced to an 
absolute minimum. Where pos- 
sible, ceramic materials should 
be used for these guides; all 
guide eyes must be free from 
cracks or other roughness. 

The knitting elements must be 
in good condition to avoid fila- 
mentation. On latch needle ma- 
chines, needles with cracked 
shanks and badly fitted latches 
should be replaced; worn and 
cut sinkers should also be re- 
placed. On full-fashioned frames, 
sinkers and dividers should be 
free in the tricks; worn sinkers 
can cause lines in the fabric. 

Take-up rollers should be 
smooth,. clean and undamaged. 

The yarn and fabric must be 
under positive control during 
knitting. Yarn tension measured 
on entry to the feed should not 
exceed five grams, whatever the 
yarn denier. Fabric take-up ten- 
sion should be as light as prac- 
tical. 

The quality setting should en- 
sure a long stitch to allow for 
closing up during finishing. 

Should dropped stitches oc- 
cur during knitting on circular 

(Continued on Page 83) 
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Racked Cardigans or Transfer Garments with 


countless stitch combinations in three colors have 
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ittine machines it is advisable 
crimp the needles—by bend- 
g the shank slightly—in order 
apply more tension when the 
edie moves within the tricks. 
f bulked yarn is knitted slackly 
offers little resistance on the 
edie during knitting.) When 
e needle rises to the dwell po- 
ion after leaving the stitch 
m the needles can jump if 
ose in the trick. The conse- 
ence is that loops may slide 
der the latches, causing 
opped stitches. 

Differences in individual feed 
tings, particularly when knit- 
g plain structures (e.g. plain 
erlock), can cause stripes; 
re should be taken to prevent 
is defect and, if it does occur, 
avoid confusing it with faults 
¢ to variation in yarn process- 
y. Whenever possible, an in- 
trument should be used to de- 
termine the amount of yarn 
knitted at each feed; this will 
determine the correct value, 
either of the length of yarn con- 
med in a given time, or of the 
peed at which the yarn feeds 
nto the machine during the 
knitting process. 

Garments knitted on full- 
fashioned machines which only 
have sinker movements tend to 
be less prone to wale stripes 
than garments knitted on sinker 
and divider machines. The jack 
spring cam can be advanced so 
that the pressure is completely 
off, as the sinkers and dividers 
then kink the yarn around the 
needle for the loops. The cam 
locking set-screws should be re- 
stored and advanced slightly to 
obtain the correct timing re- 
quired by individual machines. 


When Agilon D yarn pack- 
ages are changed on full-fash- 
ioned machines, it is always 
advisable to do so before start- 
ing up a new panel or sleeve. 
This not only saves production 
time (as, on changing one cone, 
the whole machine has to be 
stopped) but also eliminates a 
knot which could show up in the 
garment if not carefully tied. 
(The yarn residue on the cone 
can easily be rewound and used 
up with the other Agilon D ends 
on a machine where ribs and 

mmings are knitted.) 

Knots must be tied without 
pulling the yarn ends unduly in 
an effort to reduce the knot size 
and thus over-stretching the 
yarn. If Agilon D yarn is over- 


Stretched, the bulking potential 


is reduced, giving a different 
stitch formation which appears 
as a yarn fault in the finished 
garment. 

It is recommended that a mul- 
tiple number of ends be used on 
the full-fashioned machine, rather 
than one single end of plied yarn 
which may show differences in 
the fabric if the yarn has been 
knotted during cone winding. 
The use of several yarn ends 
evens out any yarn tension dif- 
ferences within or between pack- 
ages. Separate tensioners of the 
fiddle type are recommended. 

It is usual to close the shoul- 
ders, sleeves and side seams of 
fine gauge garments before bulk- 
ing, setting and (when applicable) 
dyeing. With coarse gauge hand 
flat garments, blanks and sleeves 
may be left separate and for- 
warded together to the finisher. 

Colored yarns for looping and 
sewing piece-dyed garments can 
best be obtained by knitting pan- 
els on a single feed machine and 
having them bulked and dyed 
with the garments to the same 
shade. The yarn is then unrav- 
eled and used for making up. 
Agilon D or any other bulked 
mylon yarns will be found suit- 
able. 


Fabric And Garment 
Finishing 

As with many bulked yearns, 
most of the filament crimp is 
temporarily removed by tension 
during winding and knitting. Al- 
though much of the bulk is sub- 
sequently recovered on contrac- 
tion of the yarn in the fabric, a 
finishing treatment is necessary 
to develop it fully. 

The finishing procedure out- 
lined below is relatively simple, 
takes little time, and does not 
require special machinery. It is 
important to note, however, that 
variations in finishing techniques 
can produce different results on 
the same fabric. 

To avoid snagging, any sur- 
faces with which the fabric 
comes into contact should be 
smooth. The same general pre- 
cautions taken when handling 
other nylon fabrics should be 
observed. 

The first finishing operation is 
a bulking treatment. This is 
necessary to develop the full 
characteristics of the fabric; it is 
convenient to scour the fabric 
at the same time. To ensure 
adequate bulking the fabric must 


receive continuous agitation in 
equipment such as paddle, ro- 
tary drum or winch machines. 

When winch machines are 
used for circular knitted fabric 
there is always some lengthwise 
tension in the fabric. This limi- 
tation on shrinkage prevents the 
fullest development of bulking, 
but can be useful for fabrics with 
rib. structures. For maximum 
bulking it is preferable to bulk 
circular knitted fabric in paddle 
or rotary drum machines, where 
it is free to relax. 

Garment blanks should also 
be bulked in either rotary drum 
or paddle machines; this will en- 
sure a soft, full handle and at- 
tractive appearance. Overload- 
ing may cause uneven bulking 
and creasing. 

Fabric and garments processed 
should be loosely packed in 
close mesh bags to prevent snag- 
ging. Freedom of movement in 
the liquor is essential to achieve 
uniform and adequate bulking. 

The bath is prepared with the 
detergent, and the fabric put 
into the cold bath. The temper- 
ature is then slowly raised to 
40°-45°C (104°-113°F) over a 
period of 15 minutes. The fabric 
is then rinsed, first in warm 
water and then in cold, hydro- 
extracted and dried. Drying 
should be done with as little 
tension in the fabric as possible; 
brattice or loop driers are satis- 
factory. Garments are normally 
dried in a tumble drier in which 
temperature need not exceed 
60°C (140°F). 


More severe scouring treat- 
ment has been completed; the 
temperature should not exceed 
60°C (140°FP). 

All fabrics and garments 
made from Agilon D should be 
set, preferably by steam in an 
autoclave. Setting increases the 
resistance of fabrics to creasing 
during subsequent wet process- 
ing; it also gives improved sta- 
bility, recovery from stretch and 
distortion, and ensures a satis- 
factory finish. 

Circular knitted fabrics are 
set either batched on a roller or 
plaited on a tray. It is generally 
advisable beforehand to subject 
the fabric to a gentle steaming 
to remove dry creases ;it may be 
convenient to do so while batch- 
ing on a light calendar. Steam 
setting pressures of 25-27 lbs. 
per sq. inch are satisfactory; it 
is important to observe uniform 
conditions. Steam autoclaves 


fitted with vacuum devices are 
advantageous. The duration of 
treatment depends on the amount 
of fabric being set but should be 
regulated to ensure thorough and 
uniform penetration by the 
steam. To avoid setting lap 
creases in plaited fabric, the 
number of layers must be re- 
stricted according to the weight 
and construction of the fabric. 


Garments also may require 
steaming or steam pressing to 
remove creases before pressure 
steam setting. A pressing treat- 
ment, however, may be undesir- 
able for garments made from 
heavy denier yarn and for fancy 
patterned effects. During setting, 
it is suggested that the crease- 
free garments are laid flat on 
trays in the autoclave, and 
stacked one on top of the other. 
The number of garments that 
can be stacked together will de- 
pend on their weight and con- 
struction, but may be of the 
order 6-12 for the lighter deniers 
and 3-6 for the heavier deniers. 

After setting, the fabric may 
be re-scoured if necessary. The 
choice of detergent and scouring 
conditions will depend on the 
nature and degree of soiling. The 
set fabric is then bleached or 
dyed by the conventional meth- 
ods for nylon. After dyeing, the 
temperature of the dye bath 
should be gradually reduced by 
the slow addition of cold water 
to avoid shock cooling and to 
maintain risk of creasing. The 
final application of a softening 
agent gives slight lubrication to 
the yarn and contributes to a 
soft, attractive handle. 

Fabric and garments are fi- 
nally dried as already described. 
Where applicable, a light calen- 
dering or pressing treatment can 
also be given. 


Dyeing Agilon Yarn 


Full bulk, loftiness, softness of 
handle and good recovery in 
fabric knitted from dyed Agilon 
D yarn depend on the yarn hav- 
ing been wet processed in a re- 
laxed state with some mechani- 
cal agitation. This is best achieved 
by scouring, dyeing and soften- 
ing the yarn in hank form in a 
rotary hosiery dyeing machine. 
Hanks scoured and dyed in 
Obermaier type machines in the 
develop satisfactory bulk; the de- 
ficiency may not be observable 
in the yarn but will be ulti- 

(Continued on Page 85) 
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mately revealed in poor fabric 
recovery. Scour-relaxing the 
hanks in a rotary machine and 
then dyeing them in an Ober- 
maier type machine yields better 
bulk, but is still not so good as 
the method described below. 

Depending upon the winding 
equipment available, hanks of 
Agilon D yarn up to one pound 
in weight may be prepared. A 
48-inch circumference wrap reel 
has been found suitable for 10- 
ounce hanks, and a 54-inch reel 
for one pound hanks. The hanks 
are laced loosely in six places. 
Up to 50 percent shrinkage in 
length, with a corresponding in- 
crease in bulk, occurs during 
scour-relaxing and dyeing; the 
lacings must, therefore, be loose 
enough to allow for this consid- 
erable bulking and all-important 
movement. If the yarn is con- 
structed it will develop and dye 
unevenly. 

The hanks are placed in mesh 
bags. Although it is possible to 
process two 10-ounce hanks in a 
bag measuring 18 x 24 inches, 
there is the danger of yarn en- 
tanglement during the final tum- 
ble drying, and only one hank 
per bag is recommended. 

The hanks in their closed bags 
are placed in the compartments 
of a rotary drum dyeing machine. 
Some freedom of movement such 
as that given by a liquor-goods 
ratio of about 30:1 is advisable. 

For example, five pounds of 
yarn packed in each compart- 
ment of a four-compartment 60- 
gallon machine has been found 
satisfactory. Dissolved detergent 
is added to the bath at room 
temperature, which is raised to 
60°C (140°F) over 15 minutes, 
and there maintained for a fur- 
ther 15 minutes, with continuous 
rotation. A suitable scouring 
liquor contains 42-1 pound of 
a non-ionic detergent and 12 
pound soda ash per 100 gallons. 


_ After scouring, the hanks are 
rinsed thoroughly, first in warm 
and then in cold water. 


After rinsing the hanks are 
dyed in the same machine. The 
selection of dyes and dyeing 
method will depend on the shade 
required, on later fabric finish- 
ing treatments (for instance, 
pressure steam setting), and on 
fastness to end-use conditions. 
Disperse dyes, particularly in 
medium or heavy shades, are not 
completely satisfactory, and it is 
recommended that faster dyes of 


the acid, metal complex, reac- 
tive or chrome classes be used. 
Recent advances using dyebath 
additives afford further means of 
obtaining fast level shades on 
filament nylon. 

Thorough rinsing should fol- 
low dyeing. The yarn is then 
treated for 15-20 minutes in a 
solution or dispersion of a suit- 
able softening and lubricating 
agent, which assists during back- 
winding and subsequent knitting 
operations. 

Hydro-extraction follows soft- 
ening with no intermediate rins- 
ing. The yarn may be finally 
dried on brattice driers, in ovens 
or in tumble drying machines. In 
tumble drying it is especially im- 
portant to avoid yarn entangle- 
ment, and the rule of one hank 
per bag should be observed. 

Contraction in the fabric re- 
stores most of the bulk lost from 
dyed Agilon D yarn during 
backwinding and knitting, but a 
finishing treatment is still neces- 
sary for full development. 

Scour bulking at 40°-45°C 
(104°-113°F) or dry tumbling 
at 80°-85°C (176°-185°F) for 
30 minutes will complete the 
bulking, and develop a full, soft 
handle. The finishing can then 
be completed by a mild steam 
pressing. 

To obtain the best recovery 
from stretch, and springy han- 
dle, it is however recommended 
that garments are subjected after 
bulking to a pressure steam set- 
ting treatment. It is important 
that the dyed shades are fast to 
the pressure steam treatment. 


Fabricating Suggestions 

Agilon D garments may be 
manufactured full-fashioned, or 
from cut parts or stitch-shaped 
blanks. Whatever the method, at- 
tention to the following points 
will obviate difficulties: 

1. Avoid snagging by using 
tables, boxes, clips, staples and 
machine parts which are entirely 
free from roughness such as 
splinters and burrs. 

2. Whether using shears, band 
knives or circular or straight 
knife cutters, make sure that 
cutting edges are sharp and that 
cutting speeds are moderate. 
Blunt knives, excessive speeds 
and undue pressure between 
knife edges and fabric can all 
lead to fusing. 

3. The stretch and recovery 
properties of Agilon D fabrics 
vary with the construction of the 


fabric, the yarn tensions used in 
knitting and the type and efficacy 
of fabric finishing. Fabrics, other 
than in full-fashioned garments, 
should be bulked, set and dyed 
before final garment assembly; 
makers-up should, therefore, 
check samples of each finished 
fabric in order to determine re- 
covery from hand stretching, and 
shrinkage (if any) from steam 
pressing, before proceeding to 
cut garment blanks on a produc- 
tion scale. Trials have shown 
that this precaution can ensure 
finished garment size tolerances 
of + 5 percent in width and 
+ 2% percent in length. 

4. Use sewing thread tensions 
as light as is consistent with 
good stitch formation and ade- 
quate seam holding. To this end, 
bursts of high-speed sewing must 
be avoided and the thread ten- 
sions carefully adjusted and 
maintained. Fabrics must not be 
stretched: if stretched during 
sewing they may not recover to 
their original length and may 
give unsightly corrugated seams. 
A differential feed mechanism is 
helpful. 

5. Fine cloth pointed needles 
should be used to reduce needle 
damage to a minimum. Needle 
“points” should be regularly 
checked and if damaged re- 
placed. 

6. Most of the seaming in 
garment assembly (excluding 
full-fashioned garments) can be 
done effectively on the three 
thread overlock machine. It has 
been found that spun nylon 
thread in the needle and the knit- 
ting yarn (from short ends or 
seconds) in the loopers give well 
covered seams of excellent per- 
formance. To prevent the upper 
looper thread from being split by 
the needle it should be passed 
over a felt pad coated with 
paraffin wax and located at the 
first thread guide. 

7. Sewing threads and trim- 
mings such as buttons, buckles 
and slide fasteners should be in 
colors which are fast to washing. 

8. Flat pressing on frames, 
steam injection on forms or 
hand-pressing with steam irons 
can be used as appropriate. Ex- 
periments have shown that press- 
ing at medium _ temperatures 
suits Agilon D garments best. 

For garments from cut parts, 
circular knit or flat knit fabric 
can be laid to a depth of about 
six inches for band knife cutting 


and about three inches for 
straight or circular band knife 
cutting. The lays may be held 
with clips or skewers; care must 
be taken to avoid fabric stretch- 
ing. 

Overlocked seams give the de- 
sired appearance and seam ex- 
tensibility. The risk of stretched 
seams is reduced by differential 
feed machines, in which the 
differential feed mechanism and 
the thread tensions are adustejd 
by the sewing mechanic with 
each change in fabric quality. 

The use of a 130/3 spun 
nylon thread in a number 11 
needle and the knitting yarn in 
the loopers, with a stitch rating 
of 16 to 19 per inch has been 
found satisfactory. Heavy fab- 
rics may need a coarser needle 
and thread (14 needle and 75/3 
spun nylon), with 14-16 stitches 
per inch, and light fabrics a finer 
needle and thread (10 needle 
and 140/2 spun nylon) with 20 
stitches per inch. In all cases the 
needle should be cloth pointed 
and free from imperfections. 

The ends of all overlock 
chains should be well fastened 
back into the seams to avoid 
breakdown when the garment is 
subsequently stretched. 

Where ribbed fabric is pre- 
pared separately for neck, sleeve 
or waist bands it should be dyed 
with the body fabric to ensure a 
perfect color match. These gar- 
ment parts should be attached 
to the body fabric by three- 
thread overlocking as above. If 
a ribbed welt is not used, the 
lower edge of the body fabric 
may be turned back and simul- 
taneously blind stitched and 
overlocked to form a welt. 

A nylon tape in the shoulder 
seams will prevent stretching. If 
preferred, it may be applied 
across the back neck; otherwise 
the back neck seam can be 
closed with a flat lockstitch ma- 
chine. 

In buttoned garments all but- 
ton holes must be strengthened 
with gimp, or by reinforcing the 
strapping on both button and 
button hole stands with a firm 
nylon ribbon or a strip of woven 
nylon fabric. Gimped button 
holes should be finished off with 
a small fishtail or bar-tacked to 
prevent the holes from spread- 
ing in use. Either chainstitch or 
lockstitch button hole machines 
may be used, making normal 
straight double- barred button 


(Continued on Page 92) 
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customer satisfaction : 


information, contact 

your source 

of supply or write 
“Everglaze”’ 

Marketing Division, 

P. O. Box 189, 

Wilmington 99, 


FOR YOUR PROTECTION : Delaware 


Fabrics and garments which carry these trademarks 
must pass rigid quality and performance tests. 


Quality Control Program 


For your protection, all fabrics 
and garments which carry the 
famous “Ban-Lon’”’ trademark 
must undergo and pass rigid 
tests for quality and performance 


Lon® 
fabries 


Skilled Technical Staff 


Technical help from the Ban- 
croft Company and its licensees 
is readily available to give you 
assistance and advice in carry- 
ing out your “Ban-Lon” program 


and sales personnel with the 
unique advantages of ““Ban-Lon” 
fabrics and fashions, as well as 
with the latest developments 


Unique “Ban-Lon”’ 
Properties 


The permanent crimp in the 
““Textralized’’ yarn assures: 
e soft, luxurious hand 
e excellent stability 
e resistance topilling, wrinkling 
e remarkable absorbency 
e sharp, bright colors 
e added bulk with less weight 


and 
garments 
Nation-Wide Marketing 
Program 
Trained marketing personnel 
visit stores throughout the 
country regularly to acquaint 
merchandise managers, buyers, 


“Evergiaze” Marketing Division, Wilmington, Delaware, supervises the international merchandising of products approved to carry the Joseph Bancroft & Sons Co. trademarks “Ban-Lon” and/or “Evergiaze”’. 
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Knit‘ing Principles 


Fundamentals Of Warp Knit Engineering — Part 8 


By ‘A. REISFELD 
Director, Research and Development 
Gehring Textiles, Inc. 

THIS article continues the discussion of the various yarn vari- 
ables influencing the construction of warp knitted fabrics. The 
attention in this part is directed to friction. Friction is a crucial 
factor in all phases of warp knitting. Lack of understanding of 


basic frictional phenomena and 
knitting has been a source of 
many difficulties. (53) 

Friction may be defined as 
the force of resistance generated 
when one object slides or tends 
to slide over the surface of an- 
other. In the case of textiles, 
friction applies to resistance de- 
veloped by yarn sliding over 
another yarn (when fabric is 
knitted or stretched) or over a 
metallic or ceramic body (needle, 
guide, eyelets). Friction also 
manifests itself in resistance ex- 
perienced when one fabric is 
moved over another, e.g. dress 
being taken over a slip. 

For a simple case of friction, 
the resistance is proportional to 
the pressure between the sur- 
faces in contact and the nature 
or condition of the sliding sur- 
faces. This relationship is ex- 
pressed by the well-known 
formula F f x N, where F 
is the resistance, f the coeffi- 
cient of friction and N_ the 
perpendicular pressure between 
the surfaces in contact. (54) 
Friction influences the follow- 
ing aspects of the knitting proc- 
ess and fabric. 

1. Warping—Yarn tension is 
proportional to amount of fric- 
tion generated by the tensioning 
devices on the creel. Unless the 
tension of individual ends is 
carefully set and maintained, 
non-uniform warp and _ hence 
streaky fabric will ensue. Un- 
thrown yarns are particularly 
susceptible to the effect of fric- 
tion which tends to disturb the 
filament bundle. 

2. Knitting—Friction of warp 
ends in contact with various 
guiding bars, rods, points, etc. 
of the knitting machine may 
lead to excessive built up of 
tension and cause frequent 
thread breakages. This phenom- 
enon will be considered later on. 
Undue friction will accelerate 
the wear of knitting elements, 
tension bars, etc. 

The frictional forces devel- 
oped during the loop forming 


their influence on warping and 


cycle, in particular on knock- 
over stroke, may affect the run- 
ners and hence tightness of 
knitting. A change in lubricant 
content of the yarn will influence 
its coefficient of friction and is 
thus likely to cause change in 
runner length. 

3. Fabric—The friction exist- 
ing between the loop members 
will determine to a large extent 
the elastic, run-resist and tactile 
properties of the fabric. Let us 
first consider the mechanism of 
stretching a knit fabric. As the 
latter is stretched, say, in width, 
the yarn contained in loops is 
transferred from vertical to hori- 
zontal direction to relieve the 
strain imposed by the action of 
stretching. The yarn movement 
in the loops caused by its trans- 
fer from one direction to the 
other, forces the threads to slide 
over each other. The facility of 
the loop members to transfer 
their yarn from one direction to 
another is described as loop 
mobility. 

A smooth, low friction yarn 
will not restrain the loop mo- 
bility and enable easy expansion 
and recovery of the fabric. 
Conversely, materials endowed 
with high coefficient of friction 
will constrain the loops to a 
point where a considerable force 
will be necessary to stretch the 
fabric. 

The same holds true for run 
resistance. Single bar construc- 
tions knit with continuous fila- 
ment yarns are rarely free from 


serious run hazards. Yet, made 
with spun yarns, which by the 
virtue of their hairy surface and 
higher coefficient of friction, re- 
strict the loop mobility, such 
constructions are entirely prac- 
tical. A broken end or pinhole 
will not be able to propagate 
itself into a run the way it 
would happen with filament 
yarn. Coefficient of friction has 
an established influence on the 
fabric hand. The subject is, how- 
ever, too involved to allow its 
discussion within the scope of 
this article.(56) 

There are two principal types 
of friction, viz. static and ki- 
netic.(55) Static friction occurs 
between two bodies previously 
at rest and just commencing to 
slide over each other. A typical 
example of static friction is the 


resistance generated in yarn 
guides, bars, eyelets, etc. on 


starting of the warper or tricot 
machine. This type of friction 
is almost entirely independent 
of the yarn speed. Kinetic fric- 
tion exists between two bodies 
in the course of sliding over 
each other. Any movement of 
yarn through the guides, points, 
around the needles or across the 
threads, involves kinetic friction. 
The latter depends to a con- 
siderable extent on the yarn 
speed. The coefficient of kinetic 
friction increases with the yarn 
speed. Thus, coefficient of 15 
denier nylon passing through 
chromium plated guides has a 


value of 0.35 at 300 ft. per 
minute, 0.39 at 500 ft. per min- 
ute and 0.43 at 800 ft. per 


minute. This accounts for the 
higher yarn tension attending 
increased warping speed. Static 
friction is generally greater than 
kinetic. Thus, coefficient of 
static friction for rayon yarn 


h To 


FIGURE 4 


sliding over rayon is 0.35, while 
kinetic—0.26. For nylon yarn 
these coefficients are 0.47 and 
40, respectively. The higher 
static coefficient implies greater 
strain on the yarn at the instance 
of switching the warping or 
knitting machine on. Indeed, 
many breakages occur or are 
initiated on activation of the 
equipment. The coefficient of 
friction and hence the frictional 
resistance of yarn sliding over 
or through a guide depends on 
the following factors: 

1. Surface smoothness—Con- 
trary to the general assumption, 
a smooth finish guide surface 
produces higher coefficient val- 
ues than mat, particularly in 
conjunction with unthrown syn- 
thetics or cellulosics. The 
smooth filaments of these ma- 
terials when passing over a 
polished surface stick to it to 
produce a large area of contact 
and correspondingly large fric- 
tional drag. However, on a mat 
surface which under a micro- 
scope appears like hills and 
valleys, the filaments slide over 
the tops of the “hills” formed 
by the treatment of the guide 
surface, effectively reducing the 
area of contact. 

2. Yarn twist—The greater 
the tpi the lower the coefficient 
of friction. The presence of twist 
reduces the area of contact be- 
tween the yarn strand and guide 
surface, resulting in smaller 
frictional drag. The low value 
of tpi used in warp knitting 
coupled with application of mat 
finish on tension devices makes 
the twist content a rather insig- 


nificant factor in the overall 
friction. 
3. Yarn lubricants — The 


presence of oil, wax, size or 
other agents reduces the coeffi- 
(Continued on Page 94) 
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COMBED 
From spinning to dyeing, CROSS yarn is as fine in quality as 7 BLEACHED 
human skill and technology can produce. DYED 
Buy cross yarn and see the difference 
cross Quality makes in your Knitted fabrics. ; a 
Jacobs and Robson Ce. 40 34th. St., New York, N.Y. 
= Cart L. Miller & Sens 808 First Nati. Bank Bidg., Utica, N. Y. 


Oliver R. Cress P. 0. Box 529, Marion, N. C. 


mills Company Cart L. Miller & Sens 7 Baia Ave.. Bala Cynwyd, Pa. 


David F. Swain & Ce. 105 W. Adams St. Chicago 3, Ill. 
54 MARION, NORTH CAROLINA 4. Allison Davant, Jr. 1011 Johnston Bidg., Charlotte, N.C. 
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ELECTRONIC CONTROL CiR- 
CUITS FOR KNITTING MACHINES 
PATENTED—New electronic con- 
trol circuits for knitting ma- 
chines invented by John T. Mc- 
Kibbin of Philadelphia, and 
Walter Larkin of Norristown, 
Pa., have been granted U.S. Pat- 
ent No. 2,966,783, which the in- 
ventors have assigned to Singer- 
Fidelity, Inc., Philadelphia, Pa. 

The new controls are for use 
on a circular knitting machine in 
which the prime mover for the 
machine is an electric motor. 
The machine includes a pattern 
drum and a pattern chain for 
governing predetermined opera- 
tions of the machine, an. electri- 
cal speed control circuit for and 
including the motor. 


Controls Current 


A saturable core device is 
provided whereby high peaks of 
current may be eliminated and 
a variable control unit for the 
circuit is adjustable to effect 
variations in the speed of the 
motor in accordance with the 


KNITTING PATENTS 


variations in the operation of 
the machine as prescribed by 
the pattern drum. 

Means for relatively adjusting 
the unit include a cam follower 
and a cam carried by the pat- 
tern drum and engageable with 
the cam follower, a second and 
independent control unit for the 
circuit, and means for select- 
ively and individually connect- 
ing the control units in the cir- 
cuit. 

Switch Set-up 

Separate switches are respon- 
sive to movements of the drum 
and chain for actuating the con- 
necting means to selectively and 
individually connect the units of 
the circuit. 

The saturable core device has 
at least one winding connected 
in series with the variable con- 
trol units to constitute a safety 
device to prevent peak over- 
loads, and reduce the operating 
speed of the electric motor upon 
failure of components in the 
control circuit associated with 
the potentiometers. 
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RN and WPL numbers woven to order in 48 hours 


AMERICA’S SMARTEST LABELS 


Sales Building Original Designs 
Exclusive Snow White Cloth 
Especially Treated to Reduce Sewing Costs — 
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Free samples or stockbook 
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Immediate delivery 
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THE BEST WAY TO LAY 
TUBULAR KNITS FOR CUTTING 


CRA ELECTRIC KNITGOODS | 
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FASTER, MORE ACCURATE, 
TENSION-FREE ... PAYS FOR 
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ANUFACTURERS... 


If you sell Knit Goods to the | 
Wholesale Trade .. . promote y 
merchandise and build presiiz 


for your firm—by advertising 


hecause. the TIMES reaches more specialty knit goods jobbers and general dry goods wholesalers 
than any other trade publication. 


hecause . wholesalers actually look for advertising in the TIMES—to know what their old resources 


are planning and what firms they’ve never bought from before will have to offer. 


because. with competition becoming keener than ever, even the best knit goods line has to be seen 
to be appreciated. Advertising in the TIMES will stimulate buyers to see your offerings 
.. will actually “pre-sell” your merchandise. 


advertising in the TIMES is amazingly low priced — so every dollar you spend brings 


back many more in direct and traceable business. 


If you haven’t yet tried an ad in the TIMES, 
call, write or wire today for full details. 


3 No obligation, of course. 


3 BIG SPECIAL ISSUES TO COME IN ‘61 Knitted Outerwear Times 


AUGUST 7—Opening of Swimwear Lines 
SEPTEMBER 1 1—Review of Polo Shirt & Swimwear Lines 386 PARK AVENUE SOUTH @ NEW YORK 16,N. Y. 
NOVEMBER 20—Opening of Spring Knitwear Lines URRAY HILL 3.7520 
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HOLESALERS RS.. 


ALL THE KNITWEAR NEWS...EVERY WEEK 


plus . Reports on programs, policies and activities of wholesaler asso- 
ciations. 


plus . . « Specialty selling techniques which wholesalers are adopting for 
their knitwear departments. 


plus . « Remodernization plans and programs of leading wholesalers 
throughout the country. 


plus | . . Interior and window display services offered to retailers by 
general merchandise distributors. 


. « More specialized advertising directed to the wholesale trade 
= than any other publication. 


Fill in coupon and return TODAY 


KNITTED OUTERWEAR TIMES 
386 Park Ave. South, New York 16, N. Y. 


Please enter our subscription to the Knitted Outerwear 
Times for one year. Check is enclosed. Domestic — 
$10.00 per year; Canada-Foreign — $15.00 per year. 
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It Pays to Check 
the Quality of 


with 


UTICA 


CLOTH INSPECTION 


MACHINE* 


Cloth inspecting is made easy, quick, and 
accurate with this UTICA machine. No mat- 
ter what the imperfection — runs, bad 
needles, holes, drops, heavy ends — they 
can all be seen easily. LARGE LIGHT shines 
only under the cloth, eliminating glare 
from the sides. YARDAGE COUNTER meas- 
ures roll length, length of runs, or bad 
needles. VARI-SPEED MOTOR DRIVE makes 
operating simple and handy. FOOT PEDAL 
starts and stops machine quickly and easily. 
SPREADERS are of individual or adjustable 
type. This UTICA Cloth Inspecting Machine 
is shipped assembled, ready for you to plug 
in and operate. 


Write today for full information on how this machine can help you keep a 


close watch on quality. 


Your Cloth 


fabrics who want to keep a close check on cloth quality. 


*Used by manufacturers of underwear and tubular knitted ; 


UTICA Novelty and Mill Specialty Company 


2145 Dwyer Ave., Utica 2, New York 


Builders of Textile Machines Since 1903 


Knitting With 
Agilon D Yarns 


(Continued from Page 85) 
holes. With lockstitch machines 
a 130/3 spun nylon thread 
works satisfactorily; but with 
chainstitch machines a 60/3 soft 
cotton thread may be found 
easier to work, particularly with 
fine, closely set fabrics. With 
fine gauge fabrics it may be de- 
sirable to cover the milling on 
the work clamps to prevent fab- 
ric damage; cellulose adhesive 


tape has been found effective 


stitch-shaped blanks, 


and easy to remove when not 
required. 

With garments made from 
knitted 
blanks (complete with selvedges 


| and knitted-in ribbed welts) may 


be laid singly and cut with 
shears, or in shallow lays (pre- 
ferably not more than about six 
blanks) and cut on straight knife 


| machines for the shaping of the 


| cutting edges. 


| 


neck openings, arm-holes, etc. 
Avoid deep lays and use sharp 
Always avoid 
stretching the fabric blanks. 
Garment assembly is done ef- 
fectively on the three - thread 
overlock machine, with the pos- 


sible use of the flat lockstitch 
machine for closing the back 
neck only. Suitable threads, 
needle sizes and stitch ratings 
are as stated for making-up from 
cut blanks. Previous advice op 
taping shoulder seams, reinfore. 
ing button and button hole 
stands and on making button 
holes also applies to this type of 
garment production. 

For full-fashioned garments, 
shaped garment parts can be as. 
sembled either by looping, by 
looping and cup seaming or by 
cup seaming as required. For 
looping, a three-fold 100 denier 
continuous filament nylon thread, 
specially sized for linking (avail- 
able from most throwsters) is 
quite satisfactory. Otherwise, 
yarn from short ends or seconds 
may be used. For cup seaming, 
a soft cotton thread varying 
from 50s to 80s c.c according to 
fabric weight may be preferred, 

The practice of closing the 
shoulders, sleeves and side seams 
before dyeing can be followed 
with Agilon D fabrics. Allow- 
ance must, of course, be made in 
the size of the knitted garment 
parts to offset fabric dimensional 
changes during finishing. 

(Continued on Next Page) 
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Strictly 


Stickley service eagerly looks forward to 40 more years of serving the knitting trade. 


« 


Lord, 
Let Us Sow Love: 

Where There Is Doubt, Faith: 

Where There Is Desire, Hope: 


Where There Is Darkness, 
Light: 


And Where There Is Sadness. 
Joy. 


New York Office: Pennsylvania Office: Charlotte, N. C. Office: 
112 West 34th St. 265 Colket Lane, Wayne Pa. 1615 East Bivd.—tTel. CE 190 
OXford 5-4779 MUrray 8-0300 EDison 3-9253 


Where There Is Hatred, 


Oh, Heavenly Father, may we 
not so much seek to be 
consoled as to console: 


To be understood 
understand: 


And to be loved as to love: 


For it is in giving 
receive: 

It is in pardoning 
pardoned: 


And it is in dying 
born to everlasting life. 


REPRESENTI 
Milwaukee—ask Long 


Distance for Enterprise 8-1900 


Cleveland—ask Operator 
for Enterprise 9253 
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lockstitch # Garments requiring buttons of the Knitting Machine Needle 
the back § and button holes, and in — Manufacturers Association. 
thr fronts are cut centrally, . 
have the ribbing (or Dyeing 
-up from § umed-back nylon ribbon) at- Master Dyers Association 
dvice on § tached to the cut edges by lock- 7 o Appeal Tax Decision 
reinforce. § stitch followed by overlocking, PHILADELPHIA. P: 
on hole and should finally be pressed 
» sition by hand steam Members of the Master Dyers 
‘ Dutton Association have voted unani- 
a mously in special session to ap- | 
rpment Firms eal the recent decision of the 
Eqn State Board of Finance and Rev- 
jing, by Yeager Gen. Sales Head 
: ; ine Wks ennsylvania’s sales and use tax 
Of Textile Machine them manufacturing 
‘or = READING, Pa.— Promotion  gfatus. 
‘thread, | % Lester T. Yeager to general Lindsey Mason, of the Phila- 
(avail. sales manager of Textile Ma-  delphia Dye Works, president 
coral chine Works has been an- the association, said the —| 
ere nounced by Hans. G. Fiedler, feels it has a reasonable chance | 
r. Yeager’s a i i 
-aming, § Textile aes back to 1928, Hindle Elected Fellow Of 
varying § when he was employed as a Dyer & Colourists Society 
ding to clerk in the engineering depart- Walter H. Hindle has been 
“ferred. | nent. He advanced through the elected a Fellow of The Society 
ng the posts of needle sales correspond- of Dyers and Colourists of Brad- 
* SeaMS § ent to sales manager of the wire ford, England. This is an honor 
ollowed products division, and in turn conferred by the Society for ma- | 
Allow. to manager of that division. jor contributions in the fields of 
rade in He has been most active in dyeing and finishing technology. 
arment § needle and tricot knitting ma- Mr. Hindle is president of 
sional | chine sales and is presently serv- Walter H. Hindle, Inc., fiber de- 
— ing a second term as president velopment consultants, N. Y. C 


FINER 


arns 


FROM FITCHBURG 


| blended according to your specifications 


Natural and man-made fibers 
and in blends 


| Fitchburg Spinners Sales a 
_ Fitchburg, Massachusetts - Tel. Diamond 3-3751 


ty 


Fe in woolen spun: 


* cashmere 
camel’s hair 
lamb’s wool 
¢ fur fiber blends 
* angora blends 
shetland types 
kid mohair blend 
¢ dyed-to-match and 
coordinated fabrics 


SALES REPRESENTATIVES 
W. H. HUTCHINSON 


‘ 


OLONIAL WOOLEN MILLS, INC. 


America’s leading knitwear manufacturers depend 
on W-W-C for the finest quality woolen spun yarns 
and coordinated fabrics. We pride ourselves on this 
confidence and invite your 
ie 


NEW YORK OFFICE: 
1440 Broadway * PEnnsylvania 6-1487 


MILL: 
W. 65th & Barberton + Cleveland 2, Ohio + ATlantic 1-3200 


FREDERICK P. TOLNAI 
819 Santee Street 
eles 14, California 
ison 2-5777 


PAUL A. BARKER 
1182 Broadway 
New York. N. Y. 

Murray Hill 9-0422 


222 W. Adams St. 
Chicago 6, Illinois 
FRanklin 2-0224 
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Yo] ors ILSON TRADING CORPORATION 
| 
> 
5 ° 
\\ 
° { 


KNITTED OUTERWEAR 


? 


x Ke KK 


Ke Ke Ke Ke KK 


other Knitting Machines 


AMEAITA'S 
OLDEST 
NEEDLE 


GEORGE VENESS 
222 W. Adams St. 
Chicago 6, Ill. 


GEORGE C. GRAVES, ill 
P.O. Box 36, Hickory, N.C. 


BRUCE LAUDERBACH 
1841 Hickory Valley Rd. 
Chattanooga, Tenn. 


Guaranteed Qualityf Friendly Service 


@LATCH NEEDLES for UNDERWEAR 
OUTERWEAR*SEAMLESS HOSIERY 


NEEDLE SALES CORP. B. PAULUS 


6655 McCallum St. 
Philadelphia 19, Pa. 


3711 Hudson Avenue 
Union City, N. J. 
Phone: YUkon 6-8727 


STOCKROOMS 


1841 Hickory Valley Road, Chattanooga, Tenn. 
1157 11th St. Circle, N.W., Hickory, N.C. 


cu 
WaACONIA (Comer 


3711 Hudson Avenue 
Union City, N. J 


Phone OXford 5-3388 


Don't Hesitate! 
McROTH NOW HAS 


Transfer Clip Needles 


IMMEDIATE DELIVERY 


KENNETH R. LINGLEY 
769 Hanover St., Hanover Center, Mass. 
WESTERN TEXTILE HAND PRINTS 
555 N. Windsor Bivd. 
Los Angeles, Cal. 


MAC M. ROTHKOPF & CO., INC. 


317 BUSHWICK AVE. 
HYacinth 7-1486-7-8 


BROOKLYN 6, N. Y. 
Cable Address: MCROTHKNIT 


Warp Knit 
Engineering 


(Continued from Page 87) 
cient of friction. A_ suitably 
chosen lubricant for the given 
fiber and guide surface may cut 
the coefficient into half its value 
or better. The usual amount of 
lubricant put on yarn by its pro- 
ducers is about '2-two per cent 
depending on the material. On 
the other hand, an unsuitable 
lubricant or an excessive amount 
of it deposited on the yarn will 
increase the coefficient of fric- 
tion. The lubricant, although 
primarily intended to reduce the 
frictional drag of yarn sliding 


‘over the guide surfaces, per- 


forms several other important 

functions which are: 

(A) Lessening of abrasion 
effects on guide surface. This is 
particularly important in case of 
tough synthetics like nylon and 
Dacron. 

(B) Dissipation of static 
charges generated in the course 
of warping. 

(C) Imparting better cohesion 
to the strand of filaments. This 
is particularly applicable to un- 
thrown materials. 

(D) Enhancing yarn pliability. 
As the yarn becomes softer and 
more pliable it offers less resist- 
ance to conversion into loops 
resulting in improved knitting 
performance. 

4. Other factors—Other fac- 
tors such as temperature, hu- 
midity, number of filaments, 
denier, etc. also affect the coeffi- 
cient of friction. Yet, from warp 
knitter’s point of view their im- 
portance may be dismissed as 
secondary. 

As the yarn passes over a 
stationary, circular cross-section 
guide G, its tension increases 
approximately in accordance 
with the following formula: 

T, = To where Ty, is the input 
tension, T,—the output ten- 
sion after passing over the 
guides, »—the coefficient of 
friction, #—the angle of con- 
tact (in radians) established 
between the yarn and the 
guides. (58) 

Assuming » as having a con- 
stant value, for a known T, the 
output tension depends on the 
angle of contact ?. 

Let us consider a case where 
the yarn passes over a number 
of polygonally arranged guides 


G:, Ge, Gs, Fig. 5, like, eg 
on a tricot machine where th 
warp sheet comes in contag 
with various supporting bars or 
rods. 


Tension: T, = Ty 4#% 
Ts = T, Aude 
T; = Ty 646s 
Hence: Ts To Om 6s) 


However, 

"62°03 6 which 
is the total angle the yarn turned 
around the guides. Thus, the 
output tension depends on the 
total angle turned by the yam 
regardless at how many points 
and at what angle it established 
contact with the guides. 

For a non-polygonal arrange- 
ment (Figure 7), as found on 
snub type tension device, the 
total angle * is computed as a 
sum of individual angles. To 
illustrate the point better, let us 
consider a simple example: 
Assuming »=0.5, 

angle 90° = 7/2 
Then, Ta — 
=2.71828°-**=2 approx. 

This means output tension is 
about double the input tension. 
Thus, if we started with an input 
tension of, say, 10 grams and 
passed the yarn round a guide 
for 90°, then the output tension 
would increase to 2 x 10 = 20 
gram. Should we pass the yarn 
round another guide for 90°, 
the output tension would be 
boosted to 2 x 20 = 40 gram, 
and so on. 

The above example should 
make the reader aware of the 
dangers involved in unnecessary 
wrapping of the yarn or warp 
sheet round guides, rods, bars, 
etc. Taking the warp sheet over 
guide rods or tubes may easily 
step up the tension to a point 
where excessive end breakages 
will occur. 

Since the warp sheet should 
be maintained at the lowest ten- 
sion consistent with good knit- 
ting efficiency, it would be safest 
to support or guide the yarn at 
as few points as practical. Also, 
the angle of contact at these 
points should be kept at mini- 
mum. 

Before concluding the subject 
of friction, mention should be 
made of the role played by the 
relative movement of a surface 
and yarn passing over it. There 
are two principal cases to con- 
sider: (See Figure 6). 

(A) The surface is stationary. 

(Continued on Next Page) 
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FIGURE 6 
we 
YARN 
MOVEMENT movemenT 
| 
STATIONARY 
SURFACE MOVING Wy SURFACE 


This is referred to as longitudi- 
nal friction. 

(B) The surface is moving. 
This is referred to as transverse 
friction. To case (A) belong 
guide eyelets on the creel, ten- 
sion posts and bars, “flutter” 
tods, etc. Here the guide surface 
remains fixed relative to the 
yarn path while the latter moves 
across it. 

Case (B) is more complex as 
it frequently combines the longi- 
tudinal friction as well. For ex- 
ample, yarn wrapped around a 
needle is during the upward and 
downward stroke subject to 
transverse friction, while at the 
knock over stage the yarn move- 
ment in needle hook (due to 
yarn redistribution in new and 
old loops) is subject to longi- 
tudinal friction. Similar consid- 
eration applies to guide bar 
guides performing a compound 
shog and swing movement. 

A simple illustration of trans- 
verse friction is provided by cap 
spinning where the yarn passes 
at right angle to the edge of 
rotatines cap. Surfaces exposed 
to longitudinal friction should 


have a mat or satin like 
finish.( 59) 
Par's exposed to transverse 


friction (e.g. needles and guides) 


must have highly polished sur- 
face to eliminate all possible 
roughness. Should a mat finish 
be used instead of polish, its | 


“hills and valleys” 

across the yarn bundle like an 

abrasive and damage it. 
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Wool 


Largest Lot In 20 Yecrs 


Shipped From Oregon 
PORTLAND, Ore. 


— The | 


largest shipment of wool from | 


Oregon in at least 20 years re- 
cently left Portland, bound for 
eastern and southern woolen 
mills. 


The million-pound ship- | 


ment filled twenty-one railroad | 
cars and was worth $500,000. | 


ATTENTION ... 


KNITTERS—PRINTERS—CONVERTERS 


we Do 


gaF-processina ror DOUBLE JERSEY, 


COMMISSION CALENDERING, SEMI- 
DECATING, SLITTING AND GUMMING 


FOR THE TRADE 


KNITGOODS BRUSHING & FINISHING (O., INC. 


TRiangle 5-0986 


EVERY FIBER 
EVERY GRADE 
NO MINIMUM 


TEXTILE 
WASTE 
CORP. 


highest prices 


paid sweater 
waste 


SKLA 


47 Rodney St. B’klyn 11, N.Y. ULster 2-4488 


24 Hour Service Within 100 Miles of N.Y.C. 
We Do Business Throughout the World 


SPECIALTY 


WINCHESTER 


SPINNING CORPORATION 


WINSTED, CONNECTICUT 


Specialists in Quality Woolen Yarns for more than 75 years 


FOR SAMPLES AND QUOTATIONS 


NEW YORK: HUGGINS—CLELLAND, INC., 


1440 Broadway, Bryant 9-8752 


PHILADELPHIA: FRANK L. DURR, 1207 Western Savings Fund Bidg., 
Kingsley 6-4855 

PROVIDENCE: RAYMOND J. WALSH, 22 Edison Ave., GAspee 1-6694 

CHARLOTTE: COLLINGWOOD, IBACH & CO., 205 S. Church St., EDison 2-1428 

TENNESSEE: JOSEPH S. PERSINGER, Lookout Mountain, Taylor 1-2170 


CHICAGO: GEORGE W. 


VENESS, 222 West Adams St., STate 2-8962 
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about... 


“Orlon Sayelle”! 


acrylic fiber ~ 


| _ Get the facts before you act 


Your entire success of Orlon Sayelle sweater production depends greatly 
on the skills of your dyer. We, at Dyecraftsmen, have mastered all the problems 
of dyeing these elegant new yarns . . . so that the colors are exactly in the 
wanted shades . . . so that they retain their resiliency . . . their high loft. 

Whether it is ORLON SAYELLE, CRESLAN, TEXTURED NYLON or any 
SYNTHETIC in blends or novelties you can rely on Dyecraftsmen to deliver on 
schedule the high fashion colors 
in clear, vibrant tones that beguile 


SPECIAL OFFER 


the eye and motivate buying. 


To prove that there ; is Ps 
know-how, modern equipment, and 
reliability assure you quality results. 
that you may compare 
a | \s COLOR your problem 
Come to the masters. 


DYECRAFTSMEN, INC. 
Master skein dyers and bleachers 


349 Lincoln Street, Hingham, Massachusetts 


. Riverview 9-1141, 1142 
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Trade Events 


177 Firms Sign 
For KAE Space 


\ total of 177 companies 
from the U.S. and abroad have 
now signed for display space at 
the 1961 Knitting Arts Exhibi- 
tion, to be held April 24-28 in 
Atlantic City. 

The National Association of 
Hosiery Manufacturers, National 
Knitted Outerwear Association 
and the Underwear Institute, the 
sponsors of the biennial show, 
declared that more firms than 
ever before are scheduled to 
participate in this year’s KAE. 

The participating firms will 
exhibit latest advances in knit- 
ting, sewing and fabricating ma- 
chinery; new synthetic and nat- 
ural fibers and yarns; textile 
chemicals; labor-saving mill 
equipment; point-of-sale pack- 
aging materials, and specialized 
services utilitzed by the knitting 
industry. 

Approximately 15,000 repre- 
sentatives of the domestic and 
foreign knitting industries will 
view the displays. 

The complete list of exhibitors 


The Standard in the Industry 
Used by most leading mfrs 


Measures, exam- 
ines and rolls 
cloth in the 
greige or after it 
is finished — and 
delivers a_ firm, 
straight roll ready 
for shipment. 


Accurate measuring device 
Variable speed motor drive 
Free wheeling for loading 


Plastic table top 


Occupies small floor space 


5419-23 FLUSHING AVE. 


All Widths — from 24” to 96” 


Adjustable, non-glare fluorescent light 


Speed ranges from 5 to 50 yards per minute 


JOSEPH PERNICK CO., INC. 


Manufacturers of all types of finishing machines, high speed 
cloth turning machines, gumming and slitting machines. 


EVergreen 6-6140-1 


already signed is as follows: 

Aberfoyle Mfg. Co.; Ainslie 
Knitting Machine Co.; Allied 
Chemical Co.; American Ani- 
line & Extract Co., Inc.; Ameri- 
can Cyanamid Co.; American & 
Efrid Mills, Inc.; American 
Enka Corp.; American Laundry 
Machinery Co.; American Safe. 
ty Table Co., Inc.; American 
Thread Co., Inc.; American 
Viscose Corp.; Amsco Packag. 
ing Machinery, Inc.; Atwater 
Throwing Co. 

Bagphane Corp.; Joseph Ban- 
croft & Sons Co.; Barber-Col- 
man Co.; Bell Machine Co, 
Eugen Bellman GmbH.: Bent- 
ley Knitting Machinery Organi- 
zation, Inc.; Brant Yarns, Inc. 

C.1.T. Corporation; Cannon 
Mills, Inc., Carbert Mfg. Co., 
Inc.; Caron Spinning Co.; Carr 
Fastener Company, Div. United- 
Carr Fastener Corp.; Celanese 
Fibers Co.; Chemstrand Corp.; 
J. C. Cobert Associates; Cocker 
Machine & Foundry Co.; Collins 
and Aikman Corp.; Comer- 
Avondale Mills, Inc.; Cotton 
Yarns, Inc.; Courtaulds (Ala.), 
Inc.; H. E. Crawford Co., 
Cross Cotton Mills Co.; Cum- 
(Continued on Next Page) 


New, improved PERNICK 
MEASURING MACHINE 


FOR ALL KNIT GOODS 


@ Simple to operate 


MASPETH, L. I., N. Y. 
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mings-Landau Laundry Machin- 
ery Co., Inc.; Cutting Room 
Appliances Corp. 

Dennison Mfg. Co.; Dixie 
Merchandising Co., Inc.; Dubied 
Machinery Co.; E. I. DuPont de 
Nemours & Co. 

Eastern Yarn Mills, Inc.; 
Fastman Chemical Products, 
Inc.; John A. Eberly, Inc.; Em- 
sig Mfg. Co.; Erick Gross Em- 
broidery Automat, Inc.; Errich 
International; Etherington Bros., 
Inc. 

Fabrionics Corp.; Roy D. 
Faigenbaum; W. F. Fancourt 
Co.; Ernest A. Feustel, Inc.; J. 
A. Firsching & Sons, Inc.; 
Fletcher Works, Inc.; Foster 
Machine Co.; Fouquet - Werk 
Frauz & Planck; Franklin Pro- 
cess Co., Div. of Indian Head 
Mills, Inc. 

Garment Finishing Equip- 
ment Corp.; Gaston County 
Dyeing Machine Co.; Ginsberg 
Machine Co., Inc.; Globe Dye 
Works, Co. 

H. C. Harding, Inc.; Harriet- 
Henderson Cotton Mills; Hayes 
Industries, Inc.; Hayssen Mfg. 
Co.; Heany Industrial Ceramic 
Corp.; Henrici Laundry Ma- 
chine Co.; Herr Mfg. Co., Inc.; 
Highland Cotton Mills, Inc.; 


Alfred Hofmann Needle Works, 
Inc.; Hudson Automatic Ma- 
chine & Tool Co. 

Indian Orchard Finishing Co.; 
Industrial Dryer Corp.; Interna- 
tional Silk Association, Inc.; In- 
ternational Textile Machine Co., 
Loyal T. Ives Co., Inc. 

Jet Age Knitwear Machinery 
Corp.; Johnston Mills Co.; Jor- 
dan Mills. 

Kemfast Textiles, Inc.; Kidde 
Textile Machinery Corp.; A. 
Kimball Co.; Klauder Weldon 
Giles Machine Co.; John Klein 
& Co., Inc.; Joseph Klumpp Co.; 
Knitting Machine & Supply Co.; 
Joseph Kopelowitz, Inc.; Ku- 
licke & Soffa. 

Laconia Cooper Sales Corp.; 
Lamb Knitting Machine Corp.; 
Lassiter Corp.; Latta, Currier 
Co., Inc.; Laurel Soap Mfg. Co., 
Inc.; Leatex Chemical Co.; 
Percy A. Legge Co.; Leon-Fer- 
enbach, Inc.; Leesona Corp.; 
Liberty Throwing Co., Inc.; 
Lidz Brothers, Inc.; Liebers & 
Co. 

Markem Machine Co.; Mar- 
vel Specialty Co.; Mason Silk 
Company; Mayer Textile Ma- 
chine Corp.; Mehl Manufactur- 
ing Co.; Merrow Machine Co.; 

(Continued on Page 99) 


WORLD-WIDE ANITS, INC. 


SHOWROOMS / 40 WEST 24th STREET, NEW YORK 10, N.Y. 
16 EAST 34th STREET, NEW YORK 16, N.Y. 


KNIT TRIMS 
SPECIALIZING IN 
FASHION COLLARS 


DOUBLE KNIT PIQUE FABRIC 


7 WORLD-WIDE KNITS, INC. 
an affiliate of 
DUBIN - HASKELL- JACOBSON, INC. 


16 EAST 34th STREET, NEW YORK 16, N. Y. 
MUrray Hill 5-5200 
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SKEIN DYEING = 


IS EQUIPPED WITH NEW (NOT RECONVERTED), | :::“ 


to: 
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200-1,200 1B. KETTLE LOTS - 


ORLON-SAYELLE DYEING — OUR SPECIALTY 


SUPREME SKEIN DYEING CORP. 
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Clarence . Meyers & Co.; Mil- 
ton Machine Works, Inc.; Mon- 
arch Marking System Co.; Mont- 
rose Supply 2nd Equipment Co., 
Div. of Montrose Oil & Belting 
Co.. Inc.; Morgan Dyeing & 
Bleaching Co.; L. P. Muller & 


0. 
Narrow Fabric Co.; National 


industrial Machinery Corp.; Na- 


tional Spinning Co., Inc.; Na- 
tional Vulcanized Fibre Co.; 
Ordnance Gauge Company, Pa. 

Paramount Textile Machine 
Co.; The Frank Parizek Manu- 
facturing Co.; Pellon Corp.; 
Joseph Pernick Co., Inc.; Pharr 
Worsted Mills, Inc.; Philadel- 
phia Metal Drying Form, Inc.; 
Piedmont Processing Co., 
Queens Machine Corp. 

Reece Corporation; Robert 
Reiner, Inc.; Reliable Machine 
Works, Inc.; Rhodia, Inc.; Rich- 
mond Oil, Soap & Chemical Co., 
Inc.; Rochester Button Com- 
pany; Mac M. Rothkopf & Co.., 
Inc. 

Saco-Lowell Shops; Sanitized 
Sales Co. of America, Inc.; 
Scholler Bros., Inc.; Herman 
Schwabe, Inc.; Scott & Williams 
Inc.; Scovill Mfg. Co.; Seamless 
Knitting Machinery Corp.; Sel- 
lers Mfg. Co.; Servo-Stop; Shell 
Oil Company; Singer-Fidelity, 
Inc.; Singer Sewing Machine 
Co.; Soabar Company; Sonoco 
Products Company; Morris 
Speizman Co., Inc.; Southern 
Textile Machinery Co.; Stand- 
ard-Coosa-Thatcher Co.; Steel 
Canvas Basket Co., Inc.; J. P. 
Stevens & Co., Inc.; Stonehill 
Knitting Machines Corp.; Stop- 


Motion Devices Corp.; John F. | 

Street Co.; Supreme Knitting | 

Machine Co., Inc. 
James Talcott Inc.; Textiles, 
Inc.; Textured Yarn Co., Inc.; 
Textile Machine Works Knitting 
Machine Division; Threads, Inc.; 

Tompkins Bros. Co., Inc.; Tor- | 
rington Company; Tricoma Inc.; 
Tubular Textile Machine Corp.; 
W. 


Turbo Machine Co.; E. 
Twitchell, Inc. 
Union Carbide Chemicals 


Co.; United Elastic Corp.; 
Union Special Machine Co.; U.S. 
Blind Stitch Machine Corp.; 
U.S. Rubber Company, Textile 
Division; Utica Novelty & Mill 
Specialty Co.; Venango Engin- 
eering Co. 

Willcox & Gibbs Sewing Ma- 
chine Co.; Waterman, Merrill, | 
Largen & Co., Inc.; Whitin Ma- 
chine Works, and Wildman Jac- 
quard Company. 


Swimwear Magazine 
Published By NKOA 


(Continued from Page 1) 
suit terms presents easy-to- 
understand definitions of nat- 
ural and synthetic fibers used in 
the manufacture of swimwear, 
and the various types of woven | 
and knitted fabrics. Also defined 
are a number of basic swim suit | 
construction terms. 

One of the interesting fea- 
tures in the book is a four-page 
picture story tracing the manu- 
facture of a knitted swim suit 
from the backwinding of the 
yarn through the various knit- 
ting, cutting and sewing and fin- 
ishing operations. 


INDUSTRY’S BOOK SHELF 


COMPILATION OF ASTM 
STANDARDS ON TEXTILE 
MATERIALS D-13 — 946 
pages, hard cover, Price $9.75. 


The 1960 edition of the com- 
pilation of ASTM Standards on 
Textile Materials contains 139 
standards of which 24 are new, 
revised, or have had their status 
recently changed. 


Among the new standards 
are: Test for Neps in Wool Top; 
Test for Imperfection Count of 
Textile Yarns; Method of Test- 
ing Elastic Fabrics; and Test 
for Colorfastness to Commercial 
Laundering and to Domestic 
Washing of Tufted Rugs and 
Carpets. 

Topics covered in the com- 


pilation include: Wool Textiles; 
Man-Made Fiber Textiles; Glass 
Textiles; Cotton Textiles; Bast 
and Leaf Fiber Textiles and 
Kraft Yarns; Tire Cord; Car- 
pets; Hosiery; and Nonwoven 
Fabrics. In addition the volume 
contains standards on: terms 
and definitions; conditioning; 
sampling; qualitative and quan- 
titative analysis; and resistance 
to insects and microorganisms. 
Fibers, fabrics, yarns, threads 
and cordage are also covered. 
Fourteen appendices and addi- 
tional related material are in- 
cluded in this volume. 

Copies of this book may be 
obtained from ASTM Head- 
quarters, 1916 Race St., Phila- 
delphia 3, Pa. 


CALL 


FOR TOP PRICES ON i 


WOMEN'S AND GIRLS’ 


e SWEATERS 


e KNIT SUITS 


e BATHING SUITS 


e POLO SHIRTS 


Ol WE'RE ALWAYS OPEN TO BUY 
i >) .. WE ALWAYS BUY FAIR! 
+ Broadway 


unrise Knitwe 84 


WELL BUY YOUR 
SURPLUS YARN 


® WORSTED @® ORLON 
ZEPHYR @® NYLON 


LEHIGH YARN co. 


PO 


Volume specialists for 


Seveveveves 


118 Boerum St. 


knitted 
cuffs, bottoms, borders, novelties with three 
finished edges produced on 242 gauge 
through 12 gauge V type flat machines. 


KNITTED TRIMMING DIVISION | 


American Knitting Machine Co. 


EVergreen 7-1872 
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2601 N. HOWARD ST. 
PHILA. 33. PA. 
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= KNITTED TRIMMINGS © 


FASHION COLLARS 
KNITTED WITH YOUR YARNS 
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Brooklyn 6, N. Y. 
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KNITTED OUTERWEAR TIMB 


INTERSTATE 


yarn mills, inc. 
5725 HUDSON BOULEVARD 


NORTH BERGEN, N. J. 
N. Y. Phone: LO 4-3707 
N. J. Phone: UN 5-3116 


55-17 FLUSHING AVE., MASPETH 78, N. Y. 
Out of Te EVERGREEN 6-0022 
Call 


PREMIER FRENCH ZEPHYR 


1/20’s to 2/60's 


ZEPHYR HEATHERS 
FRENCH SPUN 11'4's 


TEXTRALIZED® NYLON 
For High Quality BAN-LON® Products 
TOW-HUE TURBO ORLON® ACRYLIC 


6 Denier Orlon Dyed on Cones 


SUPERIOR 7 STOCK 
MOHAIR BLENDS 


The 
IRVING COHEN 
YARN CORP. 


French and American Spun Yarns 
IT COSTS LESS TO USE THE BEST 
130 Palmetto Street Brooklyn 21, N. Y. 


HYacinth 1-1600 


Swimwear 


Knit Suits And 
Cotton Bulkies In 


Kaufman Line 


MINNEAPOLIS, Minn. — 
Bright, modern colors are being 
featured in the new spring line 
of women’s swim and casual 
wear of Kaufman Knitting Co. 
here, according to Ray Schaak, 
vice president in charge of sales. 

The company’s Nan Dorsey 
swimwear line of knitted Hel- 
anca and Orlon has been ac- 
cepted readily by leading stores 
around the country, Schaak said. 
Popular colors have been tur- 
quoise, coral, cocoa, green and 
lavender. Traditional — black, 
however, still holds a strong po- 
sition. The swim suits have such 
special features as low backs 
and beautiful figured patterns 
woven into the knit. 

Another top seller in the Nan 
Dorsey spring line is the wash- 
able Alamac-Permathal treated 
coordinates. The Capris, knee 
skimmer and Jamaicas with co- 
ordinating style tops are espe- 
cially popular in helio, avocado, 
French blue, beige, canteloupe, 
carnation, black and white. 

There also have been heavy 
bookings on cotton three-quarter 
length and short sleeve bulkies. 
These are popular in the same 
contemporary colors and retail 
at from $8.95 to $18.95. Knit 


T-shirts, also featured in the 
line, retail at from $1.95 to 
$5.95. 


The $3.98 bulkies are avail- 
able in chenille style cardigans. 
Bulkies of Orlon Type 42 as 
well as Orlon Sayelle are selling 
well in light blue, yellow sun, 
white, lima, green, lilac and 
pink, Schaak pointed out. They 
retail at from $5.95 to $14.95. 
Short, medium and long jackets 
all are in demand, he declared. 


Jantzen Shareholders 


Hear Good Report 


PORTLAND, Ore. — Stock- 
holders of Jantzen, Inc., attend- 
ing their annual meeting at com- 
pany offices here, heard optimis- 
tic reports from Paul DeKoning, 
president and general manager, 
and Kenneth C. Smith, vice- 
president and treasurer. C. R. 
Zehntbauer, E. C. Klindworth, 
Don Kennedy and Carl Jantzen 


were re-elected as directors fo, 
a term of three years. 

With regard to business in th 
current year, Mr. DeKonij 
said, “buying has returned to, 
more normal pattern, with buy. 
ers in a relatively cautious moog 
apparently due to the business 
cycle.” 

“The bookings we have the 
next 60 days will be the key to 
cur sales results for the year; 
he added. “Most of our larg 
stores book in this period. 

“We feel the present recession 
is of a very temporary nature, 
and the wise store management 
will prepare their shelves for the 
continued prosperity ahead.” 

Mr. Smith said Jantzen con- 
tinues to be in a strong financial 
position. 

Working capital increased 
$835,000, bringing the total to 
$12,242,000, he reported. 

Term indebtedness had been 
reduced to $2,014,000. This 
stands at 11 per cent of total 
net assets. 

“We feel that our financial 
position is such that we can con- 
tinue to finance our growth with- 
out resorting to the sale of addi- 
tional stock,” Mr. Smith stated. 

Mr. DeKoning’s report pointed 
out that “during the past year 
we have been very active in 
strengthening the organization 
of our business. Many promo- 
tions and changes have been 
made to strengthen the general 
management of the business.” 

He cited an increase of better 
than 6% million dollars over 
the previous year, though net 
earnings were approximately 
$30,000 below the previous 
year. Many factors had con- 
tributed to this reduction, he 
said, but the largest single item 
was an increase in advertising 
expense, which is felt to be 
an investment toward future 
business. 


Among the accomplishments 
of the past year, he mentioned 
the completion of the plant ex- 
pansion at Seneca, S. C., which 
was finished about December | 
and increases the floor space 
there by about one-third. Sen- 
eca, he said, has become a ware- 
house and shipping center for 
merchandise produced in that 
area, and there has been much 
need for this additional space. 

Mr. DeKoning also described 
the addition to the administra- 
tion building at Portland head- 
quarters. 
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Swimwear 


Peter Pan Imparts A European Flavor To 


Gracefully tailored _ lines 
form a perfect background 
for a brilliantly colored, 
large, all-over floral print. 
rhis sheath, constructed of 
elasticized faille, has a 
p'unging U-back which is 
closed by a zipper and de- 
tailed by a self-fabric bow. 


interesting combinations 
maillot by Oleg Cassini. i 


Trim maillot lines are also 
available in conventional 
two-piece swim suits as 
here demonstrated in an 
Oleg Cassini design. Wide 
camisole straps and cut- 
out vestee styling mark the 
upper section of this Orlon 
knit which also has white 
piping defined by matching 

buttons. 


Nylon taffeta printed in a 
colorful floral design is the 
fabric of a petit bikini with 
a very French flavor. De- 
signed by Madame J. Ori- 
ano of Paris for Peter Pan 
this suit is detailed by a 
tiny ruffled flounce on both 
upper and lower half. 


4 crossover of colors creates beautiful lines and 


in a sleek Orlon knit 


A sparkling white bib 
adorns the front of an 
Orlon knit sheath available 
in either black or navy 
blue. Designed by Oleg 
Cassini for Peter Pan 
Swimwear, this suit has 
tuck-away straps framing 
the sweetheart neckline and 
six perky buttons trimming 
the bib. 
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District Associations 


PHILADELPHIA, Pa. — Among those shown at the openliig 
session of the new Modern Management Techniques course spon- 
sored by the Knitted Outerwear Manufacturers Association, Penn- 
sylvania District, at the Philadelphia College of Textiles and 
Science, are left to right, starting fourth from left: Dr. Edward B. 


Shils, PEKOMA, executive sec- 
retary; Jerry Bishop, Franklin 
G. Bishop Management Con- 
sultants; Mrs. Elizabeth Walters 
of Glasgo Ltd., Inc.; and Dr. 
Bertrand W. Hayward, president 
of the Philadelphia College of 
Textiles and Science. 

Among those shown who are 
taking the course, but not in 
order, are: Louis Steinberg, 
Barringer Knitting Mills; Ber- 
nard Kaufman and Irving Ro- 
senbluth, Clearfield Mills, Inc.; 
Charles Levin, Forrest Knitting 
Mills; Benjamin Greber, Charles 
Roberts, Frank F. Moderacki 
and A. William Villei, Glasgo 
Ltd., Inc.; Morris Soowal, Jac- 
quard Knitting Mills; Joseph 
Piraino, W. J. Szmidt, Jay N. 
Lipsey, Morris Orenberg, James 
Sherman, and Samuel B. Rubin, 
The Jay Co., Inc.; Joseph 
Schwartz and Jerry Melamed, 
Knit Goods Union; Abe H. 


BUTTONS 


A complete selection of 
 sew-fhru and shank buttons 

in plain and fextured polyesters. 

Also 

Plastics, acrylics, metals and pearls. 


Liebster, William Myer, Leon 
Jaffe and Arnold Faber, M & 
M Knitting Mills, Inc.; Irving 
Cohen and Aaron S. Frank, | 
Nalor Mfg. Company; Woodrow | 
Bond and Larry Borofsky, Pen- | 
lyn Knitting Mills; William A. | 


Paterson and William D. Neu- | 


man, Robert Bruce, Inc.; Je- 
rome H. Heller, Matthew Snyd- 
man and Richard Wexler, Wex- | 
ler Knitting Mills; Eugene J. | 
Greenbarg, Wilshire Knitting | 
Mills, and Walter Duglin. 


PEKOMA HQ Moving 


PHILADELPHIA, Pa. — 
Headquarters offices of the 
Knitted Outerwear Manufactur- 
ers Association, Pennsylvania 
District, are currently being | 
moved to 
Building, Broad and Chestnut 
Sts. 


Perfect color matching. % 
One day service. — | 
Call or wrife for samples. 7 ; 


1117 Land Title | 


HE ‘‘RELIABLE FELLOW’ SAYS: 


REMEMBER 


TO CALL 


RELIABLE 


40/3 Sewing Thread... 
Nylon Sewing Thread 
. « Nylon Separating 
Thread . . . Dacron Sep- 


x 


ALWAYS Labels — Tags 


THREAD ~ 


Elastic — Cleaning 
. « « Paper — Twine — 
Wax .. . Pressing & 
Cutting Supplies . . 


IN STOCK 


4 


GLenmore 6- 


{ 4434-4435 


330-32 Bleecker St, B’kiyn 37, 


Dyed in Multishades for Special Effects __ 


PINNERS 


51 W. 35 Street, New York 1, N. Y. 
LOngacre 4-0460 


LOS ANGELES, CAL. PHILA., PA. MONTREAL, CANADA 


GASTONIA, N. C 


FA $T WI © Completely Automatic 

| Single pedal operation 
ii FULLY Not Required 

~AUTOMATI C le 1500 RPM — FAST! 


The NEW SPEEDY CHANDLER 
With automatic button feeder, can double your production 
. complete a garment in seconds! 


@ Experienced operators 


Call or Write now for complete information. 


CHANDLER SALES & SERVICE 
245 Seventh Ave., New York, N. Y. 


WATkins 9-0646 
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THE INDUSTRY’S 
MARKET PLACE 


MILL EQUIPMENT, MACHINERY WANTED, FOR SA 


WANTED 


Reading Full Fashioned machines, 21 gauge, 
31% inch needle beds with lace attachments. 


BOX 30U 


BOR SALE 


2 TAI 13% cut with 12 4 color stripers and 49” stop motion. 


1 TA 14” and 1 TA 15”, 6 cut—both with extra 12 cut cylinders 


and dials, and four 4 color stripers, 


1 30”, 5 cut, 1 24”, 10 cut, 1 32”, 12 cut flat machines and 


8 double head border machines — all with individual motors. 


Complete washing set-up, 2 Pantex washers and extractors, 


2 Huebsch tumblers with reversing and Sarco heat controls. 


3 CALL EM 6-6161 or BOX 40J 


KNITTED OUTERWEAR TIMES 


Advertising rates: $5.50 per column inch per insertion. Posi- 
tions Wanted: $5.00 per column inch per insertion. Minimum space 
— 2 inches. Ads for Monday's paper must be in by preceding 
Wednesday, 2 P.M. Please enclose payment with your order. 


— 3—5-cut flat, full automatic — good condition. 


ABE RITTNER 


63 West 38th St., New York WI 7-3047 


WANTED 


4—3 needle rack Leighton knitting machines, 
4, 5, or 6 cut. 


BOX 536 


| WANTED 


Full fashioned knitting machines, 21 gauge, 
with or without lace attachments. 


BOX 40F 


FOR SALE 
2 Wildman P B 2 21” diameter 8 cut, 
16 end stop motion, belt drive. 
BOX 171 
REALSERVICE, 110 W. 34th St., N.Y. 1, N.Y. 


FOR SALE 


1—Phila. Jacq. “Al” Interlock 1—Phila. Jacq. TA-4 feed, 
body, 32”, 32 feed, 17 cut Transfer, 15”, 10% cut, 2 


2—Phila. Jacq. “LHB,” 30”, L col. str. 
& L, 4 cut, 6 fd., 6-3 col. 3__Phila. Jacq. TA-24 feed, 
str. Transfer, 32”, 1-162 cut, 


2—Phila. Jacq. TJI-12, 30,” 
Jacq. Trans. 12 fd., 1-122 

“ cut, 1-14% cut, 12-4 col. 
str. 

3—Phila. Jacq. TJ-12, 30,” 
Jacq. Trans. 12 fd., 10% 
cut, 12-4 col. str. 


1-174% cut, 1-6/2 cut. 
1—Phila. Jacq. “LA” L & L, 
16”, 6 cut, 4 feed 
1—Phila. Jacq. RIB-28”, 11 
cut, 6 fd., 2 col. str., 2x 2 
or 1x1 cuff with draw 


4—Phila. Jacq. TAI-12 feed, thread 
30”, Interlock Trans. (Rib 2—leighton Trans. 4 fd., 1- 
Type) 3-132 cut, 1-14 cut, 15”, 1-17”, 12 cut, extra 


9 cut Cyl. & dial, Brush 
attach., 2 col. str. 
1—Foster Skein to cone Wind- 
er, Model 12, 50 spindle, 
ball bearing, with motor 


12-4 col. str. 

2—Phila. Jacq. MLW, Yard 
Goods, 28”, 11 cut, 24 fd., 
wheels, 12 fd. jacq. cards 

2—Phila. Jacq. MLW, Yard 
Goods, 28”, 1-11 cut, 1-16 3—Universal Backwinders, 
cut, 24 fd., wheels, 12 fd. Model 50L, 6 spindles 
jacq. cards each. 


JACK FORSTADT 


3300 Frankford Avenue, Philadelphia 34, Penna. 
Tel. GArfield 5-2563 
Sales Representatwwe for W ILDMAN-JACQUARD COMPANY 


FOR SALE 


4—Jacquard machines, model L.H., 30”, 7 cut 


4—Jacquard machines, model T.A., 15”, 16”, 17” 18”, 


12 cut, 4 color stripers 


4—Ordnance Gauge machines, model O.T., 30” 12% 
cut, 12 feed 


1—Stoll flat machine, model JBOM, 60”, 10 cut 


1—Freese Unraveler, 18 end and umbrella 


IDEAL KNITTING MACHINERY CORP. 
6 Stanwix St., Brooklyn 6, New York 


HY acinth 1-3975 
Ww 


& 
FOR SALE 
in 
3-4 
aif 
| < 
6.1 
4 _ = 
A 
= 
3 
1- 
. 6- 


TIMES 


JANUARY 23, 1961 


| 


ANOTHER 


IMMEDIATE LIQUIDATION 


; Name Withheld on Request 


“COMPLETE KNITTING MILL 


in N. J. Producing Ban-Lon Sweaiers 


3—Philip Mach., 30”, 32 feed, 16%, 18, 1812 cut. 

2—S & W MFRC, 30”, 32 feed, 16% and 18 cut. 

3—Stafford & Holt, 30”, 7 cut, 32”, 6 cut, 6 & 12 feed. 

2—Universal Supramats, 8 and 10 cut, 62”. 

2—Queens “Model B”, 9 & 12 cut, 60”, high & low 
jacks. 

8—Merrow Mach. Model A3DW1 & A3DW3. 

2—wWillcox & Gibbs label sewers. 

2—Blind Stitch Mach. Columbia & Lewis. 

1—Urish Glo Marker. 

3—Cutting Knives, straight and round. 

1—Merrow Crochet. 


OTHER DESIRABLE MACHINES 
AVAILABLE FOR IMMEDIATE DELIVERY 


3—Phila. Jacg. LH, 6, 7, & 8 cut 30” & 28”, 6 feed. 
4—Phila. Jacq. TAI, 8Y2, 12, 13, 16 cut, 30”, 12 feed. 
2—Phila. Jacg. TJ, 7 & 8 cut, 28”, 6 feed. 

1—Phila. Jacq. TJ, 10 cut, 30”, 12 feed. 

1—Phila. Jacq. TJ, 16”, 7 cut, 4 col. strip. 

1—06, 32”, 36 feed, 8 cut, multi-feed jersey, 1 x 1 rib. 
2—Phila. Jacq. LA, 30"’, 12 feed, 7 & 10 cut. 


3—Leighton Mach., 3 needle rack trans. 22”, 26” & 28”; 10 cut, 6 
feed. 


8—Phiia. Jacg. TA, 11” thru 30”, 4 and 12 feed, assorted cuts. 
4—Wildman PB2, 15”, 17”, 18”, 22”, 8 & 10 cut. 

3—Lamb Double Head Border Mach., 7, 8, and 9 cut. 
1—Dubied Flat Mach., 48”, 7 cut, high & low needles. 
i—Dubied BAN, 56”, 12 cut, jacquard front & back. 
6—Cissel & Huebsch tumbler dryers. 

5—Wildman Interlock Mach., 19”, 20”, 21”, 23”, 10 cut. 
1—Roto-Coner Section, 20 spindles. 


Joseph Kopelowity, Inc. 


APPRAISALS — LIQUIDATIONS 


LIQUIDATION 


needles, 


600 Broadway, Brooklyn 6, N. Y. a EVergreen 7-1145 


Sa BINDING CUTTER | 


for Tubular knit fabric, complete, excellent 
condition, reasonable price for quick sale. 


_ ORegon 5-1890 


WANTED: TO 
Os 1 Supreme BRW 4-cut 30”, 
¢, feed with wheels and stripers. 
BOX 41 
WANTED 


1 Jersey machine, Brinton or Supreme 23” or 24” diameter with pattern 
wheels and stop motion about 10 needles to the inch. 
BOX 172 


REALSERVICE, 110 W. 34th St., N.Y. 1, N.Y. 


FOR SALE OR RENT 
or for investment in new Company. 


Complete Plant of 3—21 gge—Full Fashioned Body Machines 
1—21 gge—Sleever incl. 12 Cut Flat Trimming and Looping machines. 


BOX 205 


WANTED 


7” Tomkins or Brinton Toque machines 
6-cut flat machines 48” 


UL 3-8400 or BOX 40A 
WANTED 
Reading Full Fashion machines, 
21 gauge with lace attachments. oe 
BOX 43 anil 


FOR SALE-CASH OR TERMS) 


1—Jacquard, L.H.B., 30”, 4 cut, 6 feed with 6 stripers _ 


2—Jacquard, LH, 30”, 8 cut, 6 feed with 12 stripers a { 
1—Jacquard, LA, 15”, 8 cut, 372 needles 4 
1—Supreme BRW, 30”, 4 cut, 16 feed, with 16 stripers “ : 
1—Dubied DSC, 59”, 12 cut 


168”, 1-76", 1-78", 7 cut double jack Roba 
2—30” and 60” steam tables with Efficiency Devices 
1—Ainslie 60” brush machine 

1—10 cut Stoll Border machine 7 
1—Jacquard TJ, 16”, 7 cut, 4 color stripers 
2—Glomarks, with 5 lamps 

2—S&H rotary Jacquard, 32”, 6 feed, 7 and 8 aay 


BEN WACHSMAN & (0. 


Consultant for Appraisals and Liquidations ae 
671 Bushwick Ave., Brooklyn 21, N. Y. 


GL 2-4936 
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COMPLETE KNITTING PLANT 
For Suits, Dresses and Sweaters 
FOR SALE-LEASE 


Excellent opportunity for medium or small 
manufacturer. Present owners will take production. 


Equipment includes Universals —LH’s—Double Knit 
Jersey Knitter. 


Complete Sewing Plant. Excellent Cost—Located in South 


SPEIZMAN KNITTING MACHINE CORP. 
508 West Fifth St., Charlotte, N. C. ED 4-5546 


PRODUCTION MANAGER WANTED 


Experienced in all phases of cutting and sewing for boys 
and girls’ sweaters. Must be willing to relocate. Contact 
FRED STERN 


SOUTHERN KNITWEAR MILLS 
CHARLOTTE, NORTH CAROLINA 


or New York Office — 112 West 34th Street, Room 486 


YARNS WANTED, FOR SALE 


WILSON YARN CORP. 


141 Wilson Ave., Brooklyn 37, N.Y. GL 6-9686 H. BERMAN 

WE PAY We Buy & Sell We ony te steck 

WORSTED & SYNTHETIC| 
SURPLUS YARN YARNS knitting trade! 


FOR SALE 


EDFORD YARN CO. 
ELASTIC YARN FOR KNITTING is a 
@ All Sizes and Colors MAin 2-1340 | 


DESIGNER-KNITTED FABRICS 


Excellent opportunity for individual with experience 
in designing knitted fabrics to join progressive, ex- 
panding, completely integrated manufacturer of men’s 
and boys’ sport shirts. Location: Eastern Pennsylvania. 


Give complete details of experience. 


BOX 510 


SURPLUS YARNS WANTED synthetics conse 


Synthetics - Cotton 


We always carry a large stock of yarns, dyed on 
CENTURY 


CALL EV 8-8277 
YARN CO. 


BEN BALIF 


686 Flushing Ave. 
Brooklyn 6, N. Y. 


HELP WANTED 


WANTED — EXPERIENCED FORELADY 


To take charge of sewing and finishing floor. 
Our mill produces high quality men’s sweaters only. 
Give past experience, references, and other per- 
tinent facts. 


Please reply to BOX 48, Knitted Outerwear Times, 
386 Park Avenue South, New York City, or 


THE LION KNITTING MILLS CO. : 
3256 W. 25th St., Cleveland, Ohio _— 


WE BUY AND SELL EDFORD YARN CO. , 
Worsteds — Synthetics — Blends MAin 2-1340 

Brooklyn, N. Y. 
AT BEST PRICES! 79 Clifton Place 


EXECUTIVE ASSISTANT TO MILL OWNER 


Must have a thorough knowledge of yarns, production, purchasing, records, 
keeping, etc. This is an excellent opportunity with a very well known and 
progressive knitting mill specializing in ladies’ sportswear. Metropolitan 
New York area. 


BOX 30HH 


PRODUCTION MAN WANTED 


_ Must have experience in production and finishing of 


} 3 boys’ and men’s cotton knit sportswear, placket model, 
ete. State qualifications and experience in letter. 
BOX 30W 


WANTED 


Production man on knitted suits. Leading 
house—Excellent opportunity for right man. 


Must know yarns and some styling. 


sox 0p 


SALES EXECUTIVE 


Desired by established children’s 
sweater jobber. Must be solidly en- 
trenched with top chain and mail 
order houses. Generous remuneration | 
leading to share of business available 
to right man. Investment unimportant. 

Recent particulars essential in reply. 


Replies strictly confidential. 
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BOX 40B 


KNITTER—MECHANIC WANTED 


Senior or Junior on Circular Rib type machines. 

Must be man of highest integrity, serious minded at- 

titude more important than experience. The right man 

will be helped. Brooklyn mill. Write in confidence. 


BOX 46 


4 WINSON THREAD MILLS 


has a good deal for the right man to do a volume 


business in the knitting trade because: 


1. We manufacture thread in our own plant, en- 


abling us to have quality control at all times 
and give exceptionally fast service in all new 


shades. 


2. We stock hundreds of colors, threads and 
notions such as 70/2, 40/3, Kismet boxes, 
nylon threads, pin tickets, and notions for im- 


mediate delivery. 


Priced to meet or beat our competition. Men with 


side lines acceptable. __ 


Phone or Write to: 


Winson Thread Mills Co., Inc. 
687 Broadway, B’klyn 6, N. Y. 
ST 2-3637 


CONTRACTOR SEEKS 
ADDITIONAL WORK 


on bulky sweaters. Men’s and boys’, children’s size 7-14. 


BOX 42 


CONTRACTOR WANTED _ 


~ Nationally known knitwear firm is interested 

in a@ contractor or manufacturer for the pro- 
- duction of fine gauge knitted dresses and 
_ suits. This is a real opportunity for a profitable 


arrangement. Replies kept in strict confidence. 


REAL ESTATE 


PLANT FOR SALE OR RENT 


Mill manufacturing a quality line of better priced 
full-fashioned sweaters and a complete plant of 
hand knitting machines for bulky and fine gauge 
sweaters. Experienced help and good labor area. 


BOX 526 


LOFT FOR RENT 
Williamsburgh-Ridgewood area 
41 Varick Ave. 

12,500 sq. feet—ground floor—unrestricted 
Sprinkler, heated, all mfg. facilities 
14th St. Line and busses 
Call HYacinth 7-2818 


POSITIONS WANTED 


CONTRACT WORK, CONTRACTORS WANTED 


KNITTING MILL OPEN FOR LARGE ORDERS 


on fine gauge and bulky sweaters. 
Ladies’, men’s and children’s. All types 
of yarns. Knitting or complete gar- 
ments. Good work — fast deliveries. 


BOX 44 


PLANT MANAGER AVAILABLE 


planning, 
purchasing, 


Administrative — Experienced in production, 
scheduling, training, wage administration, 


human relations. 


Technical — Experienced in plant layout, quality control, 
cost reduction, knitting, cutting and sewing. 


BOX 40H 


COMMISSION SPINNING WANTED 


We are open for commission spinning on the 
‘ woolen system, approximately 15,000 Ibs. per 
{ = Any sizes from 1-7 run. We are accus- 
tomed to spin orlon (picked or garnetted), 
lambs wool, orlon blends, nylon, etc. We are 
well equipped. Our mill is located in Southern 


New England. 
4 Write BOX 45 


FACTORY MANAGER AVAILABLE 
Rigorously trained in knitting, sewing, cutting, pattern making, 
quality and production control, weight and size control, textures, 
styling, planned flow of work, piece work rating, train, super- 

vise, coordinate help in all categories. 


BOX 49 


KNITTER MECHANIC AVAILABLE 


Over 15 years with same firm. Experienced 
on flat Links, LH, TJ, TA and flats. 


BOX 40D po 


ATTENTION CONTRACTORS 


Established organization handling bulky sweaters on West Coast seeks 
additisnal line in Cotton and Orlon knits. Will be in New York January 22- 
28, 1° 1. May be contacted at MU 5-6329 from 8 AM to 6 PM. After 6 PM 
may contacted at YE 2-6407. 


PRODUCTION MAN AVAILABLE 


Thoroughly experienced in all phases of production 
of knitted fabrics from yarn to finished cloth. 


BOX 40C 
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POSITION WANTED 
Executive with thorough background every phase of knitwear manufacture, 
25 years experience. Presently in control of substantial operation on better 
ladies’ sweaters, yarn purchases, production and sales coordination, styling and 
merchandising. Well established with resources and very best contractors. 


BOX 40E 


PRODUCTION MANAGER AVAILABLE 


Ladies’ full fashioned or cut and sewn sweaters. Can take complete charge 


of looping, sewing and finishing departments. Familiar with all yarns. Will 


relocate with reliable firrn. 


BOX 40M 


CUTTER AND PATTERN MAKER AVAILABLE 


_ Experienced on all types of knitwear. Capable 


of taking charge of any size cutting department. 


BOX 40N 


CLOSE-OUTS 


CLOSE-OUTS WANTED 
CASH PAID for surplus stocks of Sweaters and Bathing Suits. 
BERNETTE TEXTILE COMPANY 


101 W. 31 St., New York City BRyont 9-5526-7 


WA 


children’s sweaters on interlock and 


bulkies. Not union. BOX 400 


Production Assistant Position Want- 


\ 


Advertising rates: 


5.50 per column inch per inser- 
tion. Positions wanted: $5.00 per column inch per 
insertion. Minimum space—2 inches. Ads for Mon- 
day's paper must be in by preceding Wednesday, 
2 P.M. Please enclose payment with your order. 


Youthcraft. 


chine style S 2-serial number 10,000 
GLenmore 6-5558. 


Knitter mechanic wanted as partner, 


Experienced on flat machines. For 


ed, sweaters. Young man, accounting hard working man. Little or no jp 
background, some industry knowl- vestment necessary. BOX 30R 
edge, personable, mechanically in- — 
clined. BOX 40K Knitter mechanic wanted. Exper 
enced on L&L machines. Steady 
work, good pay. Located in 
Available: Knitter-Foreman—experi- BOX. 30 
enced most knitting sewing ma- <i 
chines. Production and finishing. Re- Contract work wanted: ladies’, child. 
locate. BOX 40D. ren’s and men’s shirts. BOX 30L 


SERVICES, SUPPLIES FOR SALE 


FO 


R KNITTERS 


UNBELIEVABLE LOW PRICES 


KOBI 


on Polyethylene Bags Call 

collect) TR 5-0794 

KOBI POLYETHYLENE BAGS MFG. CORP. 
169 Franklin Ave., Brooklyn 5, N.Y. 


IMMEDIATE DELIVERY TOP QUALITY 


KNIT FABRICS, CLOSEOUTS WANTED 


Cottons, Jerseys, Nylon Fleece, Lastex, Novelties, Metallics. 
Woven Piece Goods and Remnants. We pay cash. 


CHARMKNIT CORP., 82 Franklin St., N.Y.C. WA 5-6828 


SAM STARK specializing in 
CREATIVE JACQUARD DESIGNS 


60 Clarkson Avenue, Brooklyn 25, N. Y. 


IN 9-8554 


CLOSEOUTS WANTED 


CASH for ladies’, 


men’s, children’s sweaters, polo shirts, etc. 


METRO 


611 Broadway, New York, N. Y. GR 3-4437 


stitch @ 80¢ 


FOR SALE 
COTTON SATIN STITCH FABRICS 


3 We are offering 5000 yds. perfect quality cotton satin 
per lb.—also other patterns. Will submit 


swatches and details on request. 


WRITE TO BOX 983, REALSERVICE ADVTG., 


110 W. 34th. 


NEED CASH FAST? 
YARN CLOSEOUTS WANTED 
Ban-Lon and Orlon Acrylic Small or Large Lots 
RIDGEWOOD YARN 
EV. 2:8002 


169 Franklin Ave., 


SPECIAL BAGS FOR SPINNERS 


ALWAYS IN STOCK 


8 x 14 x 18 .001—S7.00 per M 


2x 17 4 


Clear, Slip and Easy to Open 


Kobi Polyethylene Bags Mfg. Corp. 


Brooklyn 5, N. Y. 


1” Lip .001—$7.00 per M 


TR 5-0794 


SWIMWEAR CLOSEOUTS WANTED 


Cash paid for men’s, ladies’ and children’s 
bathing suits. 


BOX 207, OR CALL CHELSEA 3-7441 


REPRESENTATIVES WANIED, LINES WANTED 


SALES REPRESENTATION WANTED 


Manufacturer 


sportswear 
now working on Fall line of sportswear, is 
looking for good, experienced representation. 


BOX 30DD 


and 


swimwear 


BUSINESS OPPORTUNITIES 


Attention: DYERS 

Interested in expanding in C di Market processing knitted piece goods, 

orlon, nylon, wool and skein dyeing. Connections with major knitters. Potential 

excellent for principal to establish or purchase existing plant. Would consider 
earnest discussion with interested party. 


BOX 36 


For Best Results . . . Advertise in the 
MARKET PLACE SECTION 


TOP REP 
1407 BROADWAY 
SEEKS 
SOUTHERN MILL 
LADIES’ SWEATERS 


We are one of the top mfr’s. 
representatives for ladies’ 
sweaters. Our contacts include 


top department 


stores, buying offices and mail 
order buying out of N.Y.C. We 


can now take on 
of domestic 


sales references. 


BOX 


ladies’ 
selling in N.Y.C. area only. 
Top showrcom and excellent 


stores, chain 


one good line 
sweaters 
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JANUARY 23, 1961 


“New Dimension in Design 
Rimoldi class 27 and 60/1/L have been enthusiastically 


acclaimed by Knitwear Manufacturers 


class 27.7 


Perfected Especially for EXTREMELY BULKY KNITS 


00) 
5558. 


Partner, 
ines. For 
or no ip 
OR 


Experi 
‘in lem 


child. 
K 30L 


ys Call 


ITY 


. this machine is equipped with Exceptionally ast 
Lift and Increased Differential Feed 


edging, seaming, joining and gathering operation. 


e Straight Needle — less breakage, better stitch control, 
less cost, no puncturing of material, e Extra hich lift com- 
bined with straight needle assures perfect stitch formation 
on bulky materials. e Fully Automatic Lubrication — 3 
quarts of oil pumped throughout the machine every minute. 
e Push-button stitch length control gives you the advantage 
of changing number of stitches per inch without the need 
of changing cams. e Automatic adjustment of differential 
— when changing from bulky to light fabric, there is no 


collars and borders 


The Amazing New JRUMUOLLL 60/1. 
A 
A Finish almost indistinguishable from 


Looping. e A system of guides especially 
designed for attaching collars and borders 
automatically. e« Both needle and looper 
sew perfectly with all types of thread or 
the same yarn used for the fabric: wool, 
Orlon, Ban-Lon, etc. e Double locked chain- 
stitch seam which does not ravel. e High 
speed... up to 4,000 stitches per minute. 
¢ Fully automatic lubrication. e Simple to 
operate, easy to adjust. 

Ideal for Knitwear, due to elasticity of 
seam. 


Sole Distributors in the United States and Canada 


U. S. BLIND STITCH MACHINE CORP. 


York 1, N. Y. 


231 West 29th Street 


There are Rimoldi overlock machines for every hemming, over 


a at high speed for 


need to change cams. (Differential can bi ven 
when machine is in operation by knee control—available 


on request.). 


Quickest threading — completely from front of the ma- 
chine. e Constant Stitch Control — due to micromatic ad- 
justment of tension discs. e Works perfectly on heaviest or 
lightest Knits. e Finest Workmanship combined with finest 
materials assure years of trouble-free performance. 


4 


Comes Equipped With or Without Folder 


LAckewenne 4-9144 
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KNITTED OUTERWEAR (<I 


FROM 

FIBER 
TO FINISHED 
YARN 


OONSOCKET 


SPINNING CO. 


When you buy from Woonsocket you are buying the best! Whether it be cashmere, camels hair, angora, fur 

Blends, mohair, lambs wool or other specialty yarn, Woonsocket begins with the world’s finest fibers. Woonsocket proc- 

esses them in its own mills, under highly scientific control until the yarn is delivered promptly to your factory. Thus 

you are assured of an adaptable resource, able to meet the constantly changing demands of men’s and women’s fashions. 


Distributed by AMICALE YARNS, INC., 511 Fifth Ave., New York 17, MUrray Hill 2-1655 ¢ A. M. Krasnoff, 1 Belmont Ave., Bala Cynw 
Pa., MOhawk 4-6345 « Edgar Worth, 1511 W. Florence Ave., Inglewood, Calif., ORegon 8-4293 ¢ Textile Yarn Co., 222 W. Adams 
Chicago 6, IJl., DEarborn 2-5230 « Spun by WOONSOCKET SPINNING CO., 115 Ricard St., Woonsocket, Rhode Island, POplar 9-3 
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